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Per Capita Demand for Oil Rises Rapidly 


Domestic consumption of all oils in 1950 {33} 
set a mew per capita record Phe 659 gals 

used by each person amounted to a rise of 

10.6% over the 1949 figure What thi: - 


means for the oil industry when viewed 
along with the current mobilivation effort 
is given in an article on p. 35 
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Oil Product Price Order Issued by Office of Price Stabilization—Page 17 
Successful Station Partnerships Operated Under Oil Jobber’s System—Page 36 


Eight States Map Tough Penalties for Truck Size, Weight Violators—Page 52 





JoKHEIM 
“HALF A CENTURY OF SERVICE” 


Here’ the One 
for 5] 

that stands above the crowd ! 
Y a 


> 


For a pump that meets the increasing demands 
of service station use, choose Tokheims in ‘51. 
Into the building of these famous pumps go 
the skill and experience of 50 years — plus 
many operating refinements only recently de- 
veloped. Tokheims will give you pumping effi- 
ciency and accuracy of measurement that meet 


the highest standards. They will give you also, 
stamina, low maintenance cost, appearance and 
ease of operation that are unexcelled. Follow 
the path of successful station operators every- 
where. Put long-lasting Tokheims on your is- 
lands. Call your Tokheim representative soon. 
Write for new illustrated bulletin. 


ILLUSTRATED: RETREV-A-HOSE MODEL 391 RA 


OKHEIM 


THE 4-SEASON PUMP 


TOKHEIM OIL TANK AND PUMP CO. 


DESIGNERS AND BUILDERS < 
FORT WAYNE 1 SINCE 1901 


F SUPERIOR EQ\ 
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INDIANA 
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_...bassel 


—and there is « powerful difference, too, 
between gusoling 


ETHYL ADVERTISING 
BLANKETS YOUR TERRITORY 


Ethyl’s expanded 1951 advertising program is designed to cover millions of 
car-owning families in the North, South, East and West. Every month these 
“powerful difference” advertisements appear in magazines reaching over 


56,000,000 readers—selling your best gasoline. 


ETHYL CORPORATION, NEW YORK 17, NEW YORK 


Products seid under the “ETHYL trade-mark antikeeck compounds Saft cake ethylene éichioride sodium metallic chierme quid 0)! sotubie dye benzene herachioride technica! 
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Cana 
Gasoline 
give a 
motorist a 


NEW 

FEELING 

OF 
CONFIDENCE 7 





la 


(T CAN... if it’s Marathon “Cat”... the alponive, cat -quick 
gasoline with the reassuring, built-in ee of Setsiy" 


A discovery thousands of Midwest motorists KWHAT IS IT? 
are making for themselves, every doy. 


ae 


MARATHON Gasoline 


priced the same as “regular” 








MARATHON 


The OHIO OlL COMPANY, Findlay, Ohio + Producers of Petroleum since 188 
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Longer Truck Tank Life Assured 





Just One Example 
of Butler Quality .. . 


Butler Model 510 Truck Tank 
850 Gallon Capacity 


r Life Built Into 
odel 510 


Truck Tank Doors 


All Butler Model 510 Truck Tank 
s have structural features that assure a 
rfect fit for the life of the truck tank. Verti- 
cal and top edges of doors have double bends 
(1) for extra strength to keep them from 
springing out of shape. Full-length piano 
hinges (2) keep the door in better alignment 
over a long period of time and prevent the 
door from tearing out. Model 510 doors have 
special gussets (3) at the corners where 
hardware is attached and special hat-shaped 
bracing (4) in the center. This bracing adds 
needed strength and keeps the doors from 
springing out of shape. 





























The Butler quality features shown above—or their 
design equivalents that follow locai usage needs 
—are just a few of the many built into every 
Butler Truck Tank. For an illustrated check list 
of these features, get the new Butler Truck Tank 
Guide by mailing the coupon below. 


Helps you make sure that you're getting 
greater value... better quatity when you buy 
a truck tank. Tells what construction features 
te look for when you buy. Handy, pocket- 


Get This 
FREE 





MAIL COUPON TODAY! 


Butler Manufacturing Company 
7454 E. 13th St., Kansas City 3E, Mo., or 
954 6th Ave., S. E., Minneapolis 14, Minn. 


Nome . 
Address 


City Zone State 
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Youns SURE of longer life... trouble-free service ...when 
you invest in a Butler Truck Tank. Many quality construction 
features are built into every Butler tank for that very purpose. 


Butler has learned, through many years of experience in 
building truck tanks, exactly which parts of a truck tank get 
the most wear...and has designed and built these parts to last 
longer with minimum maintenance. 


Each proved Butler feature...each weld...each reinforce- 
ment...adds greater operating efficiency, greater strength, 
lower upkeep expense — without sacrificing payload. 


This extra care...this extra skill is your assurance that 
your Butler truck tank will pay off for you the day you put it 
into service and through the years to come. 


Butler Model 403 Truck Tank 
1200 Gallon Capacity 


ur Lee om ANUFACTURING 
Bx, ; e Mars KANSAS sg cael 
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QUAKER STATE 


is going places (safely 


HE Quaker State Oil Refining Corpora 

tion can not only point with pride to its 
careful refining, but also to the equal care 
that is taken in protecting the quality of its 
famous motor oil 


From refinery to car owners all over the 
Quaker State Motor Oil is 


guarded every minute from impurities, pil 


world, safe 


ferage and substitution. And as an essential 


AMERICAN FLANGE & MANUFACTURING CO. INC 


part of that protection, every Quaker State 
drum is equipped with leakage-proof, tamper- 
proof Tri-Sure Closures* 

vital 
the world’s leading oil 
and chemical companies are insisting on Tri 


Because product protection is such a 
factor in marketing, 


Sure equipped drums. Give your shipments 
protection from leakage and losses, by speci 
fying ‘“Tri-Sure 


Closures” on drum orders 


30 ROCKEFELLER PLAZA, NEW YORK 20, N.Y. 


TRI-SURE PRODUCTS LIMITED © ST. CATHARINES, ONTARIO, CANADA 


*The T'rt-Sure Trademark 
reliability backed by 


dustry 


is a mark of 
28 years serving in 
It tells your customers that genuine 
Trt-Sure Flanges (inserted with genuine Tri 


Sure dies), Plugs and Seals have been used 


Every Quaker State drum 
is equipped with 


en fe 


xt ZS te 
Peace 
YD 


QUAKER St 
—_ MOTOR Olt 


MEDIUM 
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DELIVERY HYPODERMIC — Growing shortages of 
materials are causing oil marketers in some cases to 
speed delivery of equipment by supplying manufac- 
turers with critical parts from their own reserve 
stocks. For example, truckers for some time have 
been speeding delivery of tank trailers by providing 
makers with tires. Under the original arrangement, 
tires were to be restored to truckers’ stocks when 
trailer makers received shipment from their tire sup- 
pliers. But in many cases, tires have been too scarce 
to permit such restocking. Another example, show- 
ing how the practice is spreading to other lines, is 
that of a major oil company that shipped 50 rebuilt 
gasoline pump computers to a pump manufacturer in 
order to speed pump delivery in the face of a com- 
puter “scarcity.” 
a * e« 


NEW STORAGE DATA—Census Bureau expects to 
have ready within the next few weeks a comprehen- 
sive report for the first time on bulk plant and ter- 
minal storage of gasoline, kerosine and fuel oil, 
broken down on state and county levels as of Dec. 
31, 1948. Also, upon request from Petroleum Ad- 
ministration for Defense, Census will report for the 
first time on tank truck hauling capacity. 


EDUCATION ON DEPLETION The National Oil 
Jobbers Council is planning to inform itself on the 
pros and cons of the depletion allowance, presumably 
with the idea of adopting a long-range policy on the 
issue. A representative of oil producers is being in- 
vited to speak at the council’s summer meeting in 
Atlantic City, and a representative of the Treasury 
Department at the annual meeting in Chicago in No- 
vember. The proposal to have such a seminar was 
proposed at NOJC’s recent Houston meeting after a 
number of state association representatives said that 
they did not understand the issues involved and that 
the council ought to hear both sides. The current 
fight in Congress probably will be over even before 
the Atlantic City meeting, but NOJC believes that it 
ought to be prepared to formulate a semi-permanent 
policy on depletion allowance. 


TANK ‘GRAY MARKET’—Continuing high prices be- 
ing charged for home and farm oil tanks are forcing 
many sellers to decide between dollar profit and cus- 
tomer good will. One equipment jobber points out 
he doesn’t like to sell tanks in the present market, 
because he can’t win. He reasons that if he sells at 
a “fair” price, he doesn’t make enough money to 
justify the operation, and if he sells in competition 
with “gray marketers,” customers will remember his 
high prices and hold them against him later on, even 
if they buy today. 
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LABOR REPRESENTATION—Don't be surprised if 
the Oil Workers International Union soon comes up 
with a demand for representation in Petroleum Ad- 
ministration for Defense, now that AFL and CIO 
have won a toehold in affairs of the National Pro- 
duction Authority. AFL has atman on the job in 
NPA’s chemical division to ride herd on activities of 
industry officials now drawing up and administering 
NPA control orders, with a CIO man to take over a 
similar job in the iron and steel division. These labor 
representatives will become full-time government em- 
ployes, as are all other NPA officials. 


BLESSING IN DISGUISE?— At least one oil company 
construction engineer sees a bright side to the fed- 
eral restrictions on erection of new service stations. 
He explains there are a great number of older sta- 
tions which should have been remodeled but the work 
was delayed or shelved because of the emphasis on 
new construction. Many of these olden stations, he 
said, can be put into first class operating condition 
now, whereas before they might have been permitted 
to deteriorate to the point they were almost value- 
less. He commented that “you can dota great deal 
of remodeling for $5,000, even in these “days of high 
prices.” 


YARDSTICK QUEST—The Oi! Industry Information 
Committee is looking into ways of keeping even more 
tabs on the effectiveness of its efforts than it does 
now. It already employs specialists in public opinion 
research, and in advertising impact testing. Recently 
it has been exploring possibilities of using also the 
special skills of social scientists. 


BACK TO FREE WHEEL LIFTS?—Possibility that 
it may have to return to production of free-wheel 
type lifts if steel supply for the full runway type 
does not improve is being considered by a station 
lift manufacturer. Lack of heavy plate steel for 
runway lifts is holding up production now, and the 
company refuses to cut down on thickness and 
strength of this type. 


TRAILERS MAY GET LIFT—A manufacturer of au- 
tomobile lifts has “in early engineering stages” a lift 
designed for truck trailers, including oil transport 
trailers. Lift, which would raise both front and rear 
of trailer, still has wrinkles to be ironed out, includ- 
ing problem of providing for many different types 
of trailers presently on the road, as well as for trail- 
ers of the future. 
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ORT: John Wood International Corpor 
Bennett Pu Divisio 
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Joe... 
=f 


THAT CONVENIENCE 


is for your customers ,too! 





Yes, dealer Joe! This attractive combination of Bennett 
Gasoline Pumps and Eco Islanders is intended for the benefit 
of both you and your customers. 


With these units installed in your station, your customers get 
quick convenient, one-stop service—GAS, AIR and WATER. 


But!...here is how YOU gain, dealer Joe: 


@ You can modernize your service facilities at the gasoline pump island pleases motorists 


minimum cost. who now, more than ever, want longer car 


life and fewer repair bills. 
@ You save manpower because you save steps, 


time and effort...you save your customers’ 


®@ Getting under the hood and inflating tires 
time also. 


helps you spot small needed repairs and serv- 


© Air right at the island appeals to motorists ices... before they run into big repair bills. 


who have suddenly become tire inflation ; 
conscious in this national emergency. @ These services keep your regular trade com- 
ing back again and again...and aid in 
@ Offering complete air and water service at winning new customers for you. 


[py See “The Islander,” a full color, 
sound movie that shows you how 
to profit from island service — 
available for group showings from 
the District Offices listed below 


BENNETT PUMP DIVISION wmuskecon, micHican 


~~ District Offices: Atlanta © GBaltimore * Boston * Buffalo « 
l fz Y Charleston * Chicago * Cleveland * Dallos * Denver * Detroit * i JoHN | wooo f 
f }) Konsas City * los Angeles * Monroe * New York * Philadelphia « 
Pittsburgh * Rochester * Seocttle © St.Paul * San Froncisco Est. 1867 

IN CANADA: Montrecl * Vancouver * Winnipeg 





you insist on 
smart-looking 
business letters 


insist on uniforms of 


REEVES 
QUALITY FABRICS 


THEY WEAR LONGER and they stay smart 
looking—that’s why leading companies from 
coast to coast specify uniforms of Reeves Army 
Twill, Parade Twill and Reeves Glengarrie 
Poplin. For these fabrics are made only of fine 
combed cotton yarn . . . Sanforized* to keep their 
appearance through repeated washings and 
vat-dyed in colors that are completely fast to sun, 
water and perspiration. 


For greater public approval make sure your men 
are dressed in crisp, long wearing uniforms of 
Reeves quality fabrics. Write for full information. 


"Residual shrinkage less than 1% 


Reeves also makes Byrd CLOTH, REEVECORD, 
Reevroy Corpuroy, PLaip Denim and other 
nationally known quality cotton fabrics. 


f 


REEVES BROTHERS, Inc., 54 Worth Street, New York 13, N. Y. 


Representatives in: Atlanta + Boston + Chicago + Cleveland + Dallas + Los Angele: « Philadelphia » Portland, Oregon + St. Louis + Montreal + Toronto + Winnipeg 
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Citizens’ Energy Study Could Sway 
Fuels Policy Thinking of Congress 


By Herbert A. Yocom, Washington Editor 


Behind the scenes here, a commis- 
sion of distinguished citizens is near- 
ly ready with plans for a thorough- 
going inquiry into the adequacy of 
the nation’s energy resources, includ- 
ing petroleum, and of the policies, 
programs and practices——-both govern- 
mental and industry respecting 
their utilization 


The investigation will follow closely 
the line laid down by the President 
last Jan. 22, when he set up a Ma- 
terials Policy Commission and ordered 
it to look into and report on the 
long-range outlook for all materials 
basic to the economy 


While energy resources is only 
one of several “commodity areas” 
the commission, in recent meet- 
ings, has voted to examine, the 
conclusions it reaches as to that 
particular area are apt to have 
an important bearing on public and 
congressional thinking on the need 
for writing a new national fuels pol- 
icy. This is something we've heard 
a lot about of late—especially from 
the unprogressive coal industry—and 
is a subject that is currently being 
inquired into by the Senate Interior 
(O'Mahoney) Committee on Capitol 
Hill 


Commission sources say that plans 
for the energy phase of their study 
have advanced to the stage where 
staff members shortly will be con- 
tacting industry people for informa- 
tion on the various fuels. Among other 
things, they probably will be want- 
ing to be given estimates of supply 
and demand over a long period ahead, 
to hear of the prospects of shortages, 
to be told about the availability of 
substitutes (including synthetics), 
etc. Whether they will also sample 
opinion on the controversial subject 
of end-use controls we can't even 
guess, although undoubtedly opinions 
will be freely volunteered by certain 
people we can think of 


Chairman of this citizens’ commis- 
sion—whose charter is unprecedented 

is William S. Paley, president of 
the Columbia Broadcasting System 
The other members are George R 
Brown, of Houston, who has large 
interests in various fields, including 
oil; Eric Hodgins, author and editor, 
of New Milford, Conn.; Arthur H 
Bunker, of Lehman Bros., New York, 
and Edward S. Mason, the Harvard 
economics professor 
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Philip H. Coombs is director of the 
commission staff. He has held pro- 
fessorships at Williams and Amherst, 
served as consultant to various busi- 
ness organizations, has been an eco- 
nomic adviser to Chester Bowles (as 
governor of Connecticut), and, during 
World War II, served in a number 
of government capacities, including 
as chairman of the Office of War 
Mobilization and Reconversion's Com- 
mittee on Production Bottlenecks. 


Results of the commission's work 
are to be reported to President Tru- 
man along about next October or 
November. We await those findings 
with interest, but most of all with 
hope that they will put an end to the 
cries of those who insist that the 
private competitive enterprise system, 
if left on its own, can't continue to 
fuel the economy. 


The day may soon be with us when 
the Enforcement Division of the Of- 
fice of Price Stabilization will be 
known as the “Lens and Shutter 
Boys.” Perhaps we even stand on 
the threshold of a new fad-—one 
that'll find employes of all other gov- 
ernment agencies under instruction 
never to appear in public except and 
unless they carry along a speed 
graphic 

Seems that down at OPS last week, 
the top sleuth of that agency—Mr 
Edward Morgan—-decided that some- 
thing’s got to be done to stamp out 
a black market in scrap iron and 
steel. So what did he do but order 
his investigators into the nation’s rail- 
yards with their trusty cameras 


“Pictures will be taken of every 
car and its contents,” said the vigilant 
enforcement chief. That means shoot- 
ing literally “thousands” of cars 
daily, because the scrap business is 
booming. It also means that a few 
folks around the country probably 
will be under the necessity of doing 
some explaining a bit later on 


Mr. Morgan may have overlooked 
a good bet, however, in resorting to 
this type of sleuthing 


An oil man here, for example, says 
he personally doesn’t like the idea 
at all. He explains: “Still cameras 
may be good enough for the scrap 
metal boys, but if OPS ever wants 
to turn its lenses on me, I'm going 
to demand television.” 


RICHFIELD 


The Richfield Franchise offers 
Independent Petroleum Distrib- 


utors 


—a full line of unsurpassed 
Richfield Petroleum Products 
that are Rich in Quality, Rich 
in Performance, Rich in Profit 
Potential. 


—expert counsel and assist- 
ance in solving the Independ- 
ent's problems. 


—a Franchised Territory with 
no competition from your sup- 
plying company. 


Look into the advantages of a 
Richfield Franchise today. Phone 
or write to Richfield, the oil 
company that distributes exclu- 
sively 


through Independent 


Marketers. 


RICHFIELD 


Oil CORPORATION 
OF NEW YORK 


SERVING THE EASTERN SEABOARD 


FROM MAINE THROUGH THE CAROLINAS 


a 





Cracked and 
Checked 
Bearings 


OIL FILTERS CAN’T 
PERFORM MIRACLES! 


Get this point across to your trade 


and watch your oil ratio improve! 


Slick as 


new 


Bearings 


12 


No oil filter used... oil changed 
after each 60 hours operation. 


THE OlL FILTER IN A CAR never was 
intended to do an oil refining job . 
feed dirty, worn oil through a filter for a 
few extra days or miles and its surface 
becomes clogged and useless as a filter 

Bearing tests show (see illustrations) 
that fresh, clean oil at regular intervals 
provides more protection than even 
new filters 

Motor oil has never had a bigger nor 
tougher job to do than in today's high 
speed, high compression, high rpms and 


high octane fuel engines...and no motor 
oil does a more superior job in retard- 
ing sludge, gum, carbon, acid formation, 
oxidation and corrosion than Canfield 
Premium Solvent Refined, Additive Type 
Motor Oil 


Motors and filters, both need this fine, 
modern oil, plus regular oil changes 


Get this point across and watch your 
ol ratio improve. 


Mail the coupon! 


CANFIELD OIL COMPANY, Cleveland 27, Ohio 


Bulk & Package Plants: Cleveland. Obie - 
Please send further 
particulars and prices. 

We buy in ( ) Tank 

Cars, ( ) Transports, 

( )Drums,( ) Sealed 
Packages 


Coracpolis, Pa 


+ Jersey City, 0.1 ~ Memphis, Tene 








Linco/n 


Linco/n 


LUBRICATING EQUIPMENT 

















Insist upon a coupling that’s as good as the hose 


The fuel oil and distillate hose you get today will connection and to protect the hose against damage 
last a long time. So buy couplings that provide long from flexing. 
life and safety. Write this style number on your order for hose— 
Insist upon permanently-attached couplings to be sure “Scovill 520-H couplings”. Write us for Bulletin 520-H. 
of a positive static connection. Scovill Manufacturing Company, Merchandise Divi- 
Insist upon Scovill couplings to be sure of a gas-tight sion, 81 Mill Street, Waterbury 20, Connecticut. 


Note broader area over which coupling 
THE BROADER GRIP SAVES THE HOSE grips hose. Maximum compression with- 
out cramping. The hose will stand more 
flexing without weakening. Other Scovill 
features: Lock-on ferrule becomes integral 
part of coupling, making gas-tight seal. 
Wide range of ferrule sizes. Coupling 
machined from solid brass forgings. 1.D. 
of coupling same as nominal I.D. of hose 
—rigid, uniform, full-flow area. 


SCOVILL TRIPLE-TESTED oegolinge 
GIVE MAXIMUM FLOW, SAFETY AND HOSE LIFE 


TRIPLE TESTING PROVES SCOVILL DEPENDABILITY 


PRESSURE test proves Scovill FPLEXING test proves Scovill PULL test proves Scovill cou- 
coupling holds beyond burst coupling does not weaken pling holds beyond tensile 
ing pressure of hose hose strength of hose 
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SUPPLY AND DEMAND 





Gasoline Stocks Rise to Record High 
But Are Low in Relation to Demand 


Total U. S. gasoline inventories 
presented this picture this week, ac- 
cording to NPN calculations: 

For the fourth week in succession, 
stocks during the week ended March 
17 rose to a new all-time high, ac- 
cording to API statistics. They were 
5,085,00 bbis., or almost 4%, higher 
than the 1950 peak reached on April 
1 last year. 

But, a look at Bureau of Mines 
figures shows that in spite of the 
current high level of motor fuel in- 
ventories, they are still low in relation 
to the bureau’s forecast of demand. 
The bureau's forecast of demand for 
the second quarter of 1951, which 
starts April 1, is 9% above actual 
demand recorded for the second quar- 
ter of 1950. 


increase in domestic con- 
sumption of all oils—in gallons on a 
per capita basis—for the last 30 years 
came about in 1950, according to data 
compiled by NPN (see story on p. 35). 
Consumption last year was figured at 
659 gals. per capita, up 63 gals. or 
10.6% over 1949. 


API statistics for the week ended 
March 17 (see summary table on this 
page) disclosed only a slight increase 
in crude runs to stills. Refinery runs 
during the week averaged 224,000 
b/d lower than the all-time high of 
the week ended March 3. Output of 
all major products declined. Stocks 
of kerosine were up, but distillate and 
residual fuel inventories decreased 


Crude oil and condensate produc- 


tion averaged 6,042,750 b/d, down 
4,400 b/d from the previous week. 


Pennsylvania grade crude runs to 
stills dropped 3,898 b/d from the week 
ended March 10 to that ended March 
17, according to National Petroleum 
Assn. statistics. Comparative figures 
follow: 

Week Ended york Week Ended 
March 17, 1961 March 16, 1951 March 18, 1950 
51.410 55,308 55.367 


World crude oil production climbed 
to a record high for the fifth con- 
secutive month during October, ac- 
cording to the Bureau of Mines. Octo- 
ber average was 11,180,000 b/d, sur- 
passing September rate by 150,000 
b/d. New monthly production records 
were established in Colombia, Vene- 
zuela, Western Germany, Saudi 
Arabia, Kuwait and Iraq. 


Report showed increase of 34,000 
b/d to average of 885,000 b/d in 
Western Europe crude imports. 


Venezuelan crude exports dropped 
slightly to average of 1,297,000 b/d 
in October from 1,327,000 b/d in 
September. Middle East exports de- 
clined to average of 933,000 b/d from 
961,000 b/d in the previous month 


World crude runs to stills increased 
106,000 b/d to an average of 10,856,- 
000 b/d in October, with Venezuelan 
runs reaching another new high of 
295,000 b/d. 

Output of principal refined prod- 
ucts (excluding Russia and eastern 
Europe) averaged 9,588,000 b/d in 


Summary of API Report of Refinery Operations 


(U, 8, TOTALS—B, OF M. BASIS) 


Production 


Crude runs—daily avg 
Foreign crude included 
Percent operated 
Gasoline 

Kerosine 

Gas oil & dist. fuel 
Residual fuel oil 
Stocks 

Finished & unfinished gasoline 
Kerosine 

Gas oil & dist. fuel 
Residual fuel oil 


Week 
Ended 
March 17 


6,372,000 
468,000 
94.8 
20,341,000 
2,628,000 
8,792,000 
9,473,000 


140,671,000 


13,084,000 


44,966,000 
37,753,000 


Summary of B. of M. Report on Crude Oil Stocks 


Total crude stocks in U. S 
Total located in BM East Coast 
District 


MARCH 28, 1951 


234,539,000 


March 10 Mareh 17 


in bbls.) 
in bbls.) 
233,115,000 


1,424,000 


13,874,000 13,344,000 530,000 


October as compared with 9,423,000 
b/d in September. 


Tetracthyl lead in Canada will be 
allocated beginning April 1 under a 
proposal made known last week to 
all refiners in the dominion by Dr. 
0. B Hopkins, director of Canada’s 
new Petroleum Division in the De- 
partment of Trade and Commerce. 
The plant is patterned after the TEL 
allocation program already in effect 
in the U. 8. Canadian TEL suppliers 
are Ethyl! Corp. and Canadian Indus- 
tries, Ltd. 


Total imports of crude oil and 
products declined 23,100 b/d to 880,- 
400 b/d during the week ended March 
17 as compared with the previous 
week, according to API statistics. 
Crude oil imports alone were up 79,- 
100 b/d to 559,800 b/d 

Gasoline consumption figures for 
January 1951 were reported by API 
on March 21 for 25 states. Table be- 
low shows January 1951 totals for 
each state in thousands of gals., with 
comparative figures for January 1950, 
and percent of change: 

Jan. 1951 Jan. 1950 G% Change 

21,004 18,221 
Arkansas 26.441 
Connecticut 35,757 
Delaware 6.842 
Idaho 9,842 
lowa 55 854 
Kansas 44,006 
Kentucky 41,062 
Louisiana 40,711 
Maryland 38.433 
Michigan 132,757 
Nebraska 27,542 
New Jersey 89,160 
New Mexico 18,509 16.850 
New York 199,433 183,167 
North Dakota 10,395 &,.620 
Ohio 178,346 159,299 
Pennsylvania 172,819 1548, 748 
Rhode Island 12,640 12,889 
South Carolina 35.069 
Texas 200.484 
Vermont 6.043 +104 
Washington 36.527 +35.2 
West Virginia 28.815 +18 
Wyoming 8.274 7,302 +13.3 

Lube Oil Inventories — Stocks of 
Pennsylvania bright stock declined in 
January to 170,449 bbls. at the end of 
the month compared with 188,032 
bbls. on Dec. 31. Viscous neutral in- 
ventories also declined to 204,563 bbis 
on Jan. 31 compared to 233,289 bbls. 
Dec. 31. Stocks of Penna. steam re- 
fined stock were 155,244 bbis. on 
Jan. 31, or lower than the 160,596 
bbls. at the end of December. Figures 
were compiled by National Petroleum 
Assn 

Midwest bright stock inventories, 
meanwhile, were 32,668 bbls. higher 
on Jan. 31 than on Dec. 31. Totals are 
328,656 bbls. compared with 295,988 
bbls. This is the first time bright 
stocks have topped year ago level 
since August, 1949, according to re- 
port of Western Petroleum Refiners 
Assn 

Viscous neutral stocks in the Mid- 
west dropped from 604,153 bbis. Dec 
31 to 595,339 bbls. Jan. 31 


Arizona 





There's nothing like the warm feeling you get when you know accurate 
petroleum meters are keeping track of your inventories, preventing losses, 
and giving you figures that ‘‘add up"’ month after month. 

And there's no substitute for the dependable accuracy you find only 
in Red Seal meters, resulting from the utmost in design, materials and 
machining precision. Only one moving part in the measuring chamber, 
with positive, non-wearing seal of a capillary film of oil. No intricate 
valves, leathers or piston rings. It's all so simple there's little to go wrong 
if properly installed. Put Red Seal meters at all key points—in bulk plants 
and on tank trucks—for accuracy you can bank on. Just phone your near- 
est Neptune jobber or Branch Office. 


NEPTUNE METER COMPANY 
50 WEST SOTH STREET * NEW YORK 20, N. Y 
Branch Offices 
ATLANTA e BOSTON ° CHICAGO ° DALLAS ° DENVER 
LOS ANGELES ° LOUISVILLE ° No. KANSAS CITY, MO e PHILADELPHIA 
PORTLAND. ORE * SAN FRANCISCO + Canedion Factory LONG BRANCH NT 
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OPS Gives Industry Rules for Retail Pricing 


WASHINGTON -The oil industry 
now has its own price regulation for 
retail sales. Office of Price Stabili- 
zation placed in effect March 26 an 
ly “tailored” for oil mar- 
keters—-Ceiling Price Regulation 13 
(CPR 13) 

Basically, the regulation requires a 
retailer to 


order special! 


1. Use as prices for oil 
products the highest prices charged 
during the base period Dec. 19, 1950 
through Jan. 25, 1951 


2. Compute his gasoline 


ceiling 


prices 
he chooses) by adding 4c per gal 
his supplier's tank wagon price ceil 
ing--or compute it by adding his 
base period margin to that ceiling 

(Complete text of the regulation 
begins on p.23; more details in next 
column) 

Wholesale Order With the retail 
order out of the way, the Office of 
Price Stabilization this week turned 
its attention to the long-awaited 
regulation setting ceilings on whok 
sale transactions in oi] products 

At NPN press time, however, the 
wholesale order was snagged on a 
protest by the Justice Department 
and several major marketers over 
the “representative seller 
as a means by which a wholesaler 
can determine his ceiling price 

The DJ's Antitrust Division is ob- 
jecting to this provision on grounds 
it will interfere with the depart 
ment’s enforcement of antitrust laws 
while Indiana Standard, Ohio Stand 
ard and Texaco 
tested being 
sentative sellers 

Under this 
lesignate representative seller 
all 48 states and District of 
bia, and sn 


ie 


provision 


reportedly have pro 
designated as repre 


provis OPS w 


sellers co 
s 
the 

they main 
tains he ‘ ! ’ posted ” 
schedul 


lifferen 


lowances, and 
gnated seller 

As a result of the double-barrelled 
objection, the que on of whether to 
include the proviso was tossed int 
the laps of Price DiSalle 
Harold Lev 


Stabilizer 
and his general counsel 
enthal 

The agency's oil price 
vigorously supporting 


the provision and hopes to see it ir 


branch 
inclusion 


corporated in the forthcoming reg 


ulation During World War II ) 
smilar procedure was adopted by 
OPA over Justice Department obje« 
tions 

However, this time the DJ is mak 
ing a stronger fight 

The retail order spells out specific 
formulas for establishing retail ceil 
ings on gasoline, fuel oil, kerosine 
and other products. OPS said it was 
a stop-gap” measure and would be 
amended later to provide specific dol 
lars-and-cents 
basis 


ceilings on an area 


This order provides that 

1. Ceilings shall be determined by 
retailers as their highest 
charged for each grade of product 
to a purchaser of the same class at 
each of the service stations or re- 
tail establishments” operated during 
base period of De« 19, 1950 to Jan 
25, 1951, inclusive 


prices 


2. If a seller cannot determine his 


ceiling by highest-base-period price 
method, he will be “required to adopt 
the ceiling price for the grade of 
product involved of any seller of your 
class located within a radius of one 
mile.’ 


3. Sellers who had an established 


practice during base period of cen 


trally determining uniform prices 
by areas’ for groups of stations or 
other retail establishments may con- 
tinue to do so . 

4. A retailer of gasoline may, if he 
chooses, fix his ceiling prices for reg 
ular grade gasoline by (a) adding a 
margin of 4c per gal. to his sup 
plier’s tank wagon ceiling, or (b) 
adding his base period margin to his 
supplier's tank wagon ceiling, pro- 
vided the base period margin was re- 
flected in at least 50% of retailer's 
sales during base period 

5. If a gasoline retailer ig not a 
tank wagon purchaser, he can take 
a 4c per gal. margin on regula: 
grades or establish a ceiling by add 
ing to his laid-down cost his base 
period margin, provided this margin 
was used in 50% of his sales 

Provisions of CPR 13 are applic- 
able to “all sales and deliveries at 
service stations and other retail es- 
tablishments including transactions 
through stationary retail facilities 
which are in conjunction with bulk 
plants, terminals, or refineries.” 

Specific products covered are 


Motor fuel; motor lubes, including 





OIL AT THE FRONT 
vision amphibious “duck 


Gasoline drums are shown being unloaded from a 25th Di- 
on the north shore of the Han River in Korea 


Ammunition 


also is being removed from the vehicle 
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PADS HIGH COMMAND talks things over in one of the frequent staff meetings held by Deputy Administrator Bruce K. Brown 
Shown here around the conference table are (from left to right): Hugh A. Stewart, senior assistant deputy; Alfred P. Frame, assistant 
deputy for domestic operations; Mr. Brown; C. Stribling Snodgrass, assistant deputy for foreign operations, and R. H. Hargrove, 


acting assistant deputy for gas 


ind = mar “a Di Salle declared it was designed “to 30-Day Limit to Be Set 


transmission iron out inequities and distortions 
stove oil yecasioned by the general price 


On All Tire Inventories 


ther distil freeze order and to provide a more 


practicable and effective method of . —— a) oem 
WASHINGTON rire listributors 
ene ne is odie the way down to the retail level 
retail ceiling price order 30-day supplies 
Rankin Peck, president : ; = oposed rubber 


Price Increases” 


ng letter 
agency for not appointing 
any members association t 
OPS's Nationa! Oi] Marketing Com 


an industry advisory grout pensate 


leaving ) the fifth 

PAD Will Visit Oil Men To Discuss Mobilization paiva ne force a 
in number <« ars equippe 
I better understood some of the prob 


WASHINGTON PAD is getting lems besetting the latter Proposed order will not affect 


placement tire 
Lineup of the men PAD plans on for the new 
sending into the field pretty much 30 days As rubber 
tt yg ~ be Pig sear reveals the problems on which the 
< ; il agency means to pinpoint atten 
tion 
Included on the list are Frank 
Watts (Humble Oil & Refining), Di- 
ure planned rector of Materials; Reid Brazell 
Houston (Leonard Refineries), Director of Re 
Denver and Lo | starting in fining, who administers PAD's tetra- Although definite word is not avail 
the week of April ethyl lead allocation order; Thomas able, it is believed that the 30-day 
L. Apjohn (Socony-Vacuum), Avgas limit will apply to individual tire 

They will be pen t all comers Program Director; Dene B. Hodges sizes and not to over-all stock of all 
although, frankly, PAD would like Shell) Director of Supply and sizes It also is expected that the 
specially to hav sales executives rransportation order will not require disposal of 
attend The } A feeling that Also going along will be either surplus inventory except as _ they 
sales department pressures on the Deputy Administrator Bruce K might be requisitioned in certain cir- 
nanufacturing id ther lepart Brown or Assistant Deputy Adminis- cumstances under the Defense Pro 
nents might eased if sales people trator Alfred P. Frame luction Act 


t at é . jes f ftace-to 
nen the coun 


of acquaint 
stands distributors are subjected 


only to general provisions of NPA 
Regulation 1 governing inventories of 
all supplies and stipulating 

iS-day supply or “practicable mini 
mum working” inventory 


part n t ) hzation pro 
means in terms 
operations 
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Week's Orders and Reports 
On Oil Defense Mobilization 


The purpose of this index and di- 
gest of the week's orders on oil de- 
fense mobilization is to give the NPN 
reader an accurate and easy-to-use 
record of regulations that might af- 
fect him 

The index gives the official name 
and number of the orders and a very 
brief summary of it. As the number 
of regulations increases, this index 
should be particularly useful when 
looking through back issues for a 
reference 

The digest gives a longer summary 
of the order. In addition, of course, 
the more important orders are cov- 
ered in NPN news stories 

Every effort is made to include all 
orders that will affect the business 
of NPN readers 


(March 20-26) 


Index 


NPA—National Production Authority 
Amendment to NPA Order 
on the use f cans and 
1 Schedules I and Il 
DO rating 


Amendment 
struction cost, specifies 
before mmencing 
ESA- Deen Stabilization Agency 

Pr 


General Ceiling 1 Regu 


deliv 


Pr 

e prices 
Russntive Order 
N Estab 
mM 


Dele 


ntercoasts 


National Production Authority 


AMENDMENT TO NATIONAL PRODUC 


TION AUTHORITY onsen M-25 


that restrictions on use of cans and plates 


Provides 


specifications do not apply to rders having 
DO rating for ultimate se by the 
forces of 
16, 1951 
NATIONAL PRODUC —— 
ORDER M-45 Set if 


armed 
United States Effective Marct 


AUTHORITY 
r ontrols f 


MARCH 28 


AMENDMENT TO NATIONAL PRODUC 
TION AUTHORITY ORDER M-4-—Lists all 
expenses to be classified under construction 
cost and specifies that certain commercia 
construction must be authorized by NPA 
before such construction is commenced. Effec 
tive March 17, 1961 


Economic Stabilization Agency 


AMENDMENT 6 TO GENERAL 
PRICE REGULATION Permits tuking 
orders for future delivery while tailored 
regulations are under consideration Does no 
apply te commodity or service for whict ‘ 
ceiling price is established Effective Marct 
19, 1951 

ENFORCEMENT PROCEDURE REG 1 
ECONOMIC STABILIZATION AGENCY 
Defines the manner in whict nspect au 
thorizations may be utilized by enforcement 
agents and employes of Office f Price 
Stabilization. Effective March 17, 1951 

ENFORCEMENT PROCEDURE KEG 
ROONOMIC STABILIZATION AGENCY 
fines the manner in which the power f 
pena may be utilized by enforcement 
one employes of the Office of Price Stabiliza 

Effective March 17, 1951 
c PROCEDURE REG ] 
STABILIZATION AGENCY — be 

fines manner in wt R jest Letter 
may utilized by 
employes of the Office 
Effective March 20, 1951 

SUPPLEMENT 4 TO ADMINISTRATIVE 
ORDER 22, HOONOMIC STABILIZATION 
AGENCY Delegates to the several R na 
Enforcement vir o and 
ment Dir 
tion ¢ 
within 


17, 1951 
5 TO ADMINISTRATIVE 
ECONOMIC sT ee 


Delegates t nal Enfor 


st LEME 
ORDER 2, 
AGENCY 


19% 
ADMINISTRATIVE 
ST ABILIZATION 
, " Er 
and Iietr reement 


etters 


1951 
‘ST ABILIZATION 
REG tT LATIONS 7 

3 r “GR” in order 


AGEN 


(CRILING PRK = "REGU LATION 
NOMIC STABEL roger dap AGE NcyV 
ta elling J petrole 
service § stations and the 

ments Regulatior 

with pricing methods 

which individu 

ceiling prices Effe 


panies) Order 


NATIONAL ADY pe? 
BILIZATION POLICY 
Advisory Board n M > z 


advise the President with 


BOARD 


irrent defense mobilization ¢ 


prog 
March 15 


Maritime Administration 


MARITIME ADMINISTRATOR 
me me authorty wit? res per 
coastal, coastwise, and overseas 

use thereof Authority 
ted to Under Secretary of 
for Transportatior Effective Mar 


Deaths 


Thomas W. Martin, 68. chairman 
of the board and founder of Martin 
Oil Co., St. Louis, died in his sleep 
March 21, at his home in Carbondale 
at 

A native of Brantford 
Mr. Martin organized the 
Co. in 1927. The 


Ontario 
Martin Oil 
company now has 


wholesale and retail operations in six 
Midwest states and river terminals 
at Cairo, Ill. and St. Louis. 

Surviving Mr. Martin are his wife 
Elizabeth, two sons and five daugh- 
ters: Harold, head of Martin Oil 
Service, Chicago, a separate com- 
pany; Dale, a college student; Mrs 
Jean Gladders of St. Louis; Mrs. Pa- 
tricia Cox of Marion, Ill.; Miss An- 
gela of Dubuque, Iowa, Mrs. LaDeane 
Kirby of North Hollywood, Calif., 
and Mrs. Lola Deming of Evansville, 
Ind 

> > > 

George W. McKnight, 80, retired 
vice president and one of the original 
directors of Standard Oil Co. of New 
Jersey (now Esso Standard Oil Co.), 
died March 20 at his home in Mont- 
clair, N. J. He retired in 1933 as vice 
president in charge of manufacturing 
after 48 year’s service 

. > > 

Seott W. Rumph, 64, president of 
Sumter Petroleum Co., Sumter, 8. C 
lied March 21, at Johns Hopkins hos- 
pital in Baltimore, after an illness of 
several months. Mr. Rumph is sur 
vived by his wife, a son, Scott W 
Jr., and daughter, Nora Jane Rumph 
a student at Wellesley 


Container Makers to Get 
66,300 Tons of Steel 


WASHINGTON~—-A 
been established to 
tons of steel monthly to 
beginning in May, the Na 
Production Authority discloses 
press 


program has 
provide 66,300 
container 
makers 
tional 
It was not clear at NPN 
time, however, how this new program 
would handle the 
priority ratings for obtaining drums 


issuance of DO-97 


and other containers which oil men 
arry on their books as operating 
supplies 

Although NPA has instructed steel 
mills not to honor DO-97's being ex 
tended from container users and 
manufacturers, it has not told users 
outright to stop using such ratings 
on drum orders Petroleum Admin 
istration for Defense still 
ybtain a ruling from NPA that DO 
97's can be used for ordering “singh 
trip” items 

Preferential Tax Treatment — Con 
cern was expressed in some quarters 
as a Senate investigating group gave 
notice that al] projects approved by 
the government for preferential tax 
treatment would be closely studied 
beginning about April 4 

The oil industry has received fast 
tax amortization approval for pro)- 
ects costing more than $200 million, 
while the total for all industries is 
in the neighborhood of $2.5 billion 
according to Senator Maybank (D 
S. C.), chairman of the joint House 
Senate “Watchdog” committee on the 
operation of the Defense Produ 
tion Act 


hopes to 
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BOMB VICTIM’ is shown being treated in this staged photo uken at Baytown's San 


Jacinto Memorial Hospical 


Gulf Coast Oil Defenses Stress 


Protection Against Fifth Column 


MARVIN ©. REID lirector Was not named until March 
NPN Staff Writer 21 He is Col. A. W. Snyder who is 
a World War I and II veteran He 
mmanded the bombardier and nav 
gator pre-flight school at Ellington 
Field and also was assistant chief 


HOUSTON Independent a 
! nies along the 
‘hri Tr 
concentrating : ’ a 
, « for the Guif Coast Training 
ense preparatior > . T 
: ¥ ! Randolph Field, Texas, His 
of sabotag n 
salary will be $15,000 a year and 
Houston will ) 1 between $40,000 


$50,000 lefense 


Humt 


260.000 


rge ‘ le, director 
Villian defense for é wn and its 
22,000 inhabitants as signed up v« 
inteer « defen workers needed 
t ope with a bombing attack. fire 
r sabotage The city has acted t 
guard its water pply against bac 
Industry Ahead teriological warfare, and auxiliary po 
far ahead of most ‘ f lice and practical nursing programs 
suthorit howev:e ' , are being carried out 


where al ma je vil con ‘ $ut civil defense authorities in 
hay 7: an Vl ‘ ve 7 most cases are lagging behind oil 
finer ated ‘ en ndustry preparations, and this is 


20 


holding up company defense 
programs 


Guards Trained—Plant guards at 
most refineries are well trained and 
som of the larger companies have 
elaborate guard sys is Repub! 

il Refining Co. has installed a pro 

whereby its guards are kept 

date on what is happening in 

world and what they should be 

on the look-out for The World War 

Il guard program has been recon 

structed, with general tightening of 

restrictions on new employes and vis 
tors 

Continental Oil Co, said it has 
never let its guard force become 
a dumping ground for sick or lame 
employes, but has maintained a high 
physical requirement for all guards 
Conoco also has plans to add addi 
tional guards if an emergency should 
arise The company said it would 
use trusted and experienced employes 
to supplement its guard force should 
they be needed, and has a backlog 
of experienced and qualified employes 
desiring placement on_ the guard 
forces 

Imost all plants in this area aré 
fenced in, and generally are well 
lighted at night Some companies 
are not divulging their sabotage pro 
tection plans at terminals and plants 
since they have been classified as re 
stricted by the Army and War In 
dustry Council 


New Employes Watched—New em- 
ployes and visitors are being watched 
more closely at refineries, and old en 
ployes at many plants have been 
ssued new badges 

Conoco has inaugurated a more 
rigid system of checking on new en 
ployes, and plans on re-establishing 
all World War II controls of the 
Armed Forces and the Petroleum In 
dustry War Council as soon as the 
Army or government requests then 
Humble also is maintaining its check 
ng system, and plans on co-operat 
ng fully with defense authorities 

All employes of Continental in vita 
areas have been fingerprinted 
yh and the company 


trol at plant 


Badges—These badges ars 


signature 

code identifice 
area, and his 
around icture denotes 
entrance that can be made 

Different colors of mats 
Continental's system are 

Red-—authorized entry at all times 
either afoot or in company or per 


NATIONAL PETROLEUM NE 
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sonal 
visors 
Blue-—entry at any time afoot and 
with company car. On Sundays, hol- 
idays and nights, entry can be made 
with personal cars Reserved for 
those who are subject to call out at 
odd hours 
White—-entry afoot or company 
car on regular schedule Not au- 
thorized after regular working hours 
A temporary pass is the 
main gate of plant to identify visi- 
tors, but is good for one day only 
Passes are picked up when the visi- 
tor leaves the plant. V ac- 
companied by a employe 
while in the plant 
Continental also has dated 
for contractors and employes which 
automatically expire on  predeter 
mined date and must be renewed if 
needed beyond expected expiration 
date 


cars. Mainly for 1 of super- 


in 


issued at 


isitors are 
company 


passes 


Fire Fighting Stressed—Fire fight- 
ing equipment is 
plants, and companies are in- 
structing all employes in fire pre- 
vention Republic started a _ fire 
fighting unit approximately 10 
months ago, and has an 
around-the-clock fire brigade The 
company teaches employes fire 
prevention and fire fighting methods 
Selman Whitfitt, who is planning Re 
public's civil defense program, said 
all employes now are becoming more 
ious Most of the large 
feel that their fire ex- 
equipment is ample to 


adequate at most 


some 


devised 


all 


fire 
companies 
tinguishing 
handle most emergencies 

Microfilming, duplicating and other 
means of safe-guarding ords are 
either in the planning stages, or be- 
ing carried out by the majority of 
companies. Some of the smaller ones, 
however, have no plans 

Ada Oil Co., distributor of Phillips 


cons 


rec 


made no 
precau- 


Petroleum products, has 
provisions except the normal 
tions of keeping records in fireproof 
vaults. K. S. Adams, Jr., president 
of the company, said no extra pre- 
cautions have been taken because he 
sees no present danger of any bomb 
ing attack 


Employes Indoctrinated — Offic« 
and plant employes are being indoc- 
trinated on what to do in this 
area is blasted by an atomic attack 
at companies These indoc- 
trinating programs usually have been 
in the form of movies and pamphiets 


case 


most 


Several companies said they had 
distributed the booklets on what pre- 
cautions to take in an atomic bomb 
ing raid, and movies on these sam« 
precautions have been shown by some 
companies 

First-aid mostly 
voluntary 


programs on a 
have been set up by 
larger companies. Tex 
has been offering a first 
aid program to its employes 
Others are working in conjunction 
with municipal defense committees 
where these committees have been 
organized 


basis 
the 
aco, for one 


some 


office 


Evacuation at most 


in case of fire 


plans 
or explosion have 
made by most companies in accord 
with their general safety regu 
lations. Because of the low elevation 
n most areas along the coast, how- 
few plans have been made in 
to actua] bomb shelters 


plants 
been 


ance 


ever, 
regard 
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CIVIL DEFENSE leaders at Baytown are shown here looking over the area in which 


they are responsible 


Left to right are 
McKee, and Col. George I 


& Rubber 


( 


D 


Keene, Baytown defense director and General Tire 


Co 


Middleton, city manager; Police Chief 


emplove 


East Coast Heating Season 
Still Warmer Than Normal 


CLEVELAND Weather in East 
Coast cities during the heating season 
Sept. 1, 1950, through March 24, 1951 
continued warmer (fewer degree 
days*) than normal**, according to 
NPN's regular degree day check of 
14 However, the East Coast 
season was colder than 1949-1950 
Midwest and Southeast 
1950-1951 season was 
either 1949-1950 or normal 


cities 


In 
the 
than 


areas 
colder 


Decree Day Summary 
Sept. 1—March 24 


1950-51 1949-50 Normal 

4277 ine sour? 
san) 
sri 


southeast 


Bir nghar 


Oil Equipment Jobber Group 
Sets First Meeting Date 


CLEVELAND. Plans for the 
a National Association of 
Jobbers 


for 
mation of 
Oil Equipment 
ing rapidly 


The 


are progress 


meeting of the new as 
take place May 13-15 
Hotel, Louisville, Ky 
permanent organiza 


will be 


initial 
ation will 
at the 3rown 
at which 
the 


time 
group 
equipment 
the 
ther Fred 


tion of formulated 
jobbers who wish to 
meeting should 
Coffie!ld, Jr president 
Coffield Supply Co., In P. O. Box 
12, South Bend 19, Ind or J. M 
Newberry president N « 
Im P.O 


oO. 


attend write to 


ww b « rry 
Equipment Co Box 293 
Memphis, Tenn 

These two are hand! much 
preliminary 
planning to set up @ 

ymmittee which wouid 
ball rolling at the 
the first 


100 oil 


men ng 


of the organizational 
work 

steering 
the 


They are 
start meeting 
Attendance at meeting is 
expected to reach 


obbers 


equipment 
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MARKETING ASSOCIATIONS 





the marketer must be concerned with 
Dupree Says Jobbers Can Take Volume _ 2% probiems of ail the other seg 
ments for the reason that if these 

. . other segments cannot produce, manu 
From Majors by Promoting Own Story dncture and transport. their products 
at a reasonable profit, then the mar 

keter could well go out of business 

By JOHN BARTON referring to this industry-wide ex 
NPN Staff Writer pansion in which big compénies will 
nvest large sums, Mr. Dupree stated 


Protests National Fuel Policy— Mr 
Porter also reviewed recent hearings 
. me by the Senate Committee on Interior 
ILUMBUS, Oh Independent that there will be an opportunity for 1 Sse : oe . 

~ , und Insular Affairs at which coal 

ibbers « nerease their gaso Independents to expand in marketing 
r . interests argued against the waste 

expense of the by investing their own capita! 

ful practice of using oi] and gas for 
During his speech Mr. Dupree pre non-mobile purposes He said ob 
sented the first showing of the new . rs at the hearings felt the coa 
OLIC movie i] industry employes ‘ n could scarcely be 

On Our Toes The film describes 
the ntributions oil is making to 


national preparedness 


Divide and Conquer Threat — Sup 
rting Mr Dupree n his request 
vw OWMC support was Frank M 
rt ent of American Petro 


untry that 


Warning to Suppliers 
President E \ 


Should Publish Gallonages ibber ‘ inted out that 


niv hav t?) 


Mr. Dupr 
‘ unfair margin treatment 





f possible appeal 
Weber Is President n Washington 
members have fail 
COLUMBUS, Ohio Re-elect ; association officers 
ed president of Ohio Petroleun 
Marketers Assn. March 20 was 
Eri V. Weber of Cincinnati 
Re-elected vice president was . Ss. vs Russian Oj Samue! 
Sam Bohlen, Snyder Oj Co Pettengill ff Pure Oui's lega 
Orrville partment vid the ssociation that 
Also retained directors for Russia's inferiority in oil supply, and 


and »bbers are wavil 


is and talking in 


three years were Ray L ther power resources, at present 
turke, Sunset Oil Co., Sidney lessens the danger of war with th 
Leslie D. May, Circleville Oil U. § fZasing his statements on sta 
7 Cc G. Van Horn ti gathered from Bureau rf 


Monroeville i ‘o Monroe Mine the State Department and 
erk, Home ress, Mr. Pettengill made the 








oil produc 
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equals America’s production in two 
hours 

2. Sakhalin Island, north of Japan, 
is the largest oil producer in Asia 
under ‘Soviet control. It produces in 
@ year a little more than the U. S 
produces in a day 

3. “So far nothing but small] drib- 
bles” have been found in the “large 
areas” of Siberia where oil is “geo- 
logically possible.” 

4. If Russia should get Middle East 
oil fields from Western countries, 
production in this hemrysphere would 
have a great new load. However 
Allied bombing in such a case would 
prevent Russia from refining and 
moving the oil to her own military 
machine 

5. Combined production of Russia 
and her satellites is about one million 
b/d—roughly one-sixth of American 
crude production 

6. Russia's known reserves of crude 
have declined since 1946 

Speakers—-Also addressing the con- 
vention were 

W. A. Green, manager, special a 
counts sales, Associated Division, B 
F. Goodrich Co. (Mr. Green's talk 
will be reported in a coming issue.) 

L. C. Allman, executive secretary, 
Fruehauf Trailer Co., who called for 
construction of highways to meet the 
needs of industry and the public 

Resolutions — The 
proved two resolutions 

The first urged state legislators to 
postpone consideration of highway 
construction bills to a special session 
The delay was asked to allow com- 
pletion of studies on which such laws 
might be based 

The other resolution directed as 
sociation officers to protest to Con- 
gress the proposed increase in the 
federal gasoline tax 


association ap- 


Fire Levels Dupree Home 
RYE, N. Y.—The new 


home of 
national OTIC Chairman John L 
Dupree was completely destroyed by 
fire March 20, while he was in Colum- 
bus, Ohio, to address Ohio Petroleum 
Marketers Assn 

Told of the fire following his speech 
March 21, Mr. Dupree learned that 
low water pressure in hydrants pre- 
vented firemen from making head- 
way with the blaze, which was dis- 
covered during the night by his wife 
Mrs. Dupree awoke smelling smoke 
She awakened her mother and two 
children, Suzanne, 11, and John, 9 
and called the fire department. She 
then jumped from an upstairs window 
and told her mother and children to 
fcllow. Mrs. Dupree broke their fall 
by catching them in her arms, and 
no one was seriously hurt. Cause of 
the fire is unknown 

The Duprees had moved into the 
home just a week before the fire 


MARCH 28, 1951 


Text of OPS Retail Oil Price Rules 


Office of Price Stabilization 
Washington 
March 21, 1951 


Tithe 32A—National Defense, Ap- 


pendix 


Chapter Ill—Office of Price Stabil- 
ization, Economic Stabilization 
Agency 
(Ceiling Price Regulation 13] 
CPR 13—Retail Ceilings on Petrole- 
um Products 


Pursuant to the Defense Produ 
tion Act of 1950 (Pub. Law 774, 8ist 
Cong.), Executive Order 10161 (15 
F. R. 6105), and Economic Stabiliza- 
tion Agency General Order No. 2 (16 
F. R. 738), this Ceiling Price Regu- 
lation 13 is hereby issued. 


Statement of Considerations 


The rapidity with which the infla- 
tionary pressures incident to the out- 
break in Korea and the announced 
stepped up rearmament program 
were being reflected in price in- 
creases throughout the economy dur- 
ing the latter part of 1950 required 
immediate action in the field of di- 
rect controls Accordingly, a Gen- 
eral Ceiling Price Regulation was is- 
sued on January 26, 1951. However 
it was realized at the time that a 
single regulation covering a multi- 
tude of prices and the diverse prac- 
tices of many sellers and industries 
should be replaced as rapidly as pos- 
sible by specific regulations tailored 
to the needs of different industries 
This regulation is one of several de- 
signed to cover all marketing seg- 
ments and products of the petroleum 
industry. It provides for the estab- 
lishment of ceiling prices for certain 
petroleum products at service sta- 
tions and other retail establishments 


Petroleum products are distributed 
at the retail level mainly through 
service stations of which there are 
an estimated 400,000 throughout the 
United States zenerally speaking, 
these service stations are relatively 
small establishments, and it is there- 
fore essential that any regulation at- 
tempting to control the prices of 
products distributed through these 
channels be as clear and concise as 
possible and readily understanaable 
It is believed that the subject regu- 
lation accomplishes this purpose. 


The salient features of this regu- 
lation are concerned principally with 
the pricing methods. The individual 
seller determines his own ceiling price 
which is the highest price charged 
for a product during the base period 
of December 19, 1950, to January 25 


1951, inclusive. This will result es- 
sentially in margins which have ex- 
isted since before the beginning of 
the Korean war. In the event the 
seller had no base period sales, al- 
ternative methods of deternijining 
ceiling prices are provided. The regu- 
lation also provides for establishing 
ceiling prices for new products, as 
well as in cases where a new retail 
outlet has been established or where 
a change of ownership takes place 


The administrative procedure for 
resolving problems that may arise 
has been greatly simplified in that it 
contains provisions for automatic 
partial relief of hardship cases and 
permits the solution of other prob- 
lems at the regional level with the 
exception of those arising out of lo- 
eal shortages and depressed pric« 
areas. Sellers whose ceiling price 
results in a margin less than they 
enjoyed during the base period or 
four cents are permitted to adjust 
their ceiling prices to reflect either 
their base period margins or four 
cents per gallon. This provision has 
been included to give immediate par 
tial relief to dealers in certain areas 
where depressed prices exist causing 
considerable hardship on dealers in 
volved According to figures fur 
nished by the American Petroleum 
Institute of dealer margins in fifty 
representative cities, this four cent 
margin is the lowest margin exist 
ing during the selected base period 
at any of these points. Except for 
cities in which price wars exist the 
margins are no greater than those in 
the period immediately before the 
beginning of the Korean war. The 
adoption of this margin provision is 
tentative pending a more complete 
survey of area margins by the Office 
of Price Stabilization. The regula- 
tion treats all marketers equally, and 
tends to preserve the customary mar- 
keting practices insofar as they are 
consonant with the provisions of the 
Defense Production Act The regu- 
lation attempts to keep to a mini- 
mum the work of record keeping 


Prior to the formulation of this 
regulation the Director of Price Stab- 
ilization advised with a large num- 
ber of persons representing a sub- 
stantial part of the industry and the 
regulation has been reviewed by the 
National Petroleum Advisory Com- 
mittee established by the Director of 
the Office of Price Stabilization 


Findings of the Director of Price 
Stabilization 


In the judgment of the Director of 
Price Stabilization the ceiling prices 
established by this regulation ars 
generally fair and equitable and are 
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fectuate the purposes 
IV of the Defense Production 

19% 
far as practicable the Director 
of Price Stabilization gave due con 
national effort t 
production in fur 
therance of the objectives of the De 
fense Production Act of 1950; t 


sideration to the 


achieve maximun 


luring the period 
rom May 24, 1950, to June 24, 1950 
inclusive 


prices prevailing 
f 
and to relevant factors of 
xeneral applicability 


Kegulatory Provisions 
Scope of Keguiation 


1 What this regulation do« 
Ceographical verage 
Compliance with this regulatior 


required 


Pricing Method 
Specific price 
Base period sale 
No base period sale 


Group pricing 


Special .pricing methods for aut 


motive gasoline for tank wagon 
purchasers 

Spe al pricing netho is for aut 
notive gasoline not purchased 
at the tank wagon price-l vel 


ions in ceil 


General Provisions 
Federal and State taxes 
Record 

posting f 


receipts, statement and 
ceiling prices 
rransfer of business or stock 
trace 
Definition 
15. Petitions for amendment 
16. Adjustments 
Trade Acts 


Applications for adjustment 


because 


Ceiling Prices Established by 
Application 


18. Sellers whe cannot determine 


ceiling prices under other se« 


1 to 18 issued 

Law 774, Slst 

apply Title IV 

Sist Cong EK. © 
1950, 15 F. R. 6105 


Scope of Regulation 


Section 1 What this regulation 


does It shes ceiling prices for 
veries at service sta 
il establishments 

na through sta 
lities which are in 
bulk plants, ter 


or Heater Oils; all other distillate 
burning, heating and fuel oils 

f)} Stove and Lamp Gasoline and 
Pressure Appliance Fuel 

g) Petroleum Naphthas and Sol 
vents 


(h) Liquefied Petroleum Gas ‘(L. P 


2. Geographical coverage. 
This regulation is applicable to the 
forty-eight States of the United 
States, the District of Columbia, and 
the territories and possessions of the 
United States 
Canal Zone 
Sec. 3. Compliance with this regu- 
lation required — (a) Prohibition 
against selling or delivery of petro- 
leum products at prices above the 
celling On and after the effective 
date of this regulation, regardless of 
iny contract or other obligation, n« 
person shall sell or deliver and no 
person shall buy or receive in the 


except the Panama 


course of trade or business any pe 
troleum product covered by this regu 
lation at prices higher than the ceil 
ng prices fixed by this regulation 
and no person shall agree, offer, so 
licit, or attempt to do anything pro 
hibited in this section 

Prices lower than the ceiling prices 
may be 
offered 


harged, demanded, paid or 


(b) Evasion. The ceiling prices 
established by this regulation shall 
not be evaded either by direct or in 
lirect methods in connection with the 
purchase, sale, delivery or transfer 
of petroleum products alone or in 
conjunction with any other mat 
rials, or by way of any commission 
service, transportation, or any other 
harge, or discount, premium or othe 
privilege, or by tie in agreement or 
other trade understanding, or by a 
change in the quality of the product 
or otherwise except when such 
change in quality takes place in com 
pliance with a regulation issued by 
an agency of the United States Gov 
ernment 

(c) Enforcement. Any person wh« 
Violates any provision of this regula 
tion is subject to the criminal pen 
alties, civil enforcement actions, and 
suits for damage provided for by the 
Defense Production Act of 1950 


Pricing Methods 


Sec. 4. Specific prices, If the Of 
fice of Price Stabilization establishes 
specific ceiling prices for a particu 
lar grade of product for the area or 
community in which you are located 
then those prices so spelled out in 
this regulation or other regulations or 
orders issued pursuant thereto are 
your ceiling prices for the particular 
grade (or grades) of product 

Sec. 5. Base period sales. If no 
specific ceiling prices are established 
by the Office of Price Stabilization 
then your ceiling price is the highest 


pr you charged for each grade of 


product to a purchaser of the sam« 
class at each of the service stations 
or retail establishments you operated 
during the period from December 19 
1950, to January 25, 1951, inclusive 


Sec. 6. No base period sales. If 
you cannot determine your ceiling 
prices under section 4 or section 5 
of this regulation, you are required 
to adopt the ceiling price for the 
grade of product involved of any 
seller of your class located within 
a radius of one mile 


Sec. 7. Group pricing. If you of 
erated several service stations or re 
tail establishments and had an estab 
lished practice of centrally determin 
ing uniform prices by areas during 
the base period for some or all of 
your products, you may treat all re 
tail establishments in each such cus- 
tomary separate price area as one 
seller for the purpose of (a) con 
puting ceiling prices for the grades 
of products for which this practice 
exists and (b) complying with the 
record keeping, reporting and filing 
provisions of this regulation The 
ceiling prices shall be the uniforn 
centrally determined prices for each 
separate price area 
be centrally kept, listing the names 
and addresses of the retail establish 
ments of each group If you deter 


Records shall 


mine ceiling prices under this sé 

tion, each retail outlet included in 
the group must continue to abide by 
the ceiling prices determined under 
this section The permission granted 
withdrawn 
by the Director of Price Stabilization 
from any sellers upon consideratior 
of the price records maintained by 


by this section may be 


such sellers and such reports as he 
may require 


Sec. 8. Special pricing methods for 
automotive gasoline for tank wagon 
purchasers. a) A seller of automo 
tive gasoline at a retail establish 
ment may, if he chooses, fix a ceiling 
price for each grade o 
gasoline by either the 
methods 


automotive 
following 


1 By adding to the tank wagor 
iling price for regular grade gaso 
supplier 4 cents 

gallon plus or minus your customa! 


retail differential for 


ine of your 


premiun 
third grade gasoline 

b For 
margins, the tank wagon ceiling price 
of the 


purpose of computing 

supplying company shall be 
onsidered the purchase price with re 
spect to company operated retail es 
tablishments determining ceilings ur 


ler this section 


Sec. 9. Special pricing methods 
for automotive gasoline not purchased 
at the tank wagon price level. If 
you are not a tank wagon purchase! 

automotive 
establishment 


gasoline at the retai 
involved, and there 


re annot use the margins pern 
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ted certain tank wagon purchasers 
inder the preceding 
may fix a ceiling price for each grad 
of automotive gasoline by either of 
the following methods 


section you 


sy adding to the tank wagon 
price for regular grade gas 
your supplier the margin you 
had in the base period. This meth- 
od of pricing can be used only 
per cent of your luring the 
reflected that margin 
Furthermore, you must continue to 


sales 


base period 


use this ceiling uniess a change in 
celling price 
by the Office of Price Stabilizatiorz 
and you must file this price with the 
District office of the Office of Price 
Stabilization for the District in which 
each retail establishment is located 
Your filing should be as fol 


is subsequently ordered 


(a) By adding to your current 
laid down cost 4 cents per gallon for 
regular grade gasoline, plus or minus 
your customary retail differentials 
for premium or third grade gasoline; 
or 


(b) By adding to your current 
laid down cost the margin you had 
in the base period This method of 
pricing can be used only if 50 per 
cent of your sales during the base 
period reflected that margin Fur- 
thermore, you must continue to use 
this ceiling price unless a change in 
ceiling price is subsequently ordered 
by the Office of Price Stabilization 
and you must file this price with the 
District office of the Office of Price 
Stabilization in which each retail es- 
tablishment is located Your filing 
should be as follows 


Laid dov vst means the at of 


t of the product neluding taxes) and. transportation expense 
red price of your supplier is your 


na delivered at destina m basis the deliv 


Sec. 16. Increases and reduction in 
ceiling prices. You may add to your 
ceiling price the amount of any in 
crease authorized by the Office of 
Price Stabilization in the ceiling price 
of your supplier 


General Provisions 


Sec. 11. Federal and State taxes 
—(a) Taxes in effect during base pe- 
riod. If during the base period you 
included a tax ‘either directly or by 
separate statement and collection) as 
a part of your price for a petroleun 
product, you may include such tax 
(either directly or by separate stats 
ment and collection in the same man 
ner you included such tax in your 
price during the base period) as a 
part of any ceiling price estab- 
lished under this regulation for that 








product or for a new product you are 
now selling which is subject to the 
same tax. 


(b) Taxes or increases in taxes 
effective after January 25, 1951. Any 
tax increase or new tax imposed after 
January 25, 1951, upon or incident 
to the sale, delivery or use of any pe- 
troleum product covered by this regu- 
lation may be collected by you in 
addition to the ceiling prices estab- 
lished under this regulation, if you 
are by law required to collect or 
pay such tax 

Sec. 12. Records, receipts, state- 
ment and posting of ceiling prices— 
(a) Records. Every person selling 
petroleum products subject to this 
regulation shall 


(1) Preserve for examination by 





of the Reta 


per ga 
¢ per ga 
per «a 


Brand 


Premium 


the product in your storage tanks It includes only the 
For example: If you purchase 


laid down cost 


if you purchase on an f b. shipping point basis your laid down cost is your f.0.b. shipping point 


price plus transportation expense incurred 
r t 


pay to the comme ‘ ~arrier f 


nsidered as transportat 


nm eXpense 
e estab mercial rate for t 


The transportation expense incurred is the amount you 
earrier is not utilized the amount you customarily 
wowever, such latter amo 


nvolved 


ant sha be © higher thar 


the Office of Price Stabilization all 
your existing records relating to the 
prices which you charged for such 
petroleum products as you sold dur 
ng the base period In addition, you 
must prepare within 30 days after 
the effective date of this regulation 
and preserve a statement of any of 
your customary allowances, discounts 
and other price differentials 


> 


(2) Keep for a period of two years 
and make available for examination 
by the Office of Price Stabilization 
records of the same kind as you cus 
tomarily kept, relating to the 
which you charged for such petrok 


prices 


um products as you sold, after Janu 
ary 25, 1951, and the records of the 
same kind relating to products sold 
hereafter 


(b) Sales slips and receipts. If 
you have customarily given a pur 
chaser a sales slip, receipt or similar 
evidence of purchase, you shall con 
tinue to do so. Upon request from a 
purchaser, you shall give the pur 
chaser a receipt showing the date, 
your name and address, the kind 
grade, and quantity of the petrole- 
um product or products sold and the 
price received for each product 

(ec) Statement of ceiling prices. 
Prepare within 30 days after the ef 
fective date of this regulation on the 
basis of all available information and 
records and thereafter keep for ex- 
amination by the Office of Price Sta- 
bilization during ordinary business 
hours, a statement showing your 
ceiling prices on each grade of prod 
uct and the basis on which you «d« 
termined such ceiling prices 

(d) Posting of ceiling prices. You 
shall post the ceiling price for each 
grade of motor fuel and each motor 
lubricating oil in a manner plainly 
visible to and understandable by each 
purchaser Such postings shall b« 
marked “ceiling prices” or “our ceil 
ing’, beneath which shall be marked 
each grade of the product offered for 
sale and opposite each grade shall b« 
stated the ceiling price for that 
grade Every person whose ceiling 
prices are subsequently increased un 
der sections 4, 10, 11 (b), 16 or 17 
pursuant to authorization by the Of 
fice of Price Stabilization shall indi 
cate separately in such postings eith 
er for 60 days after such authoriza 
tion or for so long as the increas 
remains effective, whichever period is 
shorter, the amount by which the 
ceiling price of each product was in 
creased and the fact that such in 
crease was authorized by the Office 
of Price Stabilization. The postings 
shall use the following languag¢ 

cents increase per gallon 
approved by the Office of Price Sta 
bilization effective - - - - - date” or 
any other statement supplying the 
same information 


(e) General Ceiling Price Regula- 
tion record. Compliance with the 
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record-keeping provisions of this se which sells or sold any articles cov- 
tion shall be deemed compliance with ered by this regulation at retail; and 
the record-keeping requirements of b) You carry on the business or 
the General Ceiling Price Regulation continue to sell at retail the same 
during the period when petroleun type of product as sold by your pred- 
products were covered by that regu ecessor, and 
lation (ic) You carry on the business in 
See. 18. Transfer of business or a retail establishment separate from 
stock in trade. This section applics any other retail establishment previ- 
to you if jusly owned or operated by you; and 
(a) After January 26, 1951, you (d) Your predecessor was a seller 
purchase or otherwise acquire ali or of your class 
a substantial part of the business as If this section applies to you, your 
sets or stock in trade of any business ceiling prices are the same 


as your 


moRE POWER 10 you! 














slower operating speeds 


( eMicient cooling system 
~ " f ! longer, asetal lite 


\ buy WA WE. compressors 


for long, hard service 


COMPRESSED AIR does the job quicker, cheaper, bet- 
ter. Be sure your compressor is in condition now to stand 
the years of service ahead. If it runs too frequently or you 
have to wait for enough air to do the job, you need a larger 
unit. Choose a Wayne for reliable, low cost service. Cylin- 
ders are deeply finned directly in a blast of air from the 
propeller-type flywheel; disc type 
valves. Smooth, quiet, automatic 
operation. Write for catalog. 














Backed by Nationwide Service 


THE (Wayne) PUMP CO. 


predecessor and your obligation t 
keep records sufficient to verify such 
prices shall be the same as those of 
your predecessor. Your predecessor 
must either preserve and make avail 
able to you or turn over to you all 
records of transactions before the 
transfer which you need to comply 
with this regulation 


If either or both paragraphs (a) 
and (b) of this section apply to you 
but not paragraphs (c) or (d) of this 
section you shall adopt the ceiling 
price for each grade of product of 
a seller of your class in your same 
general area. Ceiling prices deter 
mined in this way shall be filed with 
the Petroleum Branch of the Office 
of Price Stabilization, Washington 
25, D. C., and shall be your ceiling 
prices until disapproved or revised 
by the Director of Price Stabilization 
of the Office of Price Stabilization 


Sec. 14. Definitions. (a) “Motor 
fuel” means liquid fuel used for the 
propulsion of motor vehicles or mo- 
tor boats or aircraft, including Diese! 
fuel and liquefied petroleum gas, and 
including any liquid fuel to which 
Federal gasoline taxes apply 


(b) “Retail establishment" means a 
store, shop, garage, service station 
(land or marine) or other stationary 
place of business at which the major 
portion of the sales of petroleun 
products are sold in customary small 
quantities to consumers. Any facil- 
ity making deliveries of fuel into 
fuel tanks of aircraft at an airport 
(or other landing area), shall be con- 
sidered a retail establishment for the 
purpose of this regulation 


(c) “Service Station” means any 
place of business or part thereof 
where motor fuel is delivered into the 
fuel supply tanks of motor vehicles 
or motor boats 


(d) “You.” The pronoun “you” as 
used in this regulation indicates the 
person subject to the regulation 


(e) “Person” includes an individual 
corporation, partnership, association 
or any other organized group of per 
sons or legal successors and repre- 
sentatives of any of the foregoing 
and includes the United States, any 
agency thereof, any other government 
or any of its political subdivisions 
and any agency of any of the fore- 
going. 


(f) “Seller of your class” means a 
seller whose operations in all respects 
customarily compare with your oper- 
ations in all of the following re- 
spects 

(1) You both sell comparable prod- 
ucts 

(2) You both sell in the same man 
ner through similar facilities 

(3) You both sell at comparable 
price levels 


(g) “Purchaser of the same class 
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refers to your practice in setting dif- 
ferent prices for a product for sales 
to purchasers located in different 
areas or buying in different quanti- 
ties or grades or under different 
conditions of sale 


(h) “Base period” means the period 
from December 19, 1950, to January 
25. 1951, inclusive 


(i) “Tank wagon purchaser 
& person purchasing at the 
wagon price, 


means 
tank 


(j) “Tank wagon price” means a 
particular price level customarily 
established by a seller regardless of 
the type or size of equipment that 
may be used for making deliveries, 
as distinguished from the “tank car’ 
price, or other large lot quantity 
price levels. The tank wagon price 
is a delivered-at-destination price 


Sec. 15. Petitions for amendment. 
Any person seeking an amendment 
of this regulation may file a petition 
for amendment in accordance with 
the provisions of Price Procedural 
Regulation No. 1 


Sec. 16. Adjustments because of 
Fair Trade Acts. Ceiling prices es- 
tablished under this regulation may 
be adjusted by order of the Office 
of Price Stabilization in the case of 
any seller at retail who shows 


(a) Either that his ceiling price 
for any product established under 
this regulation is less than the min- 
imum price at which he was lawfully 
required to sell the product during 
the base period pursuant to the pro- 
visions of a State Fair Trade Act 
or that he had been permanently en- 
joined by a court from selling the 
product at less than such minimum 
price; and also 


(b) That the product was general 
ly sold at retail during the base 
period at prices no lower than such 
minimum price within the locality 
in which his selling establishment is 
located In such cases, the ceiling 
price of the seller will be increased 
to such minimum price. Applications 
for adjustment shall be filed in ac- 
cordance with Price Procedural Reg- 
ulation No. 1. 


Each Regional Director of the Of- 
fice of Price Stabilization and such 
District Directors of the Office of 
Price Stabilization as may be desig- 
nated by the appropriate Regional 
Director are hereby authorized to 
make adjustments or act upon ap- 
plications for adjustment under this 
section 


Sec. 17. Applications for adjust- 
ment. Applications for adjustment 
for local shortage and depressed price 
areas shall be filed in Washington, 
D. C., in accordance with Price Pro- 
cedural Regulation No. 1 The Of- 
fice of Price Stablization may ad- 


just by order any ceiling price es 
stablished under this regulation for 
any seller or group of sellers when 
it appears 

(a) Leeal shortages. (1) That 
there exists or threatens to exist in 
a particular locality a shortage in 
the supply of a petroleum product 
which aids directly in the present de- 
fense program or is essential to a 
standard of living consistent with the 
mairtenance of the defense program 
and } 

(2) That such local shortage will 


be. substantially reduced or eliminated 
by adjusting the ceiling prices of 
such seller and of like sellers for 
such product; and 

(3) That such adjustment will not 
create or tend to create a _ short- 
age or a need for increase in prices 
in another locality, and will effect- 
uate the purposes of the Defense 
Production Act of 1950 


(b) Depressed price areas and price 
inequities, (1) That due to tempo- 


‘Continued on p. 4), 


This diel 


AND MAKE MORE MONEY 


this method of 
oil changing is 


TIMES 
BETTER 





1. &t is faster —tokes but 2 
minutes — saves time, thus 
increasing profits. 


. tis Cleaner. Ne need to get 
under the cor. improves ot- 
tendants’ morale. 


t costs less. Portable — no 
pits needed; no electricity or 
oir required 


th impresses customers 
by its speed and cleanliness — 
keeps them coming beck . 
you'll never lose an oi! change 





Seen you'll see it everywhere 
isn't it better to get the jump on 


Send tor complete information todey 


G CHISHOLM INDUSTRIES, INC. 
' 115 Central Ave. lyae, Mess. 
‘ 


™ Camaba 6Y 
Chtchotm taduewion (td. Hew Glesgew Mh 


PRICE 


$99*5 


includes 2 sizes stee! 
suction tubes and 
1 flexible tube 


FAST OIL CHANGER 


Puts more profit in Every Change 


SELL MORE OIL — MAKE MORE PROFIT 


OER OE LAG ye 





Accounting 


is Working 


for Business 














By combining the flexibility of punched cards with the ver- 
satility of electronic tubes, IBM Accounting has developed 
more speed ... greater ability to do the complete accounting 
job. Now it turns out regular work faster . . . prepares re- 
ports, records, and analyses never before available . . . quickly 


and economically. 


Experience has shown thousands of businessmen that IBM 
Punched Card Accounting is the best way to process account- 
ing data... to produce the day-to-day records that business re- 
quires. IBM's combination of electronic accounting machines 
and punched cards brings the advantages of both to every 
industry, whether it be banking, brokerage, distribution, in- 
surance, meat packing, petroleum, railroad, or any other. 

One of IBM’s electronic machines is the Electronic Calcu- 
lating Punch, pictured above. The continuous practical ap- 
plication of electronics to quantity-produced IBM machines 
is resulting in reduced costs to business . . . better service 


and better products. 


INTERNATIONAL BUSINESS MACHINES CORPORATION 


590 Madison Avenue, New York 22, N. Y. 
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Study of Oil Price Controls Needed NOW 


Now that a real war still seems to be a bit of a way 
off and the mechanical difficulties of regulating prices in 
the oil business are becoming more apparent, this would 
be a good time for both government and industry to pause 
in the rather wild rush to regulate oi! and ask just how 
necessary may it all be and is this the way to go about 
any control of the industry 

Besides, NPN raises the paramount question as to just 
what is proposed to be accomplished by oil price regula- 
tions? To reduce the quantity of oi] available for war 
and for the necessary movements of the people of the 
U. S. and thus make it necessary to have rationing of 
motor fuel with all its hardships, unfairness and non- 
sense, or to make sure that all have enough oil under 
fair conditions and price? 

The way the administration at Washington has ap- 
proached oil on price regulation does not make sense. It 
never has been disclosed as to just who decided oil needed 
to be regulated and for what purpose. Reportorial in- 
quiry fails to develop that information yet if oil regula- 
tion is good and necessary one would think some one 
might step forward and claim the honor—-if any-—of be- 
ing its author and supporter 

The official oil authority for this war -PAD-—and its 
chief boss, the Department of the Interior, were never 
consulted as to the wisdom of this. The API was not 
asked for advice. In fact no one can be found so far, who 
knew anything about it until announcement of freeze 
orders came from a new agency on oil prices 

No one in government seemed to think of making in- 
quiry of the military as to how much more oil they 
might need for defense of the country and the further- 
ing of the Korean affair or any others that might de- 
velop. No one asked would the military perchance need 
more than the country was then getting or less? 

Nor, as far as is known, was any inquiry made at least 
of industry experts as to what manner of control, if any, 
would be desirable and who should exercise it. What did 
the last war indicate and even the war before it? 

Quite to the contrary, the administration, whatever 
part of it or all of it that made the decision, just said: 
“Here it is, take it and like it, whether it is good or bad.” 

And yet Washington says it is leading a democracy 


Oil Should Participate in Congress Hearings 


The present war-industry controls act expires as of the 
end of the government's present fiscal year, June 30th 
The so-called Maybank War Controls Watch Dog Com- 
mittee next week begins hearings and study on desirable 
changes in the act. This therefore, would seem to be 
the time and the Maybank committee the place for the 
il industry—-all of the industry—-to study the entire 
problem and make recommendations. The industry cer- 
tainly is not under any obligation to maintain silence and 
not to have an opinion of its own. The industry was rather 
gypped at the start of the last war by the celerity and 
secrecy with which Harold Ickes got himself named its 
dictator unbeknown to the industry. There is no reason 
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why the industry should stand for another experience 
of that sort though so far as the operation of the men 
in the Ickes’ PAW organization was concerned the indus 
try fared well because it consisted of oil men 

However, oil found itself under that terrible, inefficient, 
stupid and none too honest OPA which thought its sole 
job was to hold down oil prices whether the military got 
enough oi] for the war or not. The industry also found 
that OPA, in the main, was not fair about enforcing its 
regulations especially against the major oil companies 
OPA was brave as a lion in attacking small Independents, 
but ran like a rabbit before the aggressive attorneys of 
the larger oil companies. In fact, as the demagogues say, 
OPA was for “monopoly.’ 

The big problem in the last war was to get enough oil 
supply, not to hold down the price “to prevent inflation.” 
If we have a real war now that also will be the big prob- 
lem yet the Truman administration is ignoring it and pro- 
ceeding against the oil industry as if it has and will con- 
tribute to “inflation” and as if volume of oil supply may 
not be as important to the country’s safety as volume of 
steel and other munitions 


Petroleum Has Not Contributed to ‘Inflation’ 


There is nothing in the oi] industry's record over all 
of its years to indicate in the slightest that it has or 
will contribute to the much talked of “inflation.” The 
record is clear over the years that when oil is scarce 
and price goes up a whole lot of people quickly find not 
one but many oil fields and then the whole oil industry 
suffers from a serious price and profit depression while 
the consuming public benefits from low prices. During 
World War I the industry had no government regulation 
of price because the industry, with government approval, 
set a price level to bring out the necessary oil and to put 
every refinery into full operation and then kept the price 
from going any higher 

Right after War II when price control was removed 
the larger companies continued to sell at reasonable prices 
One in particular announced a “hold the price policy” 
and did so despite protest from within the industry 


Today there is no inflationary speculating in the indus- 
try except over tankers mostly owned by other than oil 
companies and even owned outside of this country. The 
price control people at Washington disclaim power to set 
tanker rates and so does the Maritime Commission, es- 
pecially over tankers of other countries 


Market reports tell of price wars in the retail field, 
even in Florida during the peak of its present season 
Price wars can hardly be called “inflationary.” Burning 
oils are going off as they should be with the passing of 
their season and gasolines are stiffening as they should. 
Crude and products, as per the Bureau of Labor Statis- 
tics index are up only 12.8% since a year ago. This is 
mostly products as crude itself is up only .75%. Laubri- 
cating oils have gone up 59.7% and natural gasoline 
67.9% but it is not divulging any great military secret 
that these advances are undoubtedly due to military re- 
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ents but they are still way below all other commodi 
Considering the nereased demand and the higher 
f getting crude and products and the deeper drilling 
er increasing manufacturing cost, @ sane person 
reases “inflationary In fact 
paid or the motoring publi 


esign itaelf t 


Increased Crude Stocks Will Boost Prices 


If the industry increases its stocks of crude and prod 
icts as the authorities at Washington have most earnest 
ly been recommending that it do, there undoubtedly will 
be further increases in the price of crude and of thé 
products because the government cannot by royal com 
nand send people out to lose at least some of their money 
searching for crude oil, and the cost of increasing refin 
ery capacity should not be at a loss to those who own 
them. It also will cost more money for the industry to do 
all the searching and construction to find and refine and 
transport another million barrels a day of crude oil, as 
s probably going to be the request of the administration 


And who now, knows how much more oil supply will 
have to come from outside this country? Perhaps from 
the Middle East which would involve high tanker rates 
and probably high tanker losses? From Venezuela? Per 
haps from Mexico and certainly from up in Canada 


All this will have to be figured in terms of price which 
means in steel, manpower, shipping and wages. It decided 
ly is not an “inflationary” problem for the price section of 
control at Washington. It is a problem of supply with which 
the price section has nothing to do. We will have to have 
the oil and we will have to pay whatever it costs to get 
t. We will try and get it from the che apest sources pos- 
sible, but get it we must. The height of the cost and of 
the price is not a matter for the opinion of any econo 
as with OPA--the problem is solely 
one of getting the oil when we need it 


mists or professors 


Taxes Will Protect Public from ‘Gouging 


These costs and their resulting prices can and they 
will be supervised by government purchasing authorities 
as have all such prices in war contracts. Then, in addition 
thers | be income and excess profits taxes as in the 

is f all business thus fully protecting the public fron 
ny “gouging And in addition and despite some of the 
ndustry’s unfair critics, there is the long history of th 


ndustry of fair dealing, which is more, when the facts 
ar all down, than the govern: 


say about their 


The oil industry present situation 


irift any longer. It without construc 
thinking and p ! t t nl men or any 
known reliable person oO ‘ ‘ 1e industry nor 
the best minds 

reviewing the 


Furthermore l 1 e to halt these pro 
posed price regul le the special nmittee o 
top oil men, requested by government studies and makes 
A report on the cost in money, steel and manpower, of 
adding at least another million barrels a day to our pro 
fuction of crude oil, Price is most likely to be as import 
ant a factor in getting that additional oil as the steel 
and manpower. Ignorance, confusion and unskilled hands 
should not be plaving with that “temper screw 


30 


Justice Department Usurps Congress’ 
Authority in Controlling Committees 


The Department of Justice still seems determined 
to have our war operations carried on in what quit 
probably would be the most inefficient way War op 
erations are none of that department's business, but it 
reaches into the situation in its role of “enforcing the 
law” whether the acts of Congress give it the 
wr not 


powe’r 


The Department still insists t it will not 
of committee setups for war operations except where 


approve 


a full time government employe is in charge of the com 
mittee, is its chairman, calls all its meetings, sets the 
agenda, says when and how it will make its reports 
or that it won't report at all. Presumably all this is to 
comply with the country’s antitrust laws and to keep 
its citizens who are engaged in war work from “con 


spiring’’ against their country 


This is an arrant and impertinent and insulting usur 
pation of the authority of Congress. It is similar to di 
tations by the people in this department to try and 
change the penalties of the antitrust laws so that these 
lawyers will say how offenders will be “punished by 
requiring them to adopt entirely new, different and in 
efficient methods of doing business in accord with the 
radical reform ideas of these lawyers who are anything 
but competent business men and only too often are not 
considered to be competent lawyers 


So far Interior Secretary Chapman has stood out 
against these 
economics. But it might well be advisable for the oil 


industry to present the problem to a competent com 


products of new ideologies in law and 


mittee of Congress which at last is showing some cour 
age and ability in trying to get Truman to do a fairer 
and more efficient and honest job of running the gov 


ernment 


The best men possible should be selected by the most 
competent people, men of government and of industry 
to run these committees. The oil industry bears a de 
cided responsibility to the country and to the industry 
to see that such selections are made and to stand up 
and fight to the end the screwball efforts of the De 
partment of Justice. If these 
n their desire and trouble comes and the oil men have 
not at least put up the best fight they know how, ther 
Congress and the public will undoubtedly condemn then 


reform lawyers succeed 


perhaps even more than these cub lawyers, for the dir« 
consequences that may befall us 





All time is the right time for saying what is 
pust Homer 

Editorials are written to stimulate discussion 
because it is only through broad and thoughtful 
liscussion that a nation, an industry or a com 
pany can arrive at sound decisions NATIONAI 
PETROLEUM NEWS always welcomes comments on 
its editorials 

Please write Warren C. Platt, Editor, 1213 West 
trd St., Cleveland 13, Ohio 
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Gasoline Price Control Won't Keep 
Customers From Buying Elsewhere 


By Raymond E. Biorkback, Eastern Editor 


Two uglier pigs in two prettier 
pokes than the gasoline price control 
bills before the New Jersey and 
Rhode Island legislatures would be 
hard to imagine. 

Under the bills, control boards 
would fix minimum prices for gaso- 
line at retail in both states, and also 
at the wholesale level in Rhode Island 


By implication in Rhode Island, and 
by specific provision in New Jersey, 
the minimum price would include 4 
return to the seller—the New Jersey 
measure calls for a “reasonable re- 
turn”; the Rhode Island bill's lan- 
guage permits the presumption that 
an adequate margin would be includ- 
ed in the minimum price. Also, the 
seller would have a strong voice in 
naming that price. In New Jersey, 
the four-man board would include 
two dealers. In Rhode Island, the 
board would be made up of one dealer, 
a distributor and a consumer. 

In other words, the dealers and dis- 
tributors backing the bills want their 
states to guarantee them a profit 
and a profit of their choice, at that! 

Boy, that would be real security! 

But let’s see what they would have 
to pay for it 

Although the theory that “The 
world owes me a living, no matter 
what,” has already made taxes pretty 
larned high in this country, there 
still are lots of people who won't 
buy that theory. A lot of those who 
will, won't go along with allowing 
a fellow to say, himself, how high 
his living shall be 

Altogether, they make quite a 
crowd, A lot of them drive automo- 
biles. And they won't like the idea 
of being made suckers—especially at 
today’s prices. 

There will go a stack of good will 
for dealer, distributor, everybody in 
the industry. And consumer good will 
is about the biggest asset a marketer 
can have-—or it was the last time we 
looked 

The privilege of being one’s own 
boss is without question one of the 
chief attractions of a dealership or 
distributorship. When the dealer or 
distributor turns price control, even 
partly, over to others, he pays out 
a chunk of his independence 

Give government an inch, and it 
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wants a mile. Once it has either, it 
almost never gives it up-—certainly 
doesn’t want to 


An assured profit can cost the 
dealer also his incentive for keeping 
his station attractive and his service 
snappy. Let laxness creep in, and 
customers start going elsewhere. 


Many of the New Jersey and Rhode 
Island dealers could find themselves 
paying out even more of the coin of 
lost business. If prices are controlled 
in the two states, as proposed, con- 
siderable business along their borders 
could go across the state lines to 
dealers free in their states to set 
their own prices a little lower 


True, the price control boards could 
meet this situation by setting new, 
and lower, prices themselves. In New 
Jersey, the board wouldn't even have 
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to hold a public hearing to do so if 
it didn't want to! 

If this went on, though, as well it 
might, the dealers would find them- 
selves involved in the very thing the 
control law would be intended to pre- 
vent—-a price war! 

It would start, of course, as a tussle 
straddling the state line. But how 
long the situation would remain so 
localized would be highly problemati- 
cal. Conceivably dealers right in the 
middle of Rhode Island or New Jer- 
sey would be drawn into the price 
war eventually 

There are other reasons why the 
price control bills are bad bills. But the 
reasons enumerated above should be 
enough to bring an awakening among 
the dealers and distributors who are 
so misguided now as to be supporting 
the bills. 

In a recent committee hearing on 
the New Jersey measure, testimony 
or appearances against it were made 
by numerous dealers as well as big 
suppliers including Sinclair, The Tex- 
as Co., Shell, Tide Water, Sun, Amer- 
ican, Atlantic, Cities Service, Esso 
and Socony-Vacuum; also Regal 

They, and others, should go on 
from there to show up gasoline price 
control as a snare and delusion 





Local Fuel Oil Men Take Advantage 
Of National OHI! Show to Win Public 


By Leonard Castle, Midwest Editor 


A larger percentage of the resi- 
dents of Chicago's metropolitan area 
should know within the next couple 
of weeks the advantages of heating 
their houses with fuel oil. And having 
made this information available, Chi- 
cago fuel oil distributors and burner 
dealers are looking forward to a 
speedup in conversions before the next 
heating season 


Fuel oil’s story is being carried 
to the public in a new promotional 
campaign sponsored by the Burning 
Oil Distributors Assn. and the Chi- 
cago Oil Burner Assn. in connection 
with the annual convention and Na- 
ticnal Oil Heat Exposition of the 
Oil-Heat Institute of America at Navy 
Pier April 2-6 


Since the exposition is open to the 
general public, local fuel oil men de- 
cided it was an opportunity that 
should be utilized to the best advan- 
tage. They figured that the more 


people they could entice to Navy 
Pier to examine the exhibits, the 
more future customers they would 
be developing. 


To finance the project, Chicago's 
oil heating men contributed to a fund 
of approximately $10,000. Part of 
the money is being spent for a pub- 
lic relations firm to handle local pub- 
licity at the exhibit. Much is being 
used for newspaper, radio and tele- 
vision advertising urging homeown- 
ers to attend the exposition, Chicago 
oil men believe that the general pub- 
lic will respond in greater numbers 
than at any previous OHI exhibit 


Newspaper advertisements urge 
“Homeowners. Present or Future” to 
visit the show and inspect “every- 
thing for clean, comfortable, conven- 
ient, low-cost automatic home heating 
by America’s greatest © industrial 
names.” Another ad advises them to 
visit the exhibit to “see the latest in 
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5100 Gallon Capacity Allows 1 More Delivery Per 


H NGINEERING and design features in a Fruehauf get more 
This 
Tank actually gets one more delivery per trip because of 


ties before they occur. Constant testing in eve 


capacity with equal strength and less weight Fruehauf Tank manufacturing, gives you a uni§ 


to last longer . and cost less to maintain! 


its greater capacity. Each component is designed as light 
as possible, yet never sacrifices strength or payload to keep A comprehensive Tank-Trailer Catalog or 


weight down is available free upon request. It describes an 
both standard and Special Tank-Trailers for « 


hauling need. Write, Fruehauf Trailer Co., 10 


Safety, too, is a prime consideration. Fruehaufs oper- 


ate longer without leaks because special precautions are 


taken at the time of fabrication to eliminate leak possibili- 


Ave., Detroit 32, Michigan. 








BULKHEADS and BAFFLES are dished 
and flanged scientifically to provide 
mMoximum resistance to excessive 
“breathing” —a major source of weld 
failure. Wide flanges afford better dis- 
tribution of stresses into tank shell — 
moke tanks stronger 


FINISH WELDING of tonk shells in ro- 
tary fixtures is done by the “down 
weld” process. “Down welds” mean a 
stronger, lighter tank. Rotory fixtures 
keep strains and stresses off tank shell 
while welding, let sections join freely 
in @ natural position. 


SUMPS are ingeniously designed to 
provide positive drainage of every 
gallon of liquid in every compartment. 
You meter out the same gallonage 
you meter in—and empty compart- 
ments are free from dongerous vapor 
forming liquids on havl-bocks. 
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DELIVERY COSTS, 


— says C. M. BERRY, Vice President & General Mgr. 


“HI” LEWIS OIL CO., Kansas City, Missouri 


ne handsome Fruehauf with Gravity-Tandem Suspen- 


sion is owned and operated by “Hi” Lewis Oil Company, 
Kansas City, Mo. 


The unit is used for delivery of gasoline to retail outlets in 
metropolitan Kansas City, and on short inter-city runs 
throughout the Sunflower State. 


Mr. Berry says, “Indications point to double any previous tire 
Load! mileage obtained on tankers with this G. T.-equipped unit.” 


ry stage of 
built right 


11 Fruehaufs 
/1 illustrates 
very liquid 
a) d ° . ° e 
pr nae The hidden features in a Tank-Trailer are most im- 


portant. Fruehaufs have scientifically dished and flanged 
bulkheads and baffles, a process of welding called the 
“down weld” method for deeper, more penetrating welds. 
Features like fast draining sumps — free-flowing lines and 
an extra-strong, gradually-sloped transition sheet all help 
boost your profit-per-mile figures. Fruehaufs are built for 
performance and long life! That’s why liquid haulers agree, 
“They’re the best built Tank-Trailer on the road today!” 
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speeches, only me of which 
ilture and Petroleum,” has any 
jo th oil. Included among 
iggest ts are such titles 
How 4 l Work Contributes 
What 4-H Mem 
ber Can Do to Promote Good Gov 
We Must Work at Dema 
sional display racy to Make Democracy Work 
ogressive The Fruits Freedom ‘Speak Up 
Freedon America Fears N 
wer? | heatin nemy But Ignorance,” and “A Creed 
nericans 


ywner will re Good Citizenship 


the show will ernment 


51, 1851 and } for 


To aid the young orators, Pure 
has issued a pamphiet listing tips on 


how to 


20.000 farn b 


>i . »f ~tive r » 
tes are competir jeliver an effective speech 


‘ 
H Club publi 


speaking Many of these suggestions would be 


value to oil men confronted with 

necessity of making an address 

or even to some platform speakers we 

have heard at various times 
The section on how to 

speech advises 


the second con 
‘o. Some 
1Looo y ung 


states in 1950 


participated in 15 
States in which con 
Alabama 

Illinois 
Kansas Kentucky 
Maryland, Michigan, Min 


open a 
“Make your opening 
friendly—-and = short; 
arouse the curiosity of your audience 
Mississippi, Montana, New or ask a direct question; or open with 
North Da 1 striking quotation or 
kota, Ohio, Oklahoma, South Caro start with a shocking (to the audi- 
line South Dakote. Temnesses. Texas ence) fact; or quickly, how 
Virginia, West Virginia, Wisconsin your topic affects the vital interest 
and Wyon ff your audience.’ 
Concerning the question of how to 
end a speech, the pamphlet suggests 
Don't talk about stopping—Stop; al- 
ways stop before your audience want 
with the idea which 
you want to be remembered longest 
me sound ending is to summarize the 
main points you have covered; an- 
other is to pay your audience a sin 
cere compliment 
Contestants have ist : your 


test are being held are 
Delawar Florida, Georgia 
Indiana Iowa free casual, 
Louisiana 
nesota 
Mexi North Carolina relevant 


show, 


County . from which are 
hosen a gir and a boy winner ure 
being held in many states this spring 
and state contests will be conducted 
next fall. From the 


Pure selects an 


mu to: close 
state winners 


jutstanding girl and 


boy to come to Chicago as the con 


anys guest at the National 4-H 


Congress late in the fall 
. , another is to leave 


audience laughing or at least 


ested subjects from whicl 4 ling 
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Union Oil Claims Its Lubes Are As Good 


Or Better Than East's in Sales Campaign 


By Frank Breese, West Coast Correspondent 


superiority f eastern oils the con 
pany remarked 
The dealer has three choices: stock 
all possible oils, sell Triton or lose 
the campaign being « he business. In urging the deale 
push its oils, the mpany state 
t both Triton and Royal Triton al 
is to get low more margin than eastern oils 
wners muy U n's two motor Tw selling pitches 
8s, Triton and Roy rriton, instead mended to the dealers: “appeal to the 
eastern mer’s good sense by convin 
torists who prefer the con 
lealers nvy's gasolines that the motor oils 
t they must face up to it or lose mer the same confidence; and, se 
ness, Union Oil told them. When n by explaining Union's « 


ugh the mediur f Union to 
and the service station tha 
* Purpose. of course 


to t were recon 


Belief in the super ty eastern 


poses a rea vr r 


mntenti 
mer orders an et 1 oil and eastern oils are no longer super 
says h 


loesn want st 


rn oll you're face to face with one ° ° ° 
Richfield, which has been strengt} 


the longest lived myths that ever 
) station man the ening its marketing 


agued a service position amon 
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Coast ymipetitors since the 


of Cuyama three years ag 


three significant points in 5 


port released last week 
In its rt Richfie 
that the retail gasoline pric« 
which prevailed on the 

Coast last year was costly. It 

that the effect was counteracted 


sales rep 


extent by an increase of volun 


tor gas ne 


erage gallon 
station 
the same month in a prior 


showed a 


volume, sales of refined products 
were up 42.8% 
2. Crude oil production was up 
30.6° over 1949 while refinery 
throughput was up 17.1% over 1949 
Gross crude oil and condensate re 
were estimated officially at 
407,800,000 bbls. The net reserves are 
305,300,000 bbis., of which 283,100,000 
bbis., or 92.7%, have an API gravity 
of over 30 degrees 


serves 


Gross gas reserves were estimated 
at 947.4 billion cu. ft, of “wet” gas 
After extraction of natural gasoline 
and other liquid products, deduction 
for plant fuel and shrinkage incident 
to the processing of wet gas, and de- 
duction of royalty and other outside 
interests, net reserves of dry gas 
were 612.5 billion cu. ft 


3. Like the other companies, Rich 
field spent a lot on expansion, For a 
quisition, improvement and develop 
ment of properties, the company put 
put $28,530,000 

Under the service ‘station expansion 
begun in 1946, the company 
built 363 service stations last year 
including multi-pumps in San 
Francisco and the Los Angeles Bay 


progran 


some 


month brings new eviden 
phenomenal growth f the 
Northwest. Just last week 
Petersen, president of Standard 
f California, said its subsidiary 
Salt Lake Pipe Line Co. planned to 
increase the capacity f the petrol 
eum products line from Salt Lake 
City to Pasco, Wash. This project 
including tank storage, will 
cost $1,000,000 


more 


Looking to further expansion, Mr 
Petersen remarked, “If the demand 


rr products 


the grow 


continues to increase in 
wing Pacific Northwest 
as it undoubtedly will, Salt Lake Pipe 
Line © nsider it advisable 
to extend tl e t Puget Sound 


butadiene plant 
mber as an up 
emergency now 
; butadiene 
f stream 
d to the plant from Standar 
sarby El Segundo refinery 





Oil Use ‘Jump’ Puts Pressure on Industry 


By NPN Staff Writer 


Domestic consumption of all oils 
juring 1950 amounted to 659 gals 
per capita, an increase of 63 gals. per 
person or about 10.6% over the 1849 
figure of 596 gals., a rding to latest 
data compiled by NATIONAL PETROI 
EUM NEWS. This is the largest in 
crease in gallons on a per 
basis for the past 30 
table below and cover) 


capita 


years see 


Just what this means for the oil 
industry at this particular moment 
s best pointed up in an analysis of 
the industry's problems as presented 
last month before the Oil Industry 
Information Committee by Dr, Court- 
ney C. Brown, economist for Stand- 

(New Jersey). In that 


ard Oil Co 
statement, Dr. Brown said in part 


So far as the mobilization 
concerns or affects the oil industry 
there are likely to be three basic 
factors. One of them you have al- 
ready begun to see, and see very sub- 
stantially that is, the abnormally 
large increase in the civilian demand 
for petroleum products, The second 
will be a gradual increase in military 
requirements, The third effect is one 
we are more likely to overlook; that 
is the results of the 
ipon the economy 
on the oil business 
trols will make the 


mtrols imposed 
including those 

These con 
whole economy 





Domestic Oil Demand 


Chan 


Gals. Per . 
Per Capita 


Year Capita 
1920 180 
1921 176 
1922 202 
1923 248 
1924 

1925 

1926 

1927 

1928 

1929 

1930 

1931 

1932 


less flexible and adaptable to chang 
ing circumstances, and that includes 
the ability of the oil business to meet 
changing conditions 

“In this period of mobilization we 
have already been experiencing, and 
will continue to experience, the petrol- 
eum industry has been using up its 
‘fat’ more rapidly than was expected 

Because the ‘fat’ has bewn used 
ip more rapidly than anticipated 
theye is little flexibility on the up- 
PP, 

1950, 1941 Compared—"‘On the av 
erage, the surpluses seem to have 
been in 1950 about the same as in 
1941, 10 years earlier, measured in 
terms of barrels per day. The cushion 
however, is not as great as it was in 
1941 because the industry did about 
55°, more business in 1950 than it 
had done 10 years previously 

Dr, Brown then makes these points 

1. Demand last year up 55°) above 
1941 

2 -Stocks of all products in 1950 
up about 5.59% over 1941--in other 
words, a gain of 5.5% to handle a 
55°> rise in business; 

3—Gasoline stocks up 26; 10 
years, 46°) higher demand 


i Distillate stocks up 41 while 
business rose 100° 1941-50 

5 Crude stocks down 3.6 crude 
runs up 48 

He continues 

After analyzing all factors ths 
best we can, the possible increase in 
nilitary requirements, the civilian de 
mand based on detailed analysis of 
underlying factors, and all other fac 
tors involved, it looks to us like there 
may be something around 550,000 b/d 
increase in total demand for 1951 
over 1950, which slightly exceeds an 
Ss‘) Increase 

“More capacity is needed at the 
refinery level and is needed urgently 
More transportation is also needed 
The burst of plant expansion follow 
ing the 1947-48 shortage scare left 
the industry in a comfortable position 
but we have been using up our ‘fat 
faster than we have realized. It is 
very doubtful that the industry can 
expand its capacity adequately and 
in time to remove all concern about 
next winter. The only way around 
the situation that seems to present 
itself as a practical feasible solution 
is to summer fill product inventories 
especially middle distillates 


NOW... 
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modern 


MODERNIZE YOUR LIGHTING! 
ORDER M-4 


now permits you to give your lighting 
problems the important consideration they 


Operators may proceed with installation of 
lighting systems as offered by 


Guardian fluorescent Island Lights, Cluster 
and Mushroom Lights 


Beat your competition in this 
move to increase gallonage! 


Write Dept. 


for Free Bulletin L-5450 


Guardian Light Company 
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ROLLING STOCK of Manordale Gas & Oil Co 


amd three tank trucks School bus om background formerly was 


Service Station Partnerships 


Independent Oil Jobber's System of Having Partners Operate 


lined up at company bulk plant in Export, Pa. Oil haulers include two semi-trailers 


for TBA distribution 


Outlets Has Doubled’ Sales Incentive, Cut Personnel Problems 


By JOHN BARTON 


neentive the most important advar 
NPN Staff Writer 


tage of his method. In his words 
Partnerships “make men work harder 
fo start with 


A Pennsylvania jobber is sidestey 


Partners get more 


ping the pitfall ‘ service statior 


results from outside help. They are 
partnerships with a system that has 


better supervisors for themselves than 
' 


ation gallonages ranging 


they are for an oil company 

15.000) to 28.000 monthly 
irthermore he points 
ean do work such 
lor collect 
while the ther 


Mar 


withir 
Althourh 


Partner Troubles 


partners I many t 
and admits 
gest headaches 
hard igs resulting fr 


tr fact tl 


h hat r 


. me partner rKs 
harder than the other, or is respon 
sible for more sales In most cases 

se oa oo he notes me fellow is weaker thar 

Kepple's solution was t set up pe the ther Mr 


Kepple's solution is 
nerships, so that someone with a « t 


0 talk the matter over with the 
fellow carrying the ball and tell hin 
it's foolish to get sore 


rect interest in station operation was 
present at all times 


Mr. Kepple considers this increased In this connectior he concedes 
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that the way in which partners are 
approached during such talks is in 
portant, as are the personalities of 
the partners themselves 


Company and Partner Ties—Manor 
lale has no written contract with 
ts dealer partners, and no station 
lease is signed. There s a gentle 
men's agreement in all cases Al 
though the company 
t lave legal papers 
t di 


partners 





Dealer Yardstick 


Company bookkeeping fo 
tions provides an accurate 
ord of accounts receivable, and 
gives both dealers and the 
pany a true picture 
dealers are accomplishing 
James Kepple, president, Man 
ordale Gas & Oil C« 














STATION PARTNERSHIPS 





r, so far only one 
a Manordale outlet 
business). To carry 
left, the company 
43 a partner to ths 
intil a replacement was found 
Will mobilization manpower drains 
force Manordale back to sing! 
erships? Mr. Kepple says h 
that bridge when he comes to 
far, none of his dealer-partners 


GASOLINE 
been called for military service 


DEISEL CLF 
though two are “tabbed.” In general LUBRICATION Of | 
he does not feel mobilization is an im GREASES = | 
portant factor in choosing betweer 
single dealerships and partnership 

Investment Mr. Kepple require 
each partner to put up a minimum 
of $1,000 as an initial investment be 
fore starting in a station Thus 
$2,000 is the smallest amount he has 
accepted per station as a starter 

To begin, Mr. Kepple makes dea! ONCE A POWER PLANT, this building is now two-story TBA and appliance ware 
ers put the $2,000 into the bank as house of Manordale Gas & Oil Co 
working capital. They then repay the 
company tor tation inventory and 
other expenses at rates ranging from volume of 15,000-18,000 gals. monthly week they pay the company for 
$100 to $200 per month If dealers in his area is needed to support two products received, and each month 
are having a hard time financially partners——with 15,000 gals. the ab for the installment due on the com 
Manordale is willing to “go along solute minimum pany'’s loan 
with them for a while” and not press Partner Income The de aler part From the amount they bank, part 
for payment until they get back on ners split their profits 50-50. Each ners also pay themselves a weekly 
their feet day they deposit in the bank th salary. Manordale tries to see that 
this is at least $70. Periodically, the 
partners divide any profit beyond 
their salaries 


Mr. Kepple estimé i asoline amount they have taken in. Each 


MANORDALE GAS & OIL COMPANY Station Operation Partners are 
STATION DAILY REPORT generally on the 


driveway for half 

of the working day, which lasts from 

oct tne 6 a.m. to 11 p.m. at all their stations 
AMOUNT f ; (compared with a 7 a.m. to 9 p.m 

7 7, ae ie OME? | average at the company’s singk 
dealer outlets). At one station (pump 

Received on Tue Peymonts T ing 28,000 gals. monthly) each part 

TOTAL CASH | oe ner, plus an attendant, takes half 
nits atin ; the day, while an additional attend 

bus Ow T ant is on duty from 1 to 9 p.m 

Coupons Eu . 
TOTAL 


BALLONS 





This arrangement permits the part 
ner not on driveway duty to do extra 
work away from the station-—includ 
RECEIVED ON ACCOUNT | ing collections or personal solicita 

Meme tion. During rush periods, however 
~...- . 4 H ; . both partners frequently work to 
aceuns, canes I L gether at the islands. All partner sta 


= —- an tions have a seven-day week 
TANE READINGS | 


OVER o SHORT 





To Start 











snort 





Who Are Partners ?— All of Manor 
dale's present partner-dealers had sta 
tion experience before launching part 
nerships. They were either dealers or 
attendants at stations supplied by the 
company. In most cases, they were 
chosen as the two best attendants 
at all Manordale outlets. Mr. Kepple 
——— says the company feels free to ask 

dealers to release good attendants, 
eS ES —— since the dealers themselves started 
ay ae as assistants 




















Manordale partnerships include only 
. - one family relationship—.a pair of 
REPORT FORM used by Manordale part : - a -—| cousins. Several others were not even 
close friends at the start. The oldest 
ner-dealers in giving the company an ac ‘ 

‘ , - partner is 34, the youngest 20 when 
count of each day's transactions . he began as a dealer. Average age of 

present partners is about 28 











Like many other oil companies to- 
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STATION PARTNERSHIPS 





OPERATED BY 


pumps 25.000 gals oft 


Manordale has trouble getting 
I new attendants 


' ‘ 


Partners et the Satie Kind oO 


training company lealers 


igs are generally 
onth. Mr. Kepple say 
»blen s to make the 
assume responsibility 

as of their own 

i lealers are em 
ish TBA and appliances 
from such selling has resulted in 


ouraged to 
added busi 


mthiy sales per station rang 


$16,000 r uding gasoline 


Bookkeeping for Dealers 


Manordale does bookkeeping for all 


dealer artnershit and r one 
outlet. Stations pay $65 


which in 


oks kept 
rs bus 
f simplifi 
rds rt ealers with the con 
pany's ‘ receivable ledger 
This is to ‘ ure 


books are in balance 


that dealer 


$ A monthly profit and loss state 
ment 
each station 

t. Company 
nvolved in paying 


prepared by the company fi 
handling of paperwork 
partners’ bills, in 
luding mail costs 

5. A 
partners how 


monthly rating sheet showing 
their 


sales of 


stations compare 
with others in gasoline, oil 
PBA, and appliances 

6 A supply f pencils and in 
lental office supplies needed at the 


station 

Dealer Banking 
partners’ bills by 
checks to be 


hecking accounts 


Manordale 
preparing 
partners 
These are 


pays 
simply 
lrawn on the 
private 
sent to stations for 


and returned tft the 


lealer signatures 


company. Suct 
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gasoline 


DEALER-PARTNERS Ray Kepple and Abbie Carfang, this Manordale Gas & Oil Co 


Outlet carries full TBA line, plus home appliances 


monthly 


payments include those for products 
Stations from the 


TBA, et 


received by com 


pany (gasoline 


Station Kecords Partners submit 


reports of each day business on the 


rm showr n p. 37 These are col 


lected by the company's TBA truck 
luring its daily round of stations. The 


partners also keep regular statior 
| ers for comparis with the con 
pany each month. All sta 


tions carry about $25 petty cash 


books 


Manordals keeping a 
record of partners’ books as 
ng as they owe the company money 
company 8s 


insists upon 
arefu 
Because of the larg 
and well-stocked TBA warehouse, sta 
tion held to a 
nventory of 
three 
does not 


inventories can be 
minimum. Partners take 
TBA and 


times a year 


appliances “two or 
Manordal 
nventory of 


maintain a perpetua 


¢ 


station stocks 

To handl 
as books for its own operations, the 
full-time 


partner records as well 


ompany has a staff of five 
workers and one on half-time. How 
than 50 of their total 
spent on bookkeeping 


ever less 
man-hours is 
for partners 


Company Background Manordalk 
Gas & Oil was organized in 1930 as 
a triple partnership by Jim Keppk 
his father John E. Kepple, and Harry 
Franey. It started with a service sta 
tion and small bulk plant, and in the 
early days sold mostly to farmers. In 
1948, the company took on Richfield 
products. Mr. Kepple now operates 
a bus company on the side 


Manordale’s annual gallonage fig 
ures are: gasoline5,000,000; fuel 
oll_2,000,000; and kerosine——150,000 
Yearly TBA and appliance sales are 
over $350,000, while the company 
makes tire purchases of $100,000 an 
nually 

Besides bulk plant 
for 34,000 gals. of gasoline, the con 


storage at its 


station in Murrysville, Pa., 


pany has tanks for 104,000 gals. of 
fuel oil and 10,000 of kerosine Roll 
ng stock includes two semi-trailers 
tank trucks, four pick-ups used 
mostly for delivering appliances, and 
a TBA truck 
Manordale’'s TBA 
garage for 


} 


three 


warehouse 
partly as a most 


company’s vehicles, is open fr« 


a.m. to 6 p.m 


API Offers Bulk Orders 
Of Stock Loss Reports 


nstitute has 


six days a week 


Petroleum 
x 6 in. cartoon bookle 
latest methods used t 


American 
released a 44, 
explaining the 
avoid leakage and evaporation losses 
at bulk plants and terminals. Based 
m the more technical bulletin pre 
pared by API's Division of Market 
ng tecommended Good Practices 
for Bulk Liquid Loss Control in Ter 
minals and Depots the booklet is 
aimed at both plant owners and en 
ployes 

Subjects discussed include checking 
of gauges and meters, tank measure 
ment, submerged loading, painting 
and maintenance and bookkeeping 
The 20-page booklet may be ordere 
from API at 50 W. 50th St.. New 
York 20, N. Y. (attention Mr. J. A 
McNally). Scale of prices follows 

20-99 copies @ 5c each 

100-499 copies @ 4.5c each 

500-999 copies @ 4.0c each 

1,000-4,999 copies @ 3.5c each 

5,000 and over @ 3.0c each 

The complete technical 
(see NPN Nov. 22, 1950, p 
available from the API Division « 
Marketing 1625 K Street, N.W 
Washington 6, D. C. The bulletin will 
be shipped FOB Baltimore in lots of 
1,000 at $41 per 1,000 or less le 
pending on the total number of copie 
printed as the result of all individua 


bulletir 
17) is 


‘ 


rders 
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4. P. Mosher, Jr, Market Mititor, NPN 
(ther OLLAIRAM News Bureaus: Clevelan 
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‘Premiums’ Vanish on No. 2; Lubes Still Tight 


The 
was 


principal price development of 
the disappearance of 
in several refining districts 


other products continued closely 
held for the most part, while some easing in supplies of 
refined wax in seaboard districts and crude wax 
in Western Penna. was indicated 

Reports that two cargoes of No. 2 fuel were sold at 
7.5c at the Gulf highlighted the easier trend in prices 
for heating oils generally. Previously No. 2 fuel, when 
offered to non-regular buyers, was held at the Gulf for 
prices ranging upward from 7.75 to 8c per gal. Quo- 
tations for No. 2 fuel in the Southwest for cargo lots 
ranged from 7.5 to 8.5c per gal 

At New York Harbor, for the first time this year, No 
2 fuel was available generally—-in small lots—at 9c per 
gal. the general quotation for barge quantities, and at 
which material heretofore mostly was held for customers 
of record 

The return of colder 
the Midwest failed to 
range oil and No. 2 fuel 
bers, 


Easter week 
No. 2 fuel 


the 
“premiums” for 


Lubes and specialty 


scale 


weather many states in 
stimulate refinery demand for 

Marketers reported that job- 
rather than make new purchases, were trying to 
“ride out” the heating season with their inventories on 
hand. In Chicago, prices for range oil and low sulphur 
No. 5 fuel eased 

In the Mid-Continent, distillate fuel oils were readily 
available, and some sellers said it was difficult to “get the 
lows” on @ spot trade As in the Midwest, refiners’ re- 
indicated jobbers were operating on a hand-to- 
mouth basis on light fuel oils. No interest was generated 
in a few offerings of No. 2 in Oklahoma at “shaded” 
it was said 


over 


ports 


prices 

Declining interest and easier prices for distillates have 
been widely anticipated by marketers. It was a usual, 
seasonal development. Gasoline, on the other hand, was a 
different story 

Refiners at the Gulf reported they had a number of 
regular grade and lower gasoline offerings for 
prompt lifting, but generally said offerings for lift- 
ing after April 15 were “pretty well spoken for.” The 
restrictions on lead a tightening influence on 
supplies of top-grade premium gasolines 

Gasoline of all grades was held along the 
eastern seaboard, partly because of anticipated record 
demand and partly because tanker rates, while in a de- 
clining trend, still were high by normal yardsticks 


octane 


use were 


closely 


Great Lakes Pipe Line shippers, in order to conserve 
tetraethyl lead under the government allocation pro- 
gram, have elected to lower gasoline octanes one full 
number for premium-grade and one-half number for the 
two grades of regular (see NPN March 21, p. 17). 

The the lead was having its 
effects on gasoline trading in wholesale districts. Top- 
grade premium was almost unobtainable at the Gulf be- 
cause refiners were holding the material to blend up 
lower octane material, it was said. In addition, larger 


restriction on use of 


refiners reportedly were sounding out smaller refiners on 
iwhat they had to offer over the coming months, for the 
lead restrictions were str ngent the former 
Thus, several large refiners reportedly were in the mar 
ket for “extra” lead via purchase of gasoline 

A number of Independent refiners reported they were 
sold up on gasoline, and said March was the only month 
of the season in which they previously anticipated any 
surplus. Other refiners said that clean transportation 
was so tight that some of their customers had built up 
substantial backlogs of orders 


more on 


Demand for bunker “C" fuel continued strong in sea 
board districts. While heavy fuel still held the spot- 
light in negotiations in the Midwest, calls were somewhat 
lighter than previously 
took 
the East 
been closely held for many 


Declining rates for ocean transportation some 
of the “heat” off the bunker situation along 
Coast, where supplies have 
months. 

The last paid single voyage rates for a dirty vessel 
from the Gulf to New York was reported $7.13 per ton 
(USMC plus 105°) In early March, the fixture was 


done at $8.55, or the equivalent of USMC rate plus 200% 


ATLANTIC COAST 


Kerosine, No. 2 Premiums Disappear 


East 
Coast points last week and buyers generally were re 


Heating oil “premiums” disappeared at most 
ported growing cautious about purchases of kerosin¢ 
and No. 2 fue: because of the lateness of the season 
Other products were closely held, especially Nos, 5 and 
6 fuel oils 

While tanker rates from the Gulf were somewhat easier 
chan previously, they still were high enough to mak: 
for a generally tight market. Offerings of all products 
were light, traders said 

Quotations on small spot lots of kerosine and No. 2 
fuel at New York fell back to 10c and 9c, respectively 
the same as prices generally charged by harbor suppliers 
to their regular barge trade. A week earlier, sales of 
No. 2 were made at 9.2c. While prices for heating oiis 
tended to ease generally, offerings for the most part 
were limited to lots ranging from 10,000 to 25,000 bbis 

No easing in supply of heavy fuel was reported, a)- 
though it was said that several large marketers were 
back in balance and no longer in the market as spot 
buyers of supplemental lots. Bids up to $2.60 per bbi 
for barge lots of No. 6 fuel continued at New York Har- 
bor; very little material was available outside of sup- 
plies channeled to customers of record, Suppliers quo- 
tations for No. 6 fuel at New York ranged from $2.15 
to $2.25 per bbl. 

Demand also was reported “especially strong” for 0-10 
p.t., No. 5 fuel, and bids of 10c “premiums” were fre- 
quent at New York. For barge lots, New York Harbor 
suppliers generally quoted $2.90 for 0-10 p.t.. No. § 

Traders reported there was increasing demand for gaso- 
line. but that offerings to the general trade were not a 
frequent occurrence Once again, “high” tanker rates 
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Summary of Daily Gasoline Prices (March 20 through March 26) 


i riday Thursday W ednesd. Lueeda) 

ut tasoline 65 » March 23 March tt March to 
1.376 
375 


et 


nn 


Meter Gasoline 86 Oct. K (Premium) 
hla " 11.375-11.5 
Tex &@N M. des i213 3 1213 
Tex I k Tos, 11.5-12.5 
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Motor Gasoline #2 Oct 


(2)10.75-11 
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1(2) 
10.5-11(3) 
e W ex. (7 k They 7 10.75 
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Oklahoma (G p - )10.375- (2)10.375-10.625 
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85-14.35 

75-14.25 
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Motor Gasoline 86 Oct. K (Regular) 
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Motor (easoline 
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n suppliers’ withholding offerings of gaso a strong factor in the tightening of gasoline, particularly 
majority of marketers were of the opinion high octane grades. This, added to refiner’s expectations 
would tak« ip ll the supply they of a peak summer's sales in the offing 


rraders reported it already was virtually impossible 
GULF COAST to obtain premium gasoline, with octanes ranging from 90 
to 93 Research, in open market offerings. Lower grades 
Gasoline Tightens, Lead Use a Factor ranging from 79 to 84 regular, reportedly still were in 
supply, and generally held for low Oilgram, date of 

Gasoline supplies were more closely held at the Gulf lifting 
and despite rising inventories, according to last week's A number of Independent refiners reported they were 
reports of refiners and trades. There also was a con pretty well sold up” on gasoline, remarking the situa 
tinued strong demand for bunker “C" fuel, part of it for tion at this season was unusual, for March was the only 
export, although calls for kerosine and No. 2 fuel were month during which they previously had expected sur- 
said to be seasonally off from previously pluses. The Independents generally looked forward to 
rr restriction on the use of lead reportedly was active lemand for gasoline for it was said that the 
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Explanations of Price Tables 


The reader's attention is directed to the fol- 
lowing explanations which apply to the Sum- 
mary of Daily Gasoline Prices appearing on page 
40 and the price tables appearing on pages 43-45 
of this issue 

The letter “X" indicates a change in price; if 
the change is on the low of the price range, the 
“X” is adjacent to the low; if the change is on 
the high of the price change, the “X” is adjacent 
to the high; a change from one flat price to 
a higher or lowrr flat price, or elimination of 
the low of a prite range, is indicated with an 
“X" to the left of the new price; elimination o¢ 
the high of a price range is indicated with an 

X”" to the right of the new price 

Parenthetical figures indicate number of com- 
panies quoting when two or more companies 
quoted the price shown. In the Gulf Coast Cargo 
table on p. 46, all prices reported are shown 
In all other tables, only the lows and highs of 
the ranges of prices are shown; no attempt is 
made to show prices within the lows and thé 
highs, and therefore no attempt is made to indi 
cate the number of companies contacted for 
prices for each product. Nearly 200 primary sup- 
pliers ‘refiners and tanker terminal operators) 
plus an even larger number of other sources 
(jobbers, compounders, consumers, distributors 
brokers, tank car marketers, etc.) are contacted 


for p.i at re La ntervals 











larger refiners will nore stringent restrictions on 
jead, would come to them for extra’ lead supplies via 
purchase of gasoline Heavy demand for premium gaso 
line was attributed to the currently high requirements 
of high octane blending stocks 

No easing in demand for bunker oil was indicated 
A number of refiners still were in the market as buyers 
of “extra” cargoes. In addition, bids from export buvers 
were reported at $1.80 per bbl. Quotations of refiners 
for heavy fuel ranged from $1.75 to $1.90 per bbl 

The supply position on heating oils was definitely 
easier, according to reports. However, several inquiries 
for No. 2 continued in the market, mostly for prompt 
movement. One large refiner disciosed that a barge sal« 
of kerosine to an up-river buyer “fell through” when the 
buyer was unable to secure barge transportation. Another 
report on the tightness of water transportation was 
pointed up when an Independent said some of his gaso- 
line customers had lower than normal inventories be 
cause they couldn't get enough barges 


CHICAGO DISTRICT 
Domestic Fuel Oil Prices Ease 


Domestic fuel oil prices narrowed in Chicago District 
n third week of March and the approaching end of the 
heating season brought additional easiness in prices, ac 
cording to most trade sources 

With one exception, prices for industrial fuels wer 
unchanged. Most primaries said they were maintaining 
“close balances” and were unable to accept any “new 
long or short-term heavy fuel business. Gasoline stocks 
were reported high at refineries, but refiners held their 
inventories in readiness for opening of spring demand 
and lake shipping 

A few water terminal operators, for the first time this 
season, sought buyers for their distillate fuels. While 
other terminal operators said their inventories were “just 
about right,” high stock positions of @ few tended to de- 
press open market prices 

Prices for range oil ranged from 11.5 to 12c, FOB 
Chicago District, down 0.125c on the high. No. 2 fuel 
prices also were down 0.125c on the high and ranged 


from 10.8 to llc. Sales in minimum 4,000 gal. transport 
lots were reported at prices over a wide range. Reports 
of several sales of No. 2 fuel at 10.75c, Chicago District 
lacked confirmation. Trade sources, however, confirmed 
one large purchase made at that price 


No. 5 low sulfur fuel prices narrowed by 0.25c when 
seller disclosed he had lowered his price from 8.75 to 
&.5c, Chicago District. Other prices ranged from 8.25 

Most suppliers showed general lack of interest in ac- 
cepting new industrial fuel accounts One inquiry for 
20,000 gals. of No. 6 fuel for period of six weeks was 
unfilled after buyer had approached several suppliers 
Same inquiry required seller to give guarantee that 
buyer's requirements for a ome year period also could 
be met 


CENTRAL MICHIGAN 
Fuel Oil Demand Increases 


Demand for fuel oils increased last week in Central 
Michigan during typical March weather, according to 
most refiners Refiners also said their fuel oil inven- 
tories were in sharp decline because they were taking ad- 
vantage of temporary lifting of “frost law” weight re 
strictions on transport trucks and were putting as much 
material as possible in customer tanks 
quiet and prices were unchanged 

Inter-refinery offerings of gas oil and No. 6 fuel were 
disclosed, and some of the quantities were described as 
substantial.” One such offering of gas oil was at 8.2% 
FOB seller's plant; quotations ranged from 8.5 to 10c, 
Central Michigan. Offering of No. 6 fuel was on similar 
basis at 7.625c; quotations ranged from 7.8 to 8.5% 


Trading was 


Gasoline was held closely by refiners. Inventories were 
reported “unusually low” for this period 


MIDWESTERN Chicago-E. St. Louis Area) 
Cold Weather Fails to Stimulate Fuels 


Colder weather in the Midwest last week failed to 
stimulate buying of light and heavy fuels, according 
to refiners and tank car marketers. Refiners’ prices 
were unchanged Marketers generally lowered their 
prices for light fuels to the (quoted) lows in face of 
the continued slump in demand 
quiet 


Gasoline remained 


No. 6 fuel held more market interest than any other 
product, mainly because buyers and sellers were unable 
to agree on a price One sale of 15,000 bbls. of No. 6 
(max. 1% sulfur) was reported sold by a refiner at $1.75 
per bbl, Group 3, for resale Most resellers, however, 
said their customers wanted to buy on a basis of this 
price, but refiners were unwilling to make any conces- 
sion. Four Midwest refiners quoted No. 6 at $1.75 per 
bbl marketers’ quotations ranged from $1.80 to $1.85 
per bbl 


MID-CONTINENT 
Refiners Adversely Affected by Weather 


Cold weather in consuming areas continued to have an 
adverse effect on trading in the Mid-Continent the past 
week surning oil buyers were trying to stretch their 
supplies, and demand for this product was light, while 
gasoline shipments into the Midwest were held back by 
low temperatures Several grades of distillates were 
priced higher in Kansas, but otherwise, most refiners re- 
ported no changes in their quotations during the week 

Furnace oil buyers could find material at “low pub- 
lished prices,” with sellers furnishing transportation, but 
majority showed little interest. Refiners said both job- 
bers and consumers evidently were trying to make their 
“on hand stocks”. last until warmer weather. Most re- 
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NPN Gasoline index 


Conte Per Gal 
Dealer T.W Tank (ar 
‘7 11 46 


wing wt 
refineries 


Y 











finers, however, said their regular-customer shipments 
remained at @ steady pac« 

tesidual fuel and lubricating oils still were the two 
“tightest” products in the Mid-Continent, according to re 
ports. While heavy fuel buyers sent out fewer inquiries 
juring the week, they still indicated they were willing 
to pay “premiums” for low sulfur No. 6 fuel. Refiners 
in most cases said they had no heavy fuel to offer in the 
open market, and some said they couldn't keep up with 
demand High sulfur No. 6 
reportedly was available at the lows or slightly over 


their regular-customer 
in most areas 

While o ‘ ers ¢ cipated sharply increased de 

and f future, demand from Northern 

buyers Vv epo ‘ ll light Most refiners, however 
ng any storage troubles 

ranged from 9.5 to 10.25c in Kansas 

to 9.625c, and Stoddard solvent wa 

] following increases by one re 

slight ncrease in h 

unchanged No sales 


WESTERN PENNA. 
Lubes and Petrolatum Heavy Sellers 


petrolatum con 

Penna Good F 

er products also 
over supply jase lube 
impossible’ by buyers seek 
ners and buyers alike were await 


asuance 


Wholesale lube pricing orders 


Washington m material was reported t 


been commit } rrices subject to future cs 


fright stock was onl grade available. and that 
miy occasionally in ' lots One refiner, however 
as “desperately short of this material for 


production About 3,500 bbls. of bright was 
been sold for export For the most part, re 
d that they were heavily committed « ail 
many were unable to arrange satisfactory 
rial, the ost active method of trad 


Several re 


tf mat 
ent weeks, according t reports 


eeking supplemen quantities of neutral 
restrict some 
Natum le ») export buyers of the 
ners have indicated that 

lrum supplies and fair rat« 

buyers, they have been able to 


ortages in drums con ied to 


to steady domestic customers 
sellers of branded lubes have been abl 


regular customers in all directions, the 


f petrolatum reported continued heavy calls 
estic and foreign buyers, and severa) stated 
turned down foreign orders, in one case 50 
rw white Tank car offerings, which had been 
made in recent past, have largely disappeared 
) several buyers’ reports, and one refiner also 
had been unable to purchase tank car lots 
r scale wax was easier, some refiners said 
material was reported to have been sold “be 


low 6.25c,” the low quoted price. At the time, several 
refiners said they were backlogged on wax orders, one 
15 days ahead, and sales were confirmed at 6.25c and 6.5c 


Oil Price Index Continues Steady 


WASHINGTON~—Bureau of Labor Statistics’ whole- 
sale oil price index for we ended March 20 remained 
unchanged from weeks ended March 6 and 13, Complete 
index, based on Platt's Oilgram quotations, is compared 
below with corresponding week a year ago (1947 equals 
100) 


Mar. %@ Mar.ti 
1951 1950 


Connecticut Price War Continues 


HARTFORD, Conn.Connecticut’s gasoline price war 
which abated only briefly about the first of the year, con- 
tinues from Meriden on the yuth all way to Springfield 
Mess. which long has had its own price war. It extends 
to New Britain and Bristol on the west, and to Manches 


housebrand postings are 15.4c and 16.4c per gal 


dealers at 14.4c), with tank wagon at 15.1 all 


es ex 5.5¢c state and federal taxes 


New Diesel Additive Being Tested 


CLEVELAND Tests currently are being condu 
and have been going on for some time on a new octane- 
boosting additive for Diesel fuel. The additive being used 
s amyl nitrate and patents on its use as a Diesel fuel 
additive are held by Ethyl Corp. However, Ethyl sources 
say the company is not yet prepared to release informa- 
tion concerning the product 

They add that company has no plans for commers 
ng it, and won't until results of experimental pro 
are known 

Technologists who have worked on tests 
additive is designed primarily for use on 
fuels. Currently tests are being run with 0.5% addit 
in the fuel Amyl nitrate is not toxic but it does a 
as a heart stimulant 


LP-Gas Trucker Ruled Contract Carrier 
WASHINGTON 
granted H. R. Ritter Trucking Co 


‘tor contract author 


Interstate Commerce Commiss 
Paramus, N 
LP-gases 


Same ti I 4 1 of railr 


ty for transport 
we truce 
carrier because serves 
rs Warren Petroleum an 
n effect, holding i i ’ t 
public 
ICC held that 22 mtracts made by Ritter Trucking 
arrangement” with Warren and 
Esso and “that fz i 1 ot sufficient to negate what 
ttherwise woul considered a 


resulted fron 


mtract carrier under 
taking Company was autho d to transport LP-gas 
from Bayway, Bayonne and Newark, N. J., to points 
n New Hampshire, Vermont, New York and Pennsy! 
vania, with certain exceptions 





Crude Oil Prices 


No changes in crude oil prices were reported in 
week ended March 24. For complete crude pric« 
schedules, see p. 50-51 of this issue 
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Prices at Refineries and Terminals and by Tank Wagon 


PRICES IN EFFECT MARCH 26 


Prices herewith are reproduced from Pilatt's 


Price Service with National 
resentatives n 


to reporting oi] industr yrices everywhere 
Prices shown in tables are sales 
tanker termina! operator 


bulk lots such as tank ar ruck transport 
barges or cargoes or tru transport 
Gneries or terminalis t per ga 

shown; wax and petro 

for rude and it 


ported as received 


GASOLINE 


ORKRLAHOMA (Group 3) 
t F *rer 


(Group 3 basis) 
Prem 


Prem 


(Por shpt. to Tex, & N.M_ dest'ns.) 


P 


(For shpt. te Tex. & N.M. dest’ns.) 
Pret 12.5 


I 
t 
t 
I 
F 
F 


ee 
ex 
& below 


Truck Transpt 
Prer 


(For shipment te Ark. & La.) 
tR 


KANSAS (For Kansas destinations only) 
) Oct. R Prer Ie 
P 
Reg 
Reg 


& below 


WESTERN PENNA 
Kradford-Warren 

”) Oct. R Prem 

%6 Oct. R Reg 

onl Olity 

90 Oct. R Prem 

36 Oct R Reg 
Pittsburgh 

” Oct. R Prem 

“4 Oct. R Reg 


OILGRAM Daily 0 
Petroieum News, whose rep 
"N-OLLGRAM offices devote their time exx 


prices or quotations or genera! offers 
” posted prices by refiners, by pipeline terminal 
8, for irrent sales and shipments; for the bus R 
ness day or period stated, except Tank Wagon 


guaranteed for 
posting of firm 
would quote to 


operators, and by 


designated, FOB re 


per bbi. where § sign is For mplete 
ex all fees and taxes 
and transported, re t 
Petroleum News but not becriptior 


subse rit rate 


CENTRAL MICHIGAN 
(FOB Central Michigan refineries) 
” Oct. R Prem 
86 Oct. R Pren 
Ss Oct. R Reg 
82 Oct. R Reg 
Str. run 
Detr 


OHIO 
t 


CALIFORNIA 
Los Angeles dist 
80-82 Oct. M Prem 


74-76 Oct. M Reg 


82 Oct. M 
76 Oct. M 


LUBRICATING OILS 


WESTERN PENNA 
Pr es are for sales 
reported, to jobbers 
Viscous Neutrals N 
Vis. (180 at 100 
0 pt 
10 pt 
15 pt 
25 pt 
150 Vis. (143 at 10 
0 p.t 
10 pt 

p 
25 pt 


Bright Stocks 


Fluorescent color 
solvent extracted 
additive lube oils. 


Petroleum Colors 


PATENT CHEMICALS. INC 
PATERSON 4, N. J 


reguiar customers 
Octane ratings are 
are minimum ratings 
prices rices are for M. For further deta 
barge, prices applying to ffice or see back 


publishing office 


e Service ine 


subscribers private se only and pot for resale or 
distribution or publication During periods of short supply, some sellers 
usively and at times aii 


withhold quotations to new customers or the 


but give OILGRAM the prices they otherwise 
trade general and which they confine to their 


and such prices appear in the price tabies 


ASTM. Research Method ratings, indicated by letter 


Motor Method ratings are indicated by letter 
price conditions apply to any NPN—OILGRAM 
OILGRAM Price Service invoice 


e delivered daily from nearest O/LGRAM 


York, Cleveland and Houstor address Piatt's 
1213 West 3rd St. ¢ o nnual 


$150 per year, payable ir 


MIDOCONTINENT LUBES 
FOB Tulsa t fright Stocks, vis 
Neutrals vie 0-10 DFE 
Neutral Oils—4 onventional 

o| 


Bright Stock—( ons entional 


Bright steock—-Selvent 
)-160 s 0-10 p45 


Neutral Otl»—Selvent 


( ylinder 


600 


SOUTH TEXAS (Neutral Oils) 
\ at 100° F, FOB refineries for domestic 
r export shipment 


PALE OSA 
Vis. COLOR 
im 1 2 


s00 





DEEP ROCK OIL CORPORATION 
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Refinery & Terminal Prices (Continued) 
PRICES IN EFFECT MARCH 26 


(SOUTH TEXAS cont'd KEROSINE, GAS & FUEL OILS 


RED OILS 


ORLANHOMA (Greup 4) ou Olty 
Kerosin 


Pittsburgh 
Kerosir 
* " - 


MIDWESTERN (Group 3 basis) wo, 2 fue 


41-43 ww 
aww} 





e 


CENTRAL MICHIGAN 
; FOR « 
$1.7 


N. TEX. (Por shpt. to Tex. & N.M. dest'ns.) 
41-4 ww 8.75-9.512 
1K 
8. 2-10 
2 straw . 
‘ 6 fue $1 
W. TEX. (For shpt. to Tex. & N.M. dest'ns.) 


s1-4 ww 


‘i ww 9.25-10 
a7 aly © 

1 straw 

- straw 


Want your ne, 6 ihe 


TEX. (Truck traapt 


FULL MEASURE | °:::... ee 
of profits? ? 


@ When you market ELK 100% 
Pure Pennsylvania Motor Oil and 
other petroleum products in bulk or s 
under your own label, you are as ‘ of 
sured of a full measure of profits , : 
Users, whether among the motoring 


“ 
e 
ie 
6 fue $1.75-2.00 


public or in industry, know and re KANSAS (For Kansas destinations only) 
spect the extra quality that “100% y lend or 
> ‘ P 
Pure Pennsylvania” means ff , 
Delivering 100% lubricating per Ny ro, 
formance, these quality petroleum 


products create good will for you N : 


‘ 
ie 
e 


bringing repeat orders and more ARK. (For shipment 
profits 


It costs you nothing to find out ya 4 blow 

how much more you ae make mar ~ ge _— ,- NATURAL GASOLINE 
keting the world’s finest lubricating ' 
oils refined from 100% Pure 
Pennsylvania grade crudes by Elk 
Refining Company Phone, write 
or wire for complete details without 
obligation 


& Breckenridge prices are 
‘ 


P ht Basis shown below 
rigir e any Mid-Contine 
WESTERN PENNA 

Kradford Warren POR GROUP 3 





de € 


ELK REFINING COMPANY ~ 10.35 ro 

KANAWHA VALLEY BUILDING : “ 
Phone 2-816! 

Charleston 1, W. Va. 


Refiners of Highest Quality 


BRECKENRIDGE 


Pennsylvania Grade Petroleum 





Bright Stocks 
Neutrals Marketer of Petroleum Products 
Cylinder Stocks 


Wones r NEW ENGLAND PETROLEUM CORPORATION 


New York 
Charter Member of ? G.C.0.A.—Permit Ne 25 
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CHICAGO DISTRICT PRICES 


distributors im tank ‘ 

ts B refineries 

pipe line tert sis and inland waterway 
erminals 


barge 


Moter Gasoline 


Light Fuel Oils 


N 2 Fue 


Meavy Fueci (tls 


WAX 


WESTERN PENNA. (7.4 
White Crude Scale 
122-124 A. 

124-126 A.ms 


in Bulk, 


SEABOARD 
Meiting points 
EMP Prices are 
prices are FOB 
bbis fully refined 
are FAS; scale ir 
mn bags of artons 


AMP 5 higher thar 

for carload lots; domestk 
refinery scale in bags or 
slabs loose Export prices 


bags or bbis fully refined 


Crude Scale 


N. ¥. Domestic N.Y. Export 
124-6 wt 7 7 4 


Fully Refined 


NAPHTHAS & SOLVENTS 


FOB Group 
Stoddard sol 
Cleaners 


Vv Map 


Lacquer 
Benzol 


WESTERN PENNA 
On Clty 


FB. TEXAS ‘(Truck Trnapt.) 


Stoddard 8 ’ 


CENT. W. TEX. (Truck Traspt 


Stoddard S« 


KANSAS (For Kan 


Stoddard Solvent 


Dest'n, only) 


ATLANTIC COAST 
V.M.aP 
Naphtha 

New York 

Harbor 

Philadeiphia 

Baltimore 

Boston 

Providence 


MARCH 2 


Refinery & Terminal Prices (Continued) 
PRICES IN EFFECT MARCH 26 


ATLANTIC & GULF COASTS 


als, and 
gnterage 
93 Get. K 90 Oct. K 86 Oct. K 83 Oct, K 

District Prem. Gasetine Prem. Gasoline Keg. Gasoline Reg. Gasotine 
N. ¥. Harbor 14.75-15 2:13.85 $< 

do barges 14¢ - 
Albany 14.95 
Baltimore 12 

do barges i2 
Baton Rouge 


(9)12.85-13.6 
13.4 


Phuadeilphia 
do barges 

Pt Everglades 
Portiand 
Providence 
Savannah 
Tampa 
Wiimingtor 
N. « 


Diesel Ot 
(sas House 
Gas O11 


No. 5 Fea Ne 
(®- 10 p.t.) 


5 Fuel 


No, 2 Fuel (15-60 p.t.) (50 cet 


N.Y. Harbor: 19)9.1-¢ (6)9.5-9.6(2 
Go barges (15)9-9.2 

Albany { 4 < si4 

Baltimore 9.2 9.3 2 4 = 6% 
do barges : 

Baton Rouge 
do Darges 

Boston 

Charleston 

Houston 
do barges 

Jacksonville 


New Haven 
New Orleans 
do barges 
Norfotk 
Pensacola 
Philadeiphia 
do barges 
Pt. Everglades 
Portiand 
Providence 
Savannah 
Tampa 
Wiim'tn,N¢ 


No. 6 Fuel 

No Sulfur Neo. 6 Fuel 

(uaranter Max. I" 
Barges sulfur 
$2.15-2.25 2)$2.30-2 


Neo. 6 Fut 
Neo Sulfur 
(uarantee 


Bostor 
Chariestor 
Corpus Christ 
Houstor 
Jacksonville 
Miam} 
Mobile 
New Haver 
New Orleans 
Norfolk 
Pensacola 
Philade!phia 
Port Evergiades 
Portiand 
Providence 
Savanna! 
Tampa 
Wilm tr N. « 
Research 
sctane ratings 


“Np 


“npNRRNNP 


9915 


xtane ratings ndicated by the 
where used, are ind 


letter R are minimu 


ated by the letter 'M 


shore Piants 
» 6 4A.) 


Kerosinr 
Ne. | Fue 
)10.1-10.2(2 
10419) 
10.419) 
10.34 
10.214 


10.3( 14) 
10.4(5) 


9.25-10.25 


10.2110) 
10.1410) 
11.145) 
10.419) 
10.319) 
11.4¢7) 


Diewet 
Sivps Bunkers 
(45 cet... 46 44.) 


$3.90(5) 


3.9014 


3.49 


Method 


45 
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Refinery & Terminal Prices (Continued) 


PRICES IN EFFECT MARCH 26 
GULF COAST—CARGOES, DOMESTIC & EXPORT, ALL PORTS 


Cargo prices ave FOB ship at U. 8S. Guif, minimum of 20,000 bbis., and are by refiners only to 
other refiners, export agents, or tanker terminal operators. The figure in parentheses after each 
price indicates the number of companies quoting that price. 


Aviation Gasoline 


Grade 115/145 (MIL-F-5572) ................5. 17.25-17.75 

Grade 100/130 (MIL-F-5572) ...............00. 16(2)-16.75 

Grade 91/98 (MIL-F-5572) ............eceeeeee 14.5-15.75 

Grade 80 (MIL-F-5572) . 2.1.0... cece cece ceeeee 14.5-14.75 
Motor Gasoline 

93 Oct. R (Premium) . 12-12.25(3) 


90 Oct. R (Premium) 
86 Oct. R (Regular) 
83 _ R (Regular) 
79 Oct. R 
70-72 Oct, 


11,5-11.75-12(¢2) 
11(3)-11.25-11.5 
10. —" 25 
10.5-11 

10-10 .25-10. 5-10.75 





M Leaded 22222222222: 


Kerosine & Light Fuels 
41-43 kerosine 8.5(2)-9(4) 
PEE HEU 6 Ghs Wee cb dh c'n vi tw se sé case Coen cede’ 7.5-8(5)-8.5 
Diesel & Gas Oils 


MME boa bdoccs cececcveweagedeates 
48-52 Diesel index .............. 
53-57 Diesel index ............ 


Heavy Fuels 


No. 5 Fuel, 0-10 p.t. 
Bunker C Fuel 


$2.35(2)-$2.50 
Ooh tons bead nhec anes boctcddesewe $1.75(2)-$1.85(3)-$1.90 
ons ratings, indicated by the letter ‘“‘R’’, are minimum ratings. 


Research Motor Method 
octane ratings where used, are indicated bv the letter “‘M’’. 


MIDDLE EAST CRUDE PRICES 


Posted Export Prices of Socony-Vacuum Oil Co., Inc. 
(Prices are per bbl. of 42 U. S. gals., exclusive of local port or other governmental charges, 











sales taxes, etc., if any; FOB point indicated, for gravities shown; 2c per bbi. differential per 
degree of gravity applies for gravities below and above those shown.) 
Type of Price API Effective 
Orude per bbl. FOB Point Gravity Date 
Arabian $1.75 Ras Tanura, Saudi Arabia 36-36.9 Nov. 1, 1950 
Qatar $1.77 Umm Said, Qatar 37-37.9 Nov. 1, 1950 
Arabian $2.41 Sidon, Lebanon 36-36.9 Dec. 1, 1950 
Iraq $2.41 Tripoli, Lebanon 36-36.9 Oct. 2, 1950 
(Prices are for tank cars, barge or truck transport lots; aviation li meet Specification 
MIL-F-5572, unless otherwise noted.) ‘ 
Grade 100/130 Grade 91/98 Grade 80 
SY AL? Db dice es tesetteneeccsece 17.6-18.6 16.1-17.2 15.6-16.2 
CE Rv engckysabirexerdescacass 18.2 16.7 45.95 
ie <tatl aie daa Sitka. > wehbe cick. ol Ubepeees SA lege 
i Catia che es wh ictecd. .wedene 4 Sebeswik Slama 
I MEL. cease somecebessscvecces 17.96 16.46 15.85 
Norfolk, Va. . 17.85 16.35 5.6 
Char! Es ere 18 16.5 15.75 
New Orleans, “La. (Baton Rouge) ...... 17 15.5 14.75 
OMG Un Sect esccivcvcssccescsss 16.5-17.25 15-15.75 14.5-15 
Buffalo Cleveland Detroit Toledo 
90 Oct. R (Prem.) ........+-.00-05- 16(3) ecco once 
BO Gam, TE GIREE.) oc ccd es ccdscccccce 14.5(3) oses cco 
CUbt dens cada s6aece ess 11.5(4) cece 1.5 
Diesel Fuels ........ (2) 10.35-10.95 10.25 
No. 1 Fuel ......... eee 11.35-11.7(2) 11.1(2) 
No, 2 Fuel ......... 10.5(3) 10.35-10.95(2) 10.1(2) 
BG ME UE a4 wane dobeccedcccens cae Gece 9.25 8.65(4) 8.25(3) 
BO A TE Ws ewtwayccccccccoscccce 8.82(2) 8.85 8.4(4) 8(3) 
WESTERN PENNA. 
(Bbis., carloads; tank car, 1 to 1.5¢ less.) (In Ships’ Bunkers, Diesel Fuel Bunker © Fuel 
Whi or Deep Tank Lots) (P.S.200)  (P.S. 400) 
San Pedro, Calif. $3.44(5) (4)$1.70-1.85 
San Francisco .. 3.65(4)  (3)$1.75-1.90 
Portland, Ore. .. 3.86(4) 3)$2.00-2.15 
Seattle, Wash. .. 3.86(4) (3)$2.00-2.15 


MEXICAN BUNKER PRICES 


U. 8. DOLLARS PER BBL. OF 159 LITERS 


© Di 
« Bunkers) 
Mexican Guif 
Tampico ......... $1.95 $3.75 
Veracruz ......... 1.95 eee 
Minatitlan ........ 1.95 3.75 
Pacific Coast 
Guaymas $2.50 -95 
Manzanillo 2.50 3.66 
Salina Cruz 2.50 3.50 


(Of refiners, FOB refineries, in cents per gal., 
tank cars or transport trucks) 
Com- In- Com- 
mercial dustrial merciai 
District Propane Propane Butane 
N. Y¥. Harbor 7 7 
Philadelphia . eese 
Baltimore 
Hastings 


Indus- 
trial 
Butane 








28 YEARS OF RELIABLE 
OIL PRICE REPORTING 


This, in just a few words, is the story of 
Platt’s OILGRAM Price Service. 

Since 1923, it has been recognized 
throughout the industry as the foremost 
daily oil price reporting agency. It has 
constantly been top management's major 
source of oil price information, and with 
good reason. 

+ « « OILGRAM has the largest staff of 
oil price experts employed by any oil 
price reporting agency. 

+ » « « OILGRAM is the most complete, 
most comprehensive price report available 
to the oil man. 

. « « « OILGRAM has the complete con- 
fidence of its subscribers. More than 
ninety out of every one hundred oil men 
who once subscribe renew their subscrip- 
tions year after year. 

If you are dependent upon daily oil prices 
in your marketing operation, you should 
be an OILGRAM Price Service subscriber. 
We invite you to accept a week’s Trial 
Subscription with our compliments. There 
is no obligation on your part whatsoever. 
A letter of request on your company 
letterhead is all that is required. 

Write today to: 


Platt’s 
OILGRAM 
Price Service 
1213 W. 3rd St., Cleveland 13, Ohio 
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inspection fees as shown in next column. 
a include 1. - federal, 


i 





ATLANTIC Atlantic White Flash 
(Regular Grade) 
REFINING Gaso- Gaso- Kero- 
line line sine 
T.W. Taxes T.W. 
petedeiphia, | Pa. ..-- 14.7 6.5 13.4 
Pittsburgh 15.6 6.5 14.55 
Allentown ...-.-.05-+- 15.3 6.5 14.0 
| ee re 15.8 6.5 14.55 
feranton ....... eeseee 15.6 6.5 14.3 
AMOONA «cs ee cee eceeee 15.6 6.5 14.55 
Emporium .......+-++. 15.6 6.5 eoee 
PRMIANA .. on cescesceces 15.6 6.5 eves 
Uniontown ..-eeeeeeee 15.6 6.5 14.55 
Harrisburg .......-++- 15.3 6.5 14.0 
will: OTE .occsceees 15.6 6.5 14.3 
Dover, Del. ......++++. 14.7 6.5 13.4 
Wilmington .......++.+. 14.7 6.5 13.4 
14.9 4.5 eves 
15.6 4.5 eece 
15.1 4.5 eee 
14.9 4.5 eve 
15.1 5.5 eee 
14.8 5.5 eee 
14.9 5.5 eves 
14.6 4.5 13.2 
14.6 4.5 13.2 
14.6 4.5 13.2 
14.5 6.5 cece 
15.3 6.5 esee 
Richmond, 14.5 7.5 14.0 
Wilmington, N. CGC. ccee 14.8 8.5 ecce 
Brunswick, Ga. ....... 15.9 8.5 
Jacksonville, Fla. ..... 15.2 8.5 








Philadelphia, Pa. 16.5 is ry 
Pittsburgh, Pa. 20.0 21.0 
Fuel Oils—T.W. 
1 2 5 6 
Phila., Pa. +. 13.4 12.2 7.77 6.19 
Pittsburgh ..... .... 13.15 eves eeee 
Allentown 14.0 12.8 
BEE Resceoccces veee 13.15 
Scranton 13.1 
Altoona 13.15 
Emporium 13.15 
jana 13.15 
Uniontown 13.15 
Harrisburg 12.8 
Williamsport 13.1 
eee, Dei 12.3 
eercceces 13. 12.3 
Springfield, Mass. esee 13.3 
Worcester ... deve 12.8 
Hartford, Conn. .... 12.8 


Kerosine—Thru Penna, & Del., add 2c per 
gal. for t.w. deliveries of less than 25 gals. 
at one time. Atlantic City & Camden, N. J.— 
Add ic for deliveries for 100-299 gallons; 2c 
for deliveries of less than 100 gallons. 

Gasoline T.W. prices are to dealers & con- 
sumers; kerosine T.W. prices to consumers. 

Mineral Spirits prices also apply to Stod- 
dard Solvent. 


Esso Gasoline 
IMPERIAL (Regular Grade) Kero- 
OIL Gasoline Gasoline sine 
T.W. Taxes T.W. 
ee. Ont. ... 22.3 11.0 23.0 
Toronto .......... 22.3 11.0 23.0 
cence, Man 27.1 9.0 27.8 
Winnipeg ......... 25.7 9.0 26.4 
’ 2 22.2 10.0 22.9 
ROOM ccc ccuce 25.8 10.0 26.5 
Edmonton, Alta. .. 20.7 9.0 21.4 
BMIGATY 60020200 21.3 9.0 22.0 
Vancouver, B.C... 21.2 10.0 23.5 
Montreal, @. .... 22.6 13.0 23.3 
8t. John, N. B. ... 20.6 13.0 22.3 
Halifax, N. 8. .... 20.6 13.0 22.3 
tet .P.E.I, 22.6 13.0 24.3 
St. John’s, Nfld. 24.1* 14.0 24.1 


(*) Price is for Esso Extra (premium). 
Gasoline taxes are provincial taxes. 

Notes: 
ow are per imperial gal. which is 1.2 


























v. gals. -- T.W. prices are to divided & 
mnaiviaea dealers. 

Regular line Tank Re- 

T.W. Retall Taxes Wagon tail 

Dallas, Tex.. 14.0 19.0 5.5 12.8 17.0 

7. Worth +» 14.0 19.0 5.5 12.8 17.0 

«+++ 14.0 19.0 5.5 12.8 17.0 

fan Antonio. 14.0 19.0 5.5 12.8 17.0 

TW. Prices are to all classes of dealers and 


‘consumers. 









H 28, 1951 


Tank Wagon Prices 


Prices for gasoline do not include taxes; they do, however, include 


Gasoline 
and state taxes; aiso 
tazes Kerosine tank wagon prices 
aso do not include taxes; Sosa taxes where levied are indicated in 
footnotes. Discounts, if any, are shown in footnotes. These prices in 





— March 26, 1951, as posted by principal marketing companies at 
ters offices, but subject to later correction. 


= fees per gal., included in both 
unless otherwise specified, are = follows: 
Ala. 1/40c on gasoline; Ar 
2/25c; Kans. 1/100c; La. 1/32c; Minn. 5/200c; Mo. 1/25c; Neb. 2/100c; 
Nev. 1/20c; N. C. 1/4c; N. D. 1/20c; Okla. 
1/40c; Tenn. 2/5c; and Wisc. 3/100c. 
Kerosine inspection fees only: Ala. 1/2c; aa ny ten Mich, 1/5c. 


taxes, shown in 








CALIFORNIA ouBvRex 
(Regular) Av. 80/87 Gaso- 
STANDARD 7.T. . line 
gals. & over Taxes 
San Fran., 14.5 18.0 6.0 
Los Angeles . 14.0 17.5 6.0 
Fresno ....seeeeee 15.7 19.2 6.0 
Phoenix, Ariz. .... 17.3 20.8 6.5 
Reno, Nev. .....-- 17.0 20.5 7.0 
Portland, Ore. + 15.0 18.5 7.5 
Seattle, Wash. 15.0 18.5 8.0 
Spokane ......++++ 17.8 21.3 8.0 
ACOMA «...seeeuee 15.0 18.5 8.0 
oat oy} eovece 17.7 23.0 7.5 
eoece 15.4 19.4 5.5 
Fm oo = «Oe 18.8 7.5 
Fairbanks, Alaska. 27.1 30.6 3.5 
Juneau ...eeeeceee 16.3 s 19.8 3.5 
Diesel Standard 
Furnace Oil Stove Oil 
40/199 .T. T.T. 
\e (400 gals. or more) 
5 10.9 12.4 
0 10.4 11.9 
8 11.8 13.3 
3 13.8 15.3 
1.0 13.8 15.3 
5 11.5 eves 
5 11.5 eces 
24.3 14.8 16.3 
ocsceccve 20.5 11.5 13.0 
Boise, Idaho ..... 28.7 15.9 17.4 
t Lake, U. ... as 14.0 14.5 
Honolulu, T. H. 9.3 11.4 o° 
Fairbanks, ‘Alaska 34:8 cece ° 
JUNEAU 2... cccesee 21.8 eoee 
es: 


Boise—7.5c gas tax applies to motor fuel 
only; avgas taxes are 1.5c federal, 2.5c state. 

Honolulu—7.5¢ gas tax applies to motor fuel 
only; avgas taxes are 1.5c federal, 4c terri- 
torial. Standard Diesel/furnace oil price is 
ex lc territorial liquid fuels tax. All T.T. 
prices are ex Hawaiian gross income tax of 
1% to resellers, 2.5% to consumers. 

Notes: 

Gasoline—For other deliveries of Chevron 
(Regular) and Chevron Aviation 80/87, add to 
400-gallons-and-over price 1.0c for 40-199 gal- 
lons; 0.5¢ for 200-399 gallons, except for __de- 
liveries to Marine trade in Alaska ( 


ine and kerosine prices, 


1/20c; Fla. 2/8c; Il. 3/100c; Ind. 


'2/25e; 8. CG. 1/8c; 8. D. 





0 wineguar Ly Kero- 
T.W. Taxes T.W. 

Atlantic City, N. J. .. 14.6 4.5 13.2 
\ SPPeer eT eriT ee 14.6 4.5 13.1 
Baltimore, Md. ...... 14.5 6.5 13.1 
Cumberland .......«++ 15.7 6.5 14.5 
Washington, D. C 14.9 5.5 13.5 
Danville, Va. ......-.- 15.4 7.5 14.2 
Petersburg .....+++++ 15.0 7.5 14.3 
Norfolk ...-eeecscene 14.1 7.5 13.6 
Richmond ........++. 14.5 7.5 14.0 
Roanoke ... eos 18.3 7.5 15.1 
Charleston, w. “Va. oe 36.1 6.5 15.2 
Fairmont ......--++++ 16.1 6.5 15.5 
Parkersburg 4.0 6.5 14.5 
Wheeling .. 16.0 6.5 M.4 
Charlotte, N 15.6 8.5 13.9 
Hickory ... 16.0 8.5 14.1 
Mt. Airy 16.2 8.5 14.4 
Raleigh ...-eescseene 16.1 8.5 14.6 
Salisbury .......++++. 15.3 8.5 13.7 
Charleston, 8. C. .... 14.6 8.5 eoee 
Columbia ......-see++ 16.0 8.5 coe 
Spartanburg ......... 15.1 8.5 eee 
New Orleans, La. . 13.3 10.5 12.8 
Baton Rouge .. 13.7 10.5 12.5 
Alexandria .......... 15.1 10.5 13.7 
Lake Charles ........ 13.8 10.5 13.1 
Shreveport .....-+-++. 15.4 10.5 13.5 
New Iberia .......... 13.9 10.5 13.1 
Knoxville, Tenn. ..... 15.3 8.5 13.7 
Memphis ......i-se++ 15.0 8.5 13.5 
Chattanooga ......... 15.2 8.5 13.6 
Nashville ...-..sss++5 15.5 8.5 14.0 
Little Rock, Ark, .... 15.9 8.0 14.0 


Newark, N. J. .. 
Baltimore, Md. ..... eee 
Washington, 7 Cc. . eee 
UEL oms—*t. w. 
No. No.2 No.4 No.6 








Chevron Aviation 80/87) where 0.5c differential 
applies to 40-399-gallon delivery; for less than 
40 gallons add 4.0c gallon, except at Honolulu 
add 4.5¢ for less than 40 gallons to Marine 
trade and less than 100 gallons to Shoreside 
trade. Prices for Chevron Aviation 80/87 at 
Salt Lake City apply to all quantities in excess 
of 40 . Prices fo: evron Supreme 
(Premium) are 2.0c gallon higher than Chev- 
ron (Regular) for quantity delivered, except at 
Salt Lake which is 1.5¢ gallon higher. For 
less than 40-gallon deliveries, add 4.5c gallon 
to 400-gallon-and-over price, except at Hono- 
lulu, add 5.0c — for less than 40 gallons 
(Marine), and than 100 gallons (Shore- 
side), Add to diovan Aviation 80/87 quantity 
delivered prices, 2.0c for 91/98, 5.0c for 
100/130, and 8.0c = 115/145. 

Kerosine—T.T. .prices, except at Salt Lake 
City, apply to deliveries of 40-199 gals. For 
other deliveries: less than 40 gals., add 4c; 
200-399 guls., deduct 3c; 400 gals. & over, 
deduct 4c; tank car-truck trailer, deduct 5.5c. 
Salt Lake City posted Ly truck price is for 
minimum 40 gal. deliveri 

Stand: Diesel/Furnace Ol & Standard 
Stove Oil—T.T. prices ¥ for deliveries of 400 

gals. or more, except at Sal! 
Sther deliveries: 40-199 gals., 
gals., add 0.5c; less than 40 gals., 
Salt Lake t.t. prices apply for any quantity. 


TEXAS Fire-Chief Gasoline 
(Regular Grade) Kerosine 
co. Dealer Gasoline Dealer 
T.W. T.W. 
Dallas, Tex +. 14.0 5.5 12.80 
Fort Worth ..... 4.0 5.5 12.80 
Wichita Falls 14.0 5.5 12.80 
Amarillo ....... 14.0 5.5 12.80 
ZINE ec idccccces 14.0 5.5 12.80 
El Paso ........ 15.5 5.5 13.85 
eeees 14.0 5.5 12.80 
WEED m0 seccccges 14.0 5.5 12.80 
AMEE ic cccccsce 14.0 5.5 12.80 
bisects 14.0 5.5 12.80 
San Antonio 14.0 5.5 12.80 
Port Arthur ... 14.0 5.5 12.80 
Notes: 
Dealer oe. prices apoly also to all classes 
on consum with imum delivery of 50 


Atlantic City, N.J. 13.2 12.2 
Newark, N. J. 13.1 12.1 $3. "454 $2. 706 
Baltimore, Md. 13.1 12.2 3.39 2.6 
Washington, D. C. 13.5 12.6 3.55 2.59 
Norfolk, Va. .. 13.6 12.2 ee ose 
DOMVEED cccccccve sees 12.8 ° . 
Petersburg ...... 14.3 #12.9 . . 
Richmond ....... 144.0 12.6 . . 
R MD. veeccseee ane 13.7 . 
Charlotte, N. C 13.9 12.6 . 
Jase | ececseces 14.1 12.9 . 

WT ccc ccsice 4.6 13.5 ° 
Charleston, B. Cu. sees 12.4 ° 
GOUMMIIEE, «0.00 cn ose, ooce 13.2 
Spartanburg ..... .... 4 








12. . 
Taxes: Louisiana kerosine prices” @o not  in- 
clude lc state tax. 
Notes: 


Naphtha—Newark t.w. prices are for de- 
liveries of 200 gals. or more; less than 200 
gals., 0.5c over posted t.w. prices; steel barrel 
deliveries, 6c over posted t.w. prices. Balti- 
more & Washington prices are for t.w. de- 
liveries of 25-99 gals., no discounts. 

Kerosine & No, 1—Atlantic City prices are 
for deliveries of 300 gals. or more; for de- 
liveries of 100-299 gals., add ic to prices 
shown; for deliveries of less than 100 gals., 
add 2c to prices sho’ 





CONT'L (N. B. Prices are Continental's 
tankwagon prices. Current selling 
OIL prices may vary from those shown 
because of local conditions.) 

Conoco Demand 
N-tane (3rd Gase- Kero- 
(regular) Grade) line sine 
Wagon Taxes T.W. 
Denver, Colo. ... 14.8 13.8 7.5 14.7 
unc, ++ 17.2 16.2 7.5 17.1 
Pueblo ......... 15.6 14.6 7.5 15.5 
Casper, Wyo. ... 15.7 14.7 6.5 15.0 
eyen: decccce 16.7 14.7 6.5 15.6 
Billings, Mont. .. 17.0 eves 7.5 16.5 
tte 18.0 cess 7.5 18.2 
17.0 neve 7.5 18.2 
17.5 cove 7.5 18.2 
16.4 cove 5.5 16.5 
» 19.1 18.1 7.5 19.2 
16.0 15.0 9.0 14.9 
15.3 14.3 9.0 14.2 
- 16.3 eeee 9.5 15.2 
ikogee, Okla.. 13.7 12.7 8.0 12.9 
Oklahoma City .. 13.5 12.5 8.0 13.1 
coccccsces 13.5 12.5 8.0 12.5 


Tulsa 
Taxes: 


Gasoline tax column includes these 
taxes: Albuquerque & Roswell, 0.5c; Santa 
Zoi Cheyenne, 1c; Casper, ic. 


‘otes: 
T.W. prices are to consumers and dealers. 
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Tank Wagon Prices (Continued) 

















SOCONY VACUUM 
sv 
G Grade Grade M Mobilfuel MOBILHEAT No. 6 
80 91 100 «=. (Regular Grade) Mobil Kerosine Diesel (No, 2 Fuel) 
Taxes T.W. T.W. T.W. T.C. T.W. -C. Yara T.W. T.C. T.W. T.0. TW. 
5.5 e esos ee 14.7 .- eee 13.6 ee 12.8 soe ecee 5.86 
5.5 : ee 14.7 see 10.8 13.8 es 12.8 sve 9.6 5.86 
5.5 oe 14.7 10.2 10.6 13.6 9.6 12.8 9.2 9.5 5.86 
5.5 ee 14.7 see eees 13.6 éace 12.8 esee cree 5.86 
5.5 os 14.7 10.1 10.4 13.4 eee 12.5 9.1 9.4 5.86 
5.5 13.7 14.7 10.4 10.6 eves 9.8 12.6 9.4 9.6 6.48 
5.5 osee 14.7 15.8 11.6 11.8 14.7 11.0 13.8 10.5 10.7 eves 
5.5 ° 14.5 15.5 11.5 11.7 14.8 11.0 14.1 10.5 10.7 10.02 
5.5 esos 14.7 15.8 11.5 11.7 15.0 eee 14.0 10.9 11.1 eee 
5.5 ee ee oe 15.0 ecee 10.9 13.9 eee 13.1 ooee 9.7 cee 
5.5 eeee es os 16.1 11.5 11.7 esee acce ccee 10.6 10.8 
5.5 . ‘ 14.4 15.5 11.5 11.7 14.8 oeee 13.9 10.5 10.7 
5.5 ee ee 14.4 15.4 11.3 11.5 14.6 10.8 13.7 10.3 10.5 
5.5 sees Ps ee 14.8 10.3 10.3 wece cece eeee 9.3 9.3 
5.5 esos es 13.8 15.1 10.7 10.7 ose 10.1 13.0 9.7 9.7 
5.5 20.5 oe 13.5 14.8 10.3 10.3 eee 9.7 12.7 9.3 9.3 
7.5 esse es 14.5 16.2 11.1 esee 15.1 10.5 13.6 10.1 eee 
7.5 22.4 23.4 13.8 15.0 10.4 eoee 14.4 9.8 12.9 9.4 eee 
4.5 19.0 20.0 22.0 13.7 14.9 10.3 eee 14.4 9.7 12.9 9.3 sees 
5.5 dce0 16.0 eens oooe ee cove 13.5 eeee eevee 
5.5 eee 17.4 ores 16.7 aces 14.8 ee coves 
5.5 eee rrr cove 15.7 ese eeee 15.3 eses 13.6 os esce 
5.5 21.2 22.2 ecce 14.4 15.3 10.8 azee eee 10.2 13.0 9.8 eres 
5.5 19.8 20.8 22.8 13.7 14.9 10.3 10.9 14.2 9.7 12.9 9.3 9.7 
6.5 cece cove eves 14.6 15.6 11.4 11.4 cree 10.9 13.5 10.5 10.5 
6.5 eeee ecce ecce 16.2 eve 12.0 esee cove 14.1 cove 11.0 
Buffalo N. ¥. City Rochester Syracuse Boston 
MD ene daddecsncdvccccces sévwssde 18.5 17.0 20.0 21.0 18.0 18.5 
EE SEE Sa cov cccccceses vesvuseds 20.5 18.5 21.5 27.5 19.5 20.5 
Taxes: N.Y.C. prices do not include 2% city sales tax applicable to price of gasoline (ex tax). 
Mobil Kerosine—Mt. Vernon T.W. less 0.5¢c for deliveries of 300 gals. or more. 
Mobilfuel Diesel—-All points, 0.5c for t.w. deliveries of 800 gals, or more. 
- Mobilheat—Mt. Vernon t.w. less 0.5¢ for deliveries of 300 gals. or more. 
Gasoline t.w. prices are to Consumers and Dealers. 
Syracuse V.M.&P. price is in steel barrels. Jamestown t.c. prices are delivered prices; all other t.c. prices are FOB bulk terminals. 
OHIO STANDARD 
Aviation Gasoline-Cons. T.W. Sohio X Tane Gasoline ‘ 
Esso ¢ h —Cons. T.W. 
Avia. Avia. Esso Con- 8.R. D.C. V.M.&P. jo 
Gasoline 62 380 Avia. Avia. sell- Sol- Naph- Varno- Sol- Kerosine > | No, 2 
Taxes Clear Clear 91 100 T.W. ers 8.8. vent lene vent T.W. Sohio-Heat Sohio- 
Akron 5.5 20.0 22.0 23.0 26.0 18.2 14.7 18.8 20.0 21.5 21.5 20.5 20.5 13.9° 13.9° 12.9° 
Canton ... 5.5 20.0 22.0 23.0 26.0 19.0 15.5 19.8 20.0 21.5 21.5 20.5 20.5 13.9° 13.9° 12.9° 
Cincinnati . 5.5 20.0 22.0 23.0 26.0 19.0 15.5 19.8 20.0 21.5 21.5 20.5 20.5 13.9 13.9 12.9 
Cleveland 5.5 20.0 22.0 23.0 26.0 19.0 15.5 19.8 20.0 21.5 21.5 20.5 20.5 13.9° 13.9° 12.9° 
Columbus . 5.5 20.0 22.0 23.0 26.0 19.0 15.5 19.8 20.0 21.5 21.5 20.5 20.5 13.9° 13.9° 12.9° 
Dayton ... 5.5 20.0 22.0 23.0 26.0 19.0 15.5 19.8 20.0 21.5 21.5 20.5 20.5 13.9 13.9 12.9 
Lima ..... 5.5 20.0 22.0 23.0 26.0 19.0 15.5 19.8 20.0 21.5 21.5 20.5 20.5 13.9 13.9 12.9 
Mansfield 5.5 20.0 22.0 23.0 26.0 19.0 15.5 19.8 20.0 21.5 21.5 20.5 20.5 13.9 13.9 12.9 
Marion ... 5.5 20.0 22.0 23.0 26.0 19.0 15.5 19.8 20.0 21.5 21.5 20.5 20.5 13.9 13.9 12.9 
Portsmouth. 5.5 20.0 22.0 23.0 26.0 19.0 15.5 19.8 2.0 21.5 21.5 20.5 20.5 13.9 13.9 12.9 
edo ... 5.5 20.0 22.0 23.0 26.0 19.0 15.5 19.8 20.0 21.5 21.5 20.5 20.5 13.9 13.9 12.9 
Youngstown 5.5 20.0 22.0 23.0 26.0 19.0 15.5 19.8 2.0 21.5 21.5 20.5 20.5 13.9° 13.9° 12.9° 
Zanesville . 5.5 20.0 22.0 23.0 26.0 19.0 15.5 19.8 20 21.5 21.5 20.5 20. 13.9° 13.9° 2.9° 
ae Dee Me Ss can h aviation gasoline less 4c per gal. State Road Tax by supporting purchase with State Tax Exemption Form 
- supplier. 


: Esso Aviation—on contract to hangar s and resell oO! “WwW. 
Kerosine, Nos. 1 & 2—Prices with asterisk (*) are for t.w. or drum deliveries of 100 gals. or more; less than 100 gals., 0.5c higher. Prices at 
other points are for t.w, or drum deliveries of 50 gals. or more; less than 50 gals., 0.5¢ higher. 
Naphthas—To contract consumers off t.w. prices (except Lucas County) 300 to 999 gals., 0.5¢; 1000 to 2499 gals., 0.75c; 2500 to 4999 gals., 1c; 
5000 or more gals., 1.5¢. Lucas County: less than 50 gals., tank wagon price, 50 to 249 gals., 0.5c; 250 to 499 gals., 1c; 500 gals. or over 1.5c. 
Notes: Renown (third-grade) gasoline prices are same as X-Tane unless otherwise noted. S.S. prices are at company-operated stations, 


INDIANA STANDARD 




















Tank wagon prices listed below were obtained by NPN correspondents who visited Standard of Kentuck Crown Gaso- Kero- 
Indiana bulk plants where the company’s prices are publicly posted. Seundend cube Ges r. w 
Red Crown (Reg. Grade) Covington, K 5.4 

Red Cr’n. Red Or’n. —_————-Stanolex Furnace OlL_——__——_._ fovington, Ky. ....... 14.4 8.5 15.4 

- Dir, Gasoline Kerosine 1-99 100 gals. 100-174 175-399 400gals. UCR a +4 RE a 

T.W. T.W. Taxes T.W. gals. over gals. gals. & over Paducah... nt 8:5 ia 

Chicago, Ill. ... 17.5 15.5 4.5 15.8 Lies <¢F oad Sours iow Jackson, Miss, . 15.7 8.5 14.3 
ith Ind. 18.0 16.5 5.5 16.3 15.0 14.0 ‘ esse cove Vicksburg 15.2 8.5 13.8 
Detroit, Mich. . 17.4 15.9 4.5 15.2 14.3 13.3 want Saas Birmingham, Ala 1. 15.7 8.5 14.6 
St. Paul, Minn. 17.5 16.0 6.5 16.1 15.0 ee 13.5 13.5 ea te camps velcccs) 28.0 9.5 Sean 
Des Moines, Ia. 16.9 15.4 5.5 15.3 13.7 12.7 ys jews asee Montgomery peek a 
St. Louis, Mo, . 16.7 15.2 4.5 15.1 13.3 12.3 owes cous ine @ Atlanta, Ga, .... . 15.9 8.5 14.3 
Wichita, Kans. 14.4 14.0 6.5 13.5 11.7 10.7 sin tose Sit Augusta ....... bikew SRA: Oe 
a, Nebr. 17.0 15.5 6.5 15.2 13.6 12.6 o see ey*e vee Macon ...... 15.9 8.5 14.4 
Fargo, N. D. 18.3 16.8 5.5 16.8 15.1 14.1 eth sie pies Savannah ............ 15.2 8.5 14.6 
—. 8. D. .. 18.2 16.7 5.5 16.7 15.0 14.0 ota sean ives Jacksonville, Fla. ..... 15.2 8.5 14.6 
iwaukee, Wisc. 17.6 16.1 5.5 16.0 14.5 13.5 eee coes once — : OAebed eoecrs oss 15.2 8.5 44 

ensacola . esos 15.0 9.5 14. 

. Fuel Olls—T.W.—Chicago, Ti. Tampa ...... ceasce See 8.5 14.6 

‘tandard Stanolex Stanolex 
Heater Oil Furnace Oil Fuel A Fuel © Taxes: 
1-99 gals. 15.8 14.8 1-749 gals. ........ - 10.65 9.5 Gasoline tax column includes these city & 
100-149 gals. . 14.8 ft 750 gals. & over .. 9.9 8.75 county taxes: Mobile, 2c city; Birmingham, 1¢ 
150 gals. & over ..... 14.3 a county; Montgomery, ic city & 1c county; Pen- 
150-399 gals. ae 13.8 sacola, le city. Other taxes not included in 
400 gals. & over call 13.3 prices: Georgia, kerosine, 1c; Montgomery, 
“ kerosine 1c; Mississippi, kerosine 0.5c. 
St. Louis, Mo. gasoline tax includes 1c city tax. Des Moines, Ia., kerosine and furnace oll Notes: 
= I 4c state tax, State sales, occupation, consumer & use taxes to be added Consumer t.w. prices are same as net dealer 
cable. 


prices, 
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DISPLAYED: Advertisements set in special type or with bord Positi Wanted’’—15 cents a word. Minimum charge $3 per insertion 
.50 per column inch. - Box number counts 2 words. Copy must reach us by Wednesday 
UNDISPLAYED: — a bn woud to Buy”, “Help Wanted P preceding date of issue. 
usiness portunities’, Miscell lassified adverti 
tions set in type this size without border—30 cents a word. Minimum All — ave payable is advance. ae : 
charge $7.50 per insertion. No agency or cash on adver 
Position Wanted For Sale For Sale 
AVAILABLE SOON: Industrial relations man- 
ager capable of ing full bility FOR SALE FOR SALE 
for entire program. Labor contract negotia- Independent oi] company distributorship 
tions, Union relations, supervisory, sales, job located in southeastern New Mexico TANK CAR TANKS 
training, employment, wage and salary ad- city, population 30,000. Franchise on 
ministration, personnel relations, etc., etc. oils and greases, and 3 major brand FOR STORAGE 


Can relieve top management of all policies 
and details of above. BOX 488. 


Position Open 


POSITION OPEN for bulk tankcar and trans- 
port sales representative for solicitation of 
jobber and bulk sales of gasoline, kerosine and 
fuel oils. Applicant should state fully all 
qualifications, including age and past ex- 
perience, which will be held confidential. 
FRONTIER OF“ REFINING OORP., Ellicott 
Square, Buffalo 5, New York. 





An advertisement in NPN’s Classified 
Section will bring you quick effective 
results at low cost. 

NATIONAL PETROLEUM NEWS 
1213 West Third St. 
Cleveland 13, Ohio 

WRITE TODAY 








tires. 15 company owned and leased 
stations. Sold over 2,500,000 gallons of 
light oils last year. Over 100 whole- 
sale accounts. Price $165,000.00, 

BOX 500 











Wanted to Buy or Lease 


LARGE TYPE SERVICE STATION. Multiple 
pumps or which can be converted. Require 
location with good traffic, high volume poten- 
tial. Buy or lease. Send full information: 
location, size, improvements, price and photo 
if possible. BOX 499. 


Coiled and Non-Coiled 
Cleaned—Painted—Tested 


6—8,000 Gal.* 
1—4,500 Gal.*** 


*—1 ***3 Compartment Tanks 
Some of the above tanks are located 
in Kansas 
IRON & STEEL PRODUCTS, INC. 
13456-A S. Brainard Avenue 
Chicago 33, Illinois 
“ANYTHING ‘containing IRON or 
STEEL” 








MULTIPLE PUMP STATION 
Or one that can be made into one. 
Will lease or buy. Major or Inde- 
pendent brand. Must be Hiway location 
in or near town of 10,000 or more. 


BOX 494 














Station Building Permits 


WASHINGTON — Dollar value of 
Service station construction permits 
issued during January of this year 
was $5,626,389—104% greater than 
the total of $2,753,840 for January, 
1950, and 19% more than the total of 
$4,731,508 for December, 1950. 


Bureau of Labor Statistics figures 
also show that the number of permits 
issued for these months was: January, 
1951—460; January, 1950—286; and 
December, 1950— 393. These totals 
cover all incorporated places of 2,500 
population in 1940, plus a few incor- 
porated civil divisions. 


Oil Boards Interlock—FTC 


WASHINGTON — Twenty-two of 
the nation’s largest petroleum com- 
panies in 1946 “were interlocked with 
each other in an endless chain” of di- 
rect and indirect relationships through 
Memberships on corporate boards of 
directors, Federal Trade Commis- 
sion reported March 7. 

Other direct and indirect interlock- 
ing relationships, declared FTC, exist- 
ed through domestic and foreign af- 
filiates and through supply and con- 
suming companies. 

The FTC study is part of a 510- 
page report on interlocking direc- 
torates of the 1,000 largest U. S. cor- 
porations in 1946. 


Copies of the report—‘“Report of 
the Federal Trade Commission on In- 


MARCH 28, 1951 


terlocking Directorates”—can be ob- 
tained from the Government Print- 
ing Office, Washington 25, D. C., for 
$1.25 each. 


ASTM Considers Dropping 
Motor Method Octane Rating 


NEW YORK — American Society 
for Testing Materials Committee D-2 
on petroleum and lubricants is consid- 
ering discontinuing use of Motor oc- 
tane numbers in ASTM specifications 
for motor gasoline and substituting 
Research octane numbers. 

However, before making recom- 
mendations to the society, the com- 
mittee wants the opinions of motor 
fuel consumers and producers .regard- 
less of -‘membership in ASTM, and 
asks that suggestions be sent to W. 
T. Gunn, Secretary, ASTM Commit- 
tee D-2, Room 2040, 50 West 50th 
St., New York 20, N. Y. 

“There is some thinking among 
both consumers and producers of mo- 
tor fuels that Research octane num- 
bers are more significant than Motor 
octane numbers. Committee D-2 is 
keenly conscious of the limitations of 
both methods for determination of 
knock rating, and will recommend 
the use of that method which most 
nearly meets the needs of those in- 
terested,” the committee said. 

Motor Method (D 357) has been 
used in ASTM Specifications for (Mo- 
tor) Gasoline (D 439) since 1937. 
Research Method (D 908) was adopt- 
ed as tentative in 1947. 


FOR SALE—USED 


nished. Also used tand 
BRUCE E. HACKETT CO. 
621 W. 58th St. -; ‘oe Mo. 








FOR SALE 


Now dismantling complete re- 
finery. All equipment to be 
sold on site of 
Waverly Oil Works 
54th Street & A.V.R.R. 
Pittsburgh, Pa. 


WEINSTEIN ©O. 
P. O. Box 4015, Arsenal Station 
Pittsburgh, Pa. 
Phone Sterling 1-9388 











FOR SALE 
International, K-B5, 1947, L.W.B. 
truck with 850 gal., 5 comp. semi- 


skirted tank, Brodie meter, reel, 100° 
hose. All very good cond, 


Dodge, W, 1947, 8.W.B. with 700 gal., 
6 comp., semi streamlined tank, 
Neptune meter, reel, 100’ 1” hose. All 
good cond, 


1 used 600 gal., 6 comp. old style tank, 
hinged covers, good faucets. 


1 used 500 gal., 3 comp. old style tank, 
screw covers, good faucets. 


1 used 400 gal., 3 comp. old style 
tank, screw covers, good faucets. 


Write for detailed description, snaps 
and prices. Reasonably priced. Reason 
for selling, are replacing with larger 
equipment. 


J. B. PENDLETON 
Sinclair Agent 
Boscobel, Wisconsin 
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CRUDE OIL PRICES 


Prices in $ per dbl. of 42 U. S. gals. at the well, except Canadian crude prices as noted, 








Mid-Continent, Texas, New Mexico, Louisiana, Arkansas, Rocky Mountain and Other Fields 
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2.63 2.65 2.50 2.56 2.86 2.78 2.88 2.83 2.93 - 2.54 2.59 2.61 2.68 2.73 2.75 2.45 2.45 

2.65 2.67 2.52 2.58 2.88 2.80 2.90 2.85 2.95 - 2.56 2.61 2.63 2.70 2.75 2.775 2.47 2.47 

Prices generally were effective as of 7 a.m., Gulf Coast Yates (Gulf, Humble, Shell) ........... 2.35 

Dec. Peas except as noted. a ae 4 (Heyser & Others) Zoborski (Humble) .......-se+seeeeeeee 2.54 

shown general areas. Details o 

where each company buys fons to sched- Schedule I (20-40 wity): Continental, Hum- New Mexico (Sour) 

» except! to ble, Magnolia, Boage aanatieaia, Republic; Sun Schedule ©: Atlantic, Continental, Humble, 


OKLAHOMA 
Schedule A: Carter, Continental, Gulf, Mag- 
nolia, Phillips, Shell, Sinclair, Stanolind O. P., 
Texas Co.; Pure for all fields except Keyes. 
D: Pure (12-12-49) for Keyes Field. 
KANSAS 


Schedule A: Carter, Continental, Gulf, 7 
lips, Pure, Shell, Sinclair, Stanolind O, P., 
Texas Co. 


Schedule A: oo tis i al Galt i Magno! 
3 ntinen Gulf, lia, Sin- 
clair, Stanolind, Texas Co. 


East Central 
Schedule B: Humble, Sinclair. 

West Central 
Schedule A: Humble. 


Schedule A: Gulf, Humble, Magnolia, Phill 
3 . e, olia, ips, 
Texas Co. < 


East Texas 
$2.65 Fiat Price: Atlantic, Gulf, Humble, Mag- 
= nolia, oe Shell, Sinclair, Stanolind, Tex- 
West Texas (Sour) 
Schedule ©: Atlantic, Gulf, Humble, Magnolia, 
Phillips, es a —_ Texas Co. 


‘exas (Sweet 
Schedule A: Atlante, Gu a. Humble, Lt 


7-13-49. 
if Coast 
(Kelsey & Others) 
Schedule J: Humble, Sun. 
Texas Miscellaneous 


Agua Dulce (Republic) 
Alief (Pure) eeee 
Aransas (Atlantic)—2c al 





Cayu; ( ) 

Chapel Hill, Below 50 (Gulf, Sinclair).. 2.58 
Chapel] Hill, 50 & Above (Gulf, Sinclair) 2.65 
Charlotte (Humble) cc ceces ce conc AMER B 
Clark (Humble) .... 
Clay Creek (Sun) ......+.-+- ovccces 
Cleveland & N. (Shell, 4 1-49) cccaccees 
Conroe (Humble, Sun, Texaco) 
Darst Creek (Humble, Magnolia, Texaco) 
35 & above (Atlantic, 5-1-50 


"Ss 
i 
NeEPNPNPNNG! 


Hilbig (Humble) .......-eeeseeeeereess 
Imogene (Humble) ......++-++- 
Lentz (Hum 








Shell, Sinclair, T 


(Fullerton & Others) 
Schedule D: Atlantic, Gulf, Humble, M i 





ible) .... eee 
Lavingstes (Shell 5-i-48) ee 
) 








Pan American 3-15-50, Pall 5 ° 
daft, Tt ips, Shell, Sin. 


serene aS at um 

gre 8 ble 7-8-49, 
Stanolind 6. G. & Texas Co, 7-12-49, Sun 7-13- 
. —— Sinclair & Stanolind 0.P. 


& Others) 
Schedule F (20-40 gravity): Atlantic, - Gulf 
7-11-49, Humble, Pan American, Republic, 
Sinclair, Sun, Stanolind 0.G., Texas Co. 


(Anahuac & 
G: Gulf, Humble, Magnolia, Pan 
a i Phillips 2-1-51, Sinclair, Sun, Texas 


(Refugio & Others) 
Sehedule H: Atlantic, Humble, ‘republic, Sin- 
clair, Phillips, 3-1-49, 
onsen fae po € & Others) 
24-29 gravity): ‘Humble 7-8-49, 
Magnolia 7-11-49, Sinclair 7-14-49, Texas Co. 





PPPNNNN® ’ 
APSGRASSwFASaAPSSSE 





Luling (Magnol! 
Lytton Springs (Magnolia) 
(Humble) ...... 
Manziel (Pan Am, 1- _ “+++ -Sehedule 
Mariposa (Humble) ...........+++++ Schedule B 


ie 
Merigale-Paul (Pan Am, me 1-50). ..Schedule K 





Midway, 35 & ab. segregated (Republic) 2.80 
McCoy (Shell, 5-1-48) .......-eeeceeeee 83 
North Vidor (Magnolia) .........+++++ - 2.80 
Opelika .- cecseccccoce eocsces 2.65 
Dome (R BRIG) cccccccccess 2.75 
Pearsall (Humble) le below. ++++.-Schedule N 
Pickton (Gulf) .......-. eevcece .. Schedule A 
Pita (Humble) ..........+++++...-Schedule B 
Pittsburg (Gulf) .....seeeeesececes Schedule A 
Plymouth, high grav. low oct. (Republic) 2.65 
Quitman, Eagle Fo lar! le 
nds (Pan Am, 1-1-50)......... ule K 
Quitman, Paluxy ( Am, 4-27-49).... 2.62 
Rooke (Republic) ...-0.-seeeseesceeees = 
Salt Flat (Humble) ............ssese0. 2.54 


) 
Sand Flat (Humble, Pure, a 25-49) . Schedule K 
Satsuma (Stanolind O.P., 4 Pan os 2.75 
— (Shell, 5-1-48) 
Segno (Gulf, 6-1-48)... 
pee (Shell, 5-1-48 

thiand ( Republic) ° 
ae (Republic) ..... 
Talco (Humble, 4-25-49) 

i~ 






2.54 
mumble, 1 Maznsita,” Stanolind) 2.83 
Van (Humble, Pure) +. 2.48 
Witlamar (Pan American. R-1-50).; coccee 23.40 





Magnolia, Phillips, Shell, Sinclair, Stanolind, 
Texas Co. 


Mexi 
(Fulleston & Others) 
Schedule D: Humble, Magnolia, Phillips, Shell, 
Sinclair, Texas Co. 


PENNSYLVANIA GRADE 
(Dec. 9, 1950) 


Alleghany, N. Y. (Seep, Tide Water) .... 4.25 
Bradford, Pa. — Tide Water) ...... 4.2% 
Buckeye, O, (Seep) .......eeeeecceeeee 3.76 

Va. (Pure, Seep) ...cess00. 3.76 
Lower Penn, District (Pennzoil) ...... 4.3 
Southwest Penn. (Seep) ...-.+-++e++++ 3.88 
Tiona-Sheffield, Pa. coon) eccccccccces 4.3% 
Zanesville, O. (Ashland) cooscccoccces Gam 

MICHIGAN 


(Only the lowest and highest postings in price 
schedule of each company are shown below; 
complete schedules may be obtained on request 
to NPN) 
Bay 
Adams (Heavy) & Deep River (8-1-50) $2. 
Buckeye (11-1-49) & Bentley (2-1-50). 2. 
Leonard—7-16-49: 


62 
% 
2.4 
Fork & other flelds ...........-see00- 2.80 
Pure 
Adams & Deep River (8-1-50)........ 2.62 
Coldwater & other fields (7-1-49)..... 2.80 
Simrall—6-24-49: 
Montmorency 2.31 
ona er Denslow .......-cese0 - 20 
— 
61 
80 


ILLINOIS-INDIANA-KENTUCKY-OHIO 
Bowling _— Ky. (Owensboro-Ashland, 
FeBADD «005s ce Fo 000.0dsvcssndds sb evesce $2.42 
OTe Co., .,» Ky., (Owensboro - Ashland, 
BBD) cccscccvccccccccccccsccccccce 
Quant, O. & Others (S. O. Ohio).... 3.10 
Clinton Co., Ky. seen O. & T.).... 2.0 





Corning, O. (Seep, 5-6-49) ............ 2.70 
Eastern Illinois (ohio Oil) 1c below.Schedule F 
Hitesville, Ky. & Others (Carter) ..... 2.71 
Illinois Basin (Ashland 0. & R., Gulf, 

—~ qs Ohio Oil, Shell, Sohio, Tex- 2a 
Indiana Basin (Ashland 0. & R., “Bohio) 2.7% 
Eaeee, ©. 10. G. GOD), occcecnccacocces 
Loudon, Ill. (Carter) ............ 50 6aa 
Mattoon, Ill. (Carter) .......+-sceseeee 2.77 
Plymouth, Ill. (Ohio Oil, 7-1-49) ..... - 
Ragland Grade, Ky. (Ashland O. & T.). 2.48 
Somerset Grade, Ky. (Ashl 2.85 
Southern Illinois (Mohawk) . 2.7 
Western Kentucky (Sohio) .... he 


LOUISIANA-ARKANSAS 
Arkansas 


(Schuler, Jones Sand) 
Schedule L: Esso Standard. 
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Prices in $ per bbl. of 42 U. 8. gals. at the well, except Canadian crude prices as noted. 





CRUDE OIL PRICES 





Arkansas Sour 
(Magnolia-Limestone & Others) 
Schedule M: Arkansas Fuel, Esso Standard. 
N. Louisiana-Arkansas Sweet 
(Homer & Others) 
Schedule N: Arkansas Fuel, Gulf, Esso Stand- 


ard. 
N. Louisiana-Arkansas Sweet 
(Caddo & others) 
Schedule A: Arkansas © Gulf, Magnolia, 
Esso Standard, Stanol: 
Northeast héeiedades 
(Delhi & Others) 
Schedule A: Esso Standard, Stanolind, Sun. 
Central Louisiana 
(Holly Ridge & Others) 
Schedule 0: Esso Standard, Stanolind. 
Central Louisiana 
Olla & Others) 
Schedule P: Arkansas Fuel, Esso Standard. 
Coastal Louisiana 
——s Meatow & Pe 
P: 


Gul Pan 
American, A. Shell, Esso Geandara. Stano- 
lind, Texas Co. 


= Mw " 





Coastal “Yc 
(Hackbery & Others) 
— P: Gulf 2-4-50, Stanolind 2-1-50, Sun 
Coastal Louisiana 
(Lew Cold Test) 

Schedule F (24-29 Gravity): Pan American 
rs. Shell 7-25-49, Sun 7-13-49, Texas Co., 
South Louisiana 
(Westwego & Others) 

Schedule 0: Esso Standard, Stanolind. 
LOUISIANA-ARKANSAS MISCELLANEOUS 
Arkansas Sour Dist. (Limestone) : 





Arkansas Sweet Dist. (Sandstone): 
Dorch Maced Esso 





( ) $2.85 

a — La. cond, (Texaco, 
B-1-OB).  cccvecccoccccccecccvevesce +++ 2.90 
Bayou Pigeon, — (Republic ccoscese BOS 
Bear, La. (Con ° oe 2.75 
Bivens, La. qatlanti 5-1- 50)" ecccccccss 2,75 


Cotton Valley, La. Crude ae Stand- 


ED 4b 00.000) 60eh00 c0dcaseumebucean 2.70 
Cotton binges La. Dist. "(Esso Stand- 

BER)  cccscceccccecescooccse Cocccceee 2.85 
Creole (Pure) Ccceecce csceccce cease 2.61 
Georgetown, La. (Ark. Fuel 7- 11-49). 2.69 
Haynesville, La., Smackover Lime (ar- 

kansas Fuel, Gulf) . TITTTTT Te eee -70 
Jennings, La. (Gulf, IL Schedule O 





d). 
Lisbon, La. Crude a: 
tandard 





rania, La. (Ark, Fuel 7-11-49) ....... 
Ville Platte, La. (Continental) ......... 2.75 
+ Mermenteau, La. (Continental) .... 2.75 


MISSISS: 
Baxterville crude (Gulf 5-1- ane eoccccce -% 15 





Baxterville dist. (Gulf) escce -60 

Pt. dist., 45 & ‘abv. *(Pure): 2.85 

Carthage Pt. Sweet dist. (Esso Stand- os 
BIE) crccccccccccccscces séecvececesss 2. 


D . 0teénss penteenecnnschen os cee hedule Q 
Fayette & Others (Esso Standard). ‘Schedule 
Fayette Sweet dist. (Esso Standard - 2.85 
Gwinville Sweet dist. (Esso Standard). - 2.85 

-- Schedule D 


Pickens (Carter, Sohio) ........ 
Tinsley (Sohio, 2-1-50) 1c above... .Schedule S 
MLORADU #2 
cececee 45 


c 

Canon City (Continental) ....... 

Florence (Continental) 2.45 

Ft. Collins (Continental) Be below. . Schedule A 
Sch 







Iles (Stanolind, Texaco) edule A 
Moffat (Texaco) os oe Schedule A 
Rangely (Phillips a-i-4 ) Schedule A 
Tow Creek (Texaco) oe edule A 
Walden (Continental) ..... .- Schedule A 


Wellington (Continental) 5c ‘below. .Schedule A 
ONTANA 





Cut Bank (Carter; Phillips) .......... 2.70 
Cut Bank (Texaco) ..............-Sehedule R 
Darling (Carter) . 
Dry Creek (Onio Oil) * ° Sch 
Elk Basin Light & Others” (Ohio Oil, 
Stamolind) — ...ceaecececceseceees Schedule A 
Elk Basin Heavy & Others (Carter 
5-14-49; Ohio Oil, Stanolind 5-16- 
WD)  cosccccceccrvccscccsecceccoos Schedule T 


9) 
Kevin-Sunburst (Texaco, Fuanps). Shee S 
Pondera (Phillips Schedule R 


WYOMING 
Big Sand Draw ae (Sinclair, 6- 
1-4 


D wccccccccccce ss cece ccosceccece 1.50 
Ek ‘Basin Light & Others (Carter, Con- 
tinental, Ohio Oil, Sinclair, Stanolind, 
Texaco) .......-++++ Schedule A 
Elk Basin Heavy & “Others (Carter 5-14- 
49; Ohio Oil, Stanolind 5-16-49). .Schedule T 
E. Mahoney Dome (Sinclair) 2c below 
OC ec ce eevee cecccscesseessoessence Schedule C 
Garlana (Ohio oil, - att Stanolind, 
1-12-50) ee 
Mule Creek “(Carter) ee 
Oregon Basin (Ohio Oil, 12-20-49; Stano- 
lind, 1-12-50; Texaco, 1-13-50) ... 
Wertz & Others (Sinclair) . 





CANADIAN FIELDS 


(Prices are in Canadian dollars per Canadian 
bbl. of 35 Imperial gals.) 

Bothwell (Imperial, 11-1-50) ......... . $3.35 
Glenco (Imperial, 11-1-50) ..........+. 3.35 
Golden Spike (Imperial, 10-16-50) ...... 3.63 
Leduc-Calmar (Imperial, 10-16-50) .... 3.05 
Oil Springs (Imperial, 11-1-50) ...... +. 3.37 
Petrolia (Imperial, 11-1-50) ........... 3.55 

Redwater (Imperial, = D .cccccess 2.73 

Woodbend (Imperial, ) ccccccce 3.05 


Turner Valley Crude ‘amperial, 10-16-50) : 
Prices, FOB producer's tankage, 
with 33-33.9 at $3. i 2c differential to 
64 and over at $3.9 

























































Turner Valley yh Gasoline (Royalite) : 
Big Creek, Calhoun, Columbia, Dor- Propane (12-1-48) ......+.. seseceeee $0.40 
cheat-Macedonia & McKamie (Esso Brady (Phillips) ............es.. seeees $2.70 Butane (10-16-50) ........--seseeees 2.12 
COMMENSED © o sceccbbctesesecesocidee’s $2.80 Cat Creek (Continental 5-1 “503° decceoss 2.65 Pentanes and Heavier (10-16-50) 5.27 
CALIFORNIA 
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Severe Penalties to Halt Truck Size, 
‘ Weight Violators Mapped by 8 States 


By HOLGER RIDDER 
NPN Transportation Editor 


Eight states — Wisconsin, Arizona, 
Maine, Texas, Indiana, Massachu- 
setts, New Hampshire and North Da- 
kota—are considering enactment of 
legislation providing drastic and se- 
vere penalties for violations of size 
and weight limits, according to Na- 
tional Highway Users Conference. 

Such action is almost inevitable 
when some individuals or organiza- 
tions find it profitable to violate the 
law. Over-all yiolators of state truck 
size and weight limits are a small 
percentage, but they are sufficient to 
inspire widespread newspaper cam- 
paigns against the trucking industry 
as a whole (see NPN Nov. 1, 1950). 
The natural reaction of legislative 
bodies to such developments is to in- 
voke penalties which will eliminate 
profit from illegal operations. 

Thus, it can be pretty safely as- 
sumed that as long as weight and 
size violations continue, it’s almost 
inevitable that other states will fol- 
low along pattern now being set by 
these eight. 

Summarized briefly, the proposed 
laws are as follows: 


Wisconsin — Penalties graduated 
from 2c a pound for overweight of 
1,000-2,000 Ibs., up to 10c for over- 
weight of 5,000 Ibs. or more. High- 
way Interim Committee a!so pro- 
poses reduction of legal axle weight 
limit from 19,000 to 18,000 Ibs., with 
a tolerance of 1,000 Ibs. 

Arizona—Would impose fines grad- 
uated from 2c per pound in excess of 
legal limit for first 2,000 Ibs., to 9c 
per pound in excess of 4,000 Ibs. over 
the limit. The other bills would per- 
mit officers, upon determining that 
weight is unlawful, to park a vehicle 
until the gross weight is reduced to 
the legal limit. 

Maine — Proposes law similar to 
latter two bills in Arizona. 

Indiana—Would increase penalties 
for weight violations to a maximum 
of 10c per pound of the excess weight 
if such excess is 5,000 Ibs. or more. 
Bill also authorizes impounding of 
the vehicle until the excess weight 
is removed and all fines paid. 

Massachusetts —- Owner of any 
truck who causes it to be loaded to 
excess weight limits would be fined 
from $300 to $500 for each offense. 

New re—Would increase 
penalties for overweight vehicles. 

Texas—Proposes fine from $50 to 


$200, or 60 days imprisonment, for 
a second offense for overweight vio- 
lation in excess of 2,000 lIbs.; third 
offense would proved a fine of $100 
to $500, or imprisonment for six 
months. Other Texas bills would re- 
duce gross weight limit from 48,000 
to 38,000 Ibs., and suspend operating 
authority for violation of weight 
limits. 

North Dakota — Would increase 
penalties for overweight vehicles. 

Opinions have been expressed in 
trucking circles that state weight 
and size limitations have been too 
low, and that anti-trucking interests 
have been able to obtain support for 
such restrictions on the grounds that 
trucks are primarily to blame for 
the congested and poor physical con- 
dition of highways today. 


NPN and oil industry transporta- 
tion men have consistently opposed 
this approach to the existing high- 
way problem. It is an accepted fact 
that our highways are inadequate 
for both the truck and passenger car 
traffic today, and to place unfair re- 
strictions on the size, weight, or even 
number, of trucks—and by a remote 
stretch of the imagination, cars too 
—is to restrict progress. 


However, the fact that state high- 
way regulations may be _ unfair, 
doesn’t excuse violations of those 
rules. Nor does it accomplish any- 
thing for the trucking industry, 
though it may benefit the individual 
operator for a short period of time. 


Unless that small percentage of 
truck operators ceases its flagrant 
violation of size and weight laws, it’s 
almost inevitable that other states 
will propose similar, or even more 
drastic penalties. As is so often the 
ease, such a trend might even bring 
about weight and size laws which 
are even more restrictive than those 
which now draw complaints. 


Meanwhile, it appears that any at- 
tempt to oppose enactment of these 
penalties for overweight violations 
will merely give anti-truck interests 
another opportunity to point a finger 
at the trucking industry and say it 
opposes the law because its profits 
come from illegal operations. 

The best approach to the problem 
over a long period of time still seems 
to be: 

1—Proving to the public and high- 
way authorities that the solution to 
highway congestion and breakdown 


is through adequate road planning’ 
and construction; 

2—Showing by efficient and lawful 
operation of every trucker that the 
industry has earned its place in na 
tional economy by competitive lawful 
performance; 

3—Striving constantly to prevent 
enactment of unfair restrictive legis- 
lation; 

4—Carrying on a constant and well- 
planned public relations program 
which can be supported by the ac- 
complishments and behavior of the 
entire trucking industry. 


Safe Transportation of Oil 
On Safety Council Agenda 


The protection of petroleum prod- 
ucts and safe transportation of pe 
troleum products under emergency 
conditions will be one of the topics 
to be discussed April 5 during the 
four-day meeting of the Greater New 
York Safety Council, Inc., at Statler 
and Governor Clinton Hotels. 

Also, John B. Tuttle, sales en- 
gineering division, Esso Standard Oil 
Co., will present a paper on “New 
Mechanical Aids to Facilitate Cargo 
Handling” at the April 4 session at 
Governor Clinton Hotel. 

Among other topics to be discussed 
will be: 

“The Driver, His Problems and 
Public Relations,” by J. M. Shanaphy, 
manager of Railway Express Agen 
cy’s safety department; 


“Driver Training,” by William F. } 
Brown, safety director, Consolidated } 


Edison Co., New York; 

“Good Maintenance Is Good Busi- 
ness,” by P. E. Tobin, regional man- 
ager, White Motor Co. 


College Course Is Designed 
For Truck Driver Trainers 


Pennsylvania State College will con- 
duct its first course for trainers. of 
commercial drivers at State College, 
Pa., April 30-May 11, according to 
Prof. Amos E. Neyhart of the In- 
stitute of Public Safety at the college. 

Course is designed for driver train- 
ers, senior drivers, foremen, super 
visors, instructors and others respons- 
ible for training new or experienced 
drivers. Training methods will be dis- 
cussed and demonstrated. Demonstra- 
tions will include classroom work and 
vehicle operation. 

Cost of course is $50 and covers 
cost of reference materials, class 
photograph, use of vehicles and final 
luncheon. 
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ITHOLIN 
WULTL-PURPO® 
GREASE 


For complete information on how you, too, can benefit 
from Sinclair Litholine® (and of course Anti-Rust 
Super-Power Sinclair Gasoline) contact your nearest 
Sinclair Representative or write 

Sinclair Refining Company, 

630 Fifth Avenue, New York 20, N.Y. 








Text of OPS Retail Oil Price Rules 


(Continued from p, 27) 


rary conditions, a seller has a ceiling 
price which is lower than a price 
that would maintain such seller’s 
customary price relationship with 
other sellers in the same marketing 
area or 


(2) That prices charged for petro- 
leum products in a particular area 
have customarily followed the pat- 
tern of prices in nearby or surround- 
ing areas but due to temporary con- 
ditions ceiling prices have been es- 
tablished by this regulation which 


are below the level of prices which 
would have prevailed had the area 
been free to adjust itself to normal 
conditions. 

The seller in applying under sub- 
paragraph (1) or subparagraph (2) 
of this paragraph shall present to the 
satisfaction of the Office of Price 
Stabilization: 

(i) The basis upon which it is con- 
cluded that the ceiling prices are 
below normal. 

(ii) The ceiling prices proposed. 

(iii) Information showing why the 





entire year 1950. 


of the year. 


(2) Seaboard Prices. 
Prices. 


It sells for $15 per copy. 


Platt's PRICE SERVICE, INC. 


1213 W. Third Street. 
Cleveland 13, Ohio 


Please send me... 


YOU CAN BUY 
A COPY TODAY! 


Platt’s 


OIL PRICE HANDBOOK for 1950 


It’s off the press and ready for distribution. 


Now, in one handy, compact volume you can have a day-to- 
day record of petroleum prices from all major markets, for the 


The OIL PRICE HANDBOOK provides you a rapid, finger-tip 
reference and makes it easy for you to check the price of any one 
of more than 600 different petroleum products, for any given day 


The HANDBOOK is cloth-bound for sturdy wear. It is mar- 
ginal indexed into four major price sections: (1) Refinery Prices. 
(3) Tank Wagon Prices. 


Saseeeeseesssececes USE THE COUPON BELOW (eee eeeeeeseseseeens 


copies of the 1950 Edition of Platt's OIL PRICE HAND- 
BOOK at $15.00 per copy. Enclosed is check for $ 


(4) Crude Oil 


Date 





Name 
Company 
Address 
City 





(Ohio purch Pp 


add 3% sales tax.) 


Zone State 








propoged ceiling prices would be nor- 
mal. 

(iv) A statement that the pro- 
posed ceiling prices will not be above 
the level of ceiling prices otherwise 
established by the regulation. 


Ceiling Prices Established by 
Application 


Sec. 18. Sellers who cannot deter- 
mine ceiling prices under other sec. 
tions. (a) Your ceiling price for a 
petroleum product sold at a retail 
establishment which cannot be priced 
under the other provisions of this 
regulation shall be a price in line 
with the level of ceiling prices es- 
tablished by this regulation and shall 
be determined in the following man- 
ner: 

You or a person authorized by you 
shall, prior to making a sale, file 
with the District Office of the Office 
of Price Stabilization for the district 
in which your retail establishment is 
located an application for the es- 
tablishment of a ceiling price, con- 
taining the following information: 

(1) An explanation of the reasons 
why the product cannot be priced 
under the other provisions of this 
regulation. 

(2) The method by which the pro- 
posed ceiling price was calculated. 

(3) The reasons why such proposed 
ceiling price is believed to be in line 
with the level of ceiling prices other- 
wise established by this regulation. 
For this purpose information shall be 
included in the application showing: 

(i) Ceiling prices for similar prod- 
ucts having the same end-use and 
serviceability which are currently 
sold by you, together with a state- 
ment of the cost of each; 

(ii) Ceiling prices for the same 
product, or similar products having 
the same end-use and serviceability, 
which are sold by others of your 
same class of seller in the same or 
surrounding area. 

(b) You shall also furnish such ad- 
ditional information as the Office 
of Price Stabilization may require. 

(c) Upon filing, the proposed price 
shall be your ceiling price until it 
is revised or disapproved by the Of- 
fice of Price Stabilization. 

(d) The Office of Price Stabiliza- 
tion may, at any time by notice in 
writing approve or disapprove or re- 
vise ceiling prices filed, proposed, or 
established under this section so as 
to bring them into line with the level 
of ceiling prices otherwise established 
by this regulation. 

Effective date. This Ceiling Price 
Regulation shall become effective on 
March 26, 1951. 

Note: The record-keeping and re- 
porting requirements of this regula- 
tion have been approved by the Bur- 
eau of the Budget in accordance 
with the Federal Reports Act of 1942. 

Edward F. Phelps, Jr., 
Acting Director of Price Stablization. 
March 21, 1951. ' 
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10 POINTS OF PROFIT 


Heavy-duty 
Autocars 
are 


strong all ove 








This all-over strength is a vital hid- 
den value built into heavy-duty 
trucks. All component parts are de- 
signed and tested for balance as to 
strength and length of life. Frame, 
transmission, rear end, axles, 
wheels, tires, brakes—all are con- 
structed to withstand the stresses 
they have to take. 

The result is no part that will 
need reinforcing, none that will 
knock itself out trying to keep up 
with the rest—a soundly engineered 
truck built for service. 

You'll know more about all-over 


NO. 3... 


strength when you have experi- 
enced it in the actual pay-off. Buy 
a heavy-duty Autocar and see what 
big loads, low maintenance, and 
hundreds of thousands of miles of 
dependable performance do for 
your hauling efficiency. See your 
Autocar dealer today. 






r’, a @ @ Uncede Gas & Oi Corporation, Mt. Ver- 


non, N.Y., operate this U-90 Autocar with 
floating third axle to distribute Amoco 
Gasoline in New York's traffic-congested 
suburbs. “Balanced engineering” is ap- 
plied to short-wheelbase Autocars, too... 
the design has been an Autocar specialty 
for 40 years. This unit meets New York 
City Fire Department specifications. 


UNEEOA GAS & Ci CORF-. 


GASOLINE- DANGER 


1...Haul big loads 

2... Control the lead 

3... ARE STRONG ALL OVER 
4...Are dependable 

5... Are economical 

6...Make man-hours productive 
7..+Keep pace with traffic 

8... Are virtually custom built 
9...Have extra power when needed 
10... Are long-lived 


Autocar Trucks 


The Autocar Company, Ardmore, Pa. - Established 1897 - Factory Branches and Distributors from Coast to Coast 
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Wise Use of Radio Can Be Valuable 
Sales Aid, Jobbers, Dealers Told 


Sovereign Service, Inc., takes a 
long look at radio as an advertising 
medium for jobbers and ‘dealers in 
its publication Sovereign Scroll. 

Its conclusion? Radio on local sta- 
tions can be a valuable supplement 
to newspaper and direct mail adver- 
tising, particularly during the winter 
season, when gasoline sales slump. 

However, the jobber or dealer is 
urged to make a careful analysis of 
his potential customers, and to make 
sure that he is not wasting his ad- 
vertising dollar on listeners who are 
not likely to buy. 


As Sovereign Service puts it: 


“Any kind of advertising can be 
used to advantage by an Independ- 
ent jobber or dealer provided that the 
advertising is directed to his market 
and tailored to meet his individual re- 
quirements.” 


‘Spots’ Recommended—‘“The best 
and most economical radio advertis- 
ing for the average Sovereignite,” the 
Scroll article points out, “is probab- 
ly the spot announcement. It may be 
either “live” (presented by announcer 
at the time of broadcast) or trans- 
scribed, and usually lasts for 30 to 60 
seconds. Announcements of this sort 
are usually delivered between other 
programs.” 

The value of such programs, Sov- 
ereign notes, “comes from the fact 
that they cash in on the market pro- 
vided by two other programs. If a 
spot announcement can be bought 
between two unusually good pro- 
grams, it is considered an excellent 
advertising investment for the small 
advertiser.” 


Should Pick Product — Sovereign 
feels that spots are more effective 
“if a dealer has a specific product 
(tires, antifreeze, accessories) to 
sell.” It warns that “institutional 
programs, or spot announcements not 
actually selling products or services, 
have little value.” Sovereign notes 
that spots can be bought “for as 
little as $5 for an announcement of 
50 to 100 words. A 15-minute pro- 
gram might cost as little as $35, de- 
pending on the kind of program used.” 
These rates are for individual local 
stations, not networks. 


Contact Station Manager — “The 
best source of information for pros- 
pective radio advertisers,” says the 
Scroll, “is their local radio ‘stations 
The management of these smaller 
stations takes a great deal of pride 


in preparing good attention-getting 
programs for the small advertiser. 

“The station manager,” Sovereign 
adds, “is also usually very close to 
the local market, and is in a posi- 
tion to advise a jobber or dealer about 
(1) the type of program or announce- 
ment to use, and (2) the best time of 
day or the week to advertise. These 
two aspects of radio are the most im- 
portant factors for a prospective ra- 
dio advertiser to consider . . . The 
local station manager can also supply 
listening facts and other statistics to 
help a potential advertiser find the 
most suitable time and program for 
his advertising message.” 

Advertiser Check List—Here is a 
list of questions Sovereign Service 
advises its jobbers and dealers to 
answer before they begin radio ad- 
vertising: 

“1. Will the proposed program 
reach the majority of my potential 
and present customers? 

“2. How can I best persuade these 
people to do business with me? 

“3. Have I figured the cost of my 
radio advertising into the total over- 
head cost of my operation? 

“4. Do I want to reach markets 
not covered by my regular advertising 
program ? 

“5. Will my local radio station give 
me the merchandising assistance re- 
quired to make radio advertising 
profitable in my particular business? 

“6. Does my market require a re- 
vival of interest in my saleable prod- 
ucts? : 

“7. Have I tested this particular 
medium of advertising before using 
it consistently? 

“8. Have the results of these tests 
proved that it would be profitable for 
me to supplement my other adver- 
tising with this medium?” 


Radio Ads Boost Sales 


Here is how a General Petroleum 
dealer in Tucson, Ariz., has helped 
hike gallonage more than 20% and 
TBA and lubrication sales by 40% 
in a little more than a year: 

The dealer has: 

1. Sponsored radio spot announce- 
ments over a local disc jockey pro- 
gram and on baseball broadcasts. 

2. Sponsored Saturday evening 
coverage of college football scores. 

3. Advertised by radio that he is 
authorized to issue hunting and fish- 
ing licenses and to sell small arms 
ammuntion. 

4. Made himself familiar with the 


best hunting and fishing areas in 
his region, so that sportmen (po- 
tential customers) go to his station 
for advice. 

5. Passed out candy suckers and 
plastic flying red horses to children 
entering his station with parents. 

According to General Petroleum’s 
Mobil Dealer News the dealer states 
that much of his gain in business is 
the result of radio advertising, which 
he “considers a relatively small in- 
vestment in the light of benefits 
gained.” 


Jobber Promotes Prize Contests 


Manordale Gas & Oil Co., Richfield 
jobber at Export, Pa., has been acting 
as a broker for prize contests run 
periodically by 12 of its dealers. 
Numbered coupons for drawings are 
given to motorists with each $1 pur- 
chase. About five times a year draw- 
ings are held for new cars, cash, 
government bonds and appliances 
such as television sets. Stations con- 
tribute 1% of total sales toward 
prizes and other contest costs. 

Manordale, which handles details of 
the contests, reports that they have 
helped stations “hold gallonage with- 
out cutting price or offering dis- 
counts.” A newspaper campaign to 
support the program was begun re- 
cently. 


Building Station Sales 


Here is how a General Petroleum 
dealer in Bend, Oreg., has helped 
build a service business that runs 
“way over the national normal av- 
erage” in relation to gasoline sales, 
according to General’s Mobil Dealer 
News: 

1. Ben Graffenberger, the dealer, 
has an employe incentive system un- 
der which every man gets a salary, 
plus a bonus on every sale, no matter 
what or how small. “The results 
prove,” he says ,“it’s the only way to 
do it.” He feels it is necessary to 
provide employes with the same in- 
centive to give personal service as 
owners have. 

2. He fills children’s bicycle tires 
with air as a matter of routine. His 
comment: “Maybe they’re sort of a 
nuisance now, but they’ll be buying 
gasoline in a few years.” 

3. He advertises his station as a 
tourist information center. 

4. He maintains a stock of 40 tires 
and 10 to 12 batteries. 

5. He provides pickup and delivery 
service. 

Another General Petroleum dealer, 
in Empire, Oreg., has taken advan- 
tage of his location near a drive-in 
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MERCHANDISING 





theatre to boost sales. He displays 
an A-board which reads: “Stop! Have 
your windshield cleaned before going 
to the drive-in theatre. No charge.” 

Displays that can be seen from 
the road are used by two other Gen- 
eral dealers to pull trade into their 
stations: 

One has a 30 sq. ft. full-color oil 
painting of a canyon landscape 
mounted on the outside of his station 
building. 

The other dealer has a framed 
steel sign seven feet tall that gives 
routes and mileages to places in 
western United States. Included are 
notes on places of interest. These 
are in small type, so that the motor- 
ist has to drive into the station to 
read them. Total cost of the sign 
was $84. It is illuminated at night. 


Ads Stress Car Care 


Sinclair is switching the emphasis 
of its 1951 newspaper advertising 
from the “super power” of its “anti- 
rust” gasoline to car conservation 
that results from stopping “rust and 
corrosion in the fuel system.” 

A major theme of Sinclair biggest- 
in-history newspaper campaign will 
again be the “rust inhibitor” chemi- 
cal RD-119. Typical head copy in ads 
reads: “Cuts Repair Bills—Increases 
Car Life.” 

This change from stress on gaso- 
line power to car conservation re- 
sulted from a recent Sinclair con- 
sumer survey, which showed that 
“because of the world situation, mo- 
torists had a great interest in cutting 
repair costs and increasing car life.” 

Sinclair is pleased with results of 
last year’s campaign, which was the 
first in many years to make daily 
hewspapers its primary medium. The 
company points out that “station sales 
of H-C gasoline in 1950 were 14.2% 
above those of 1949.” 

The 1951 ad series, is slated to run 
in 278 papers in 154 cities, with a cir- 
culation of over 24 million. The list for 
last year’s spring and fall campaign 
had 238 papers. Support will be given 
through advertising by radio, business 
papers, farm papers, direct mail and 
station display, 


Credit Card Exchange 


Tide Water’s 1951 credit card ex- 
change agreements with other oil 
companies make it possibe for Tydol 
card holders to buy on credit through- 
out the United States and Canada. 

Agreements with Skelly Oil in No- 
vember, 1950, and Reliance Petroleum 
Co. of Canada in January of this 
year completed Tide Water’s coverage 
of the two countries. In addition to 
these, exchange agreements are in 
effect with: Pure Oil; Hickok Oil 
Corp.; Home Oil Distributors Ltd.; 
Canadian Oil Companies, Ltd.; and 
Gas and Oil Products Ltd. 
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Everyone’s talking about the amazing efficiency and convenience of this newest 


member of the Milvaco family. The whole industry eagerly welcomes its many fea- 


tures — its double use for both underwing aircraft fueling and bottom loading of 
gasoline and oil trucks — and the great savings it brings about by eliminating costly 
and hazardous overhead fueling and loading. 


IT’S SAFER! . .FASTER! . .DUAL PURPOSE 


AVIATION FUELING — Eliminates 


hazards of climbing upon wings — sets new 
standards of efficiency in high-speed 


fueling. Tested and approved 
by major airlines. 






























BULK PLANTS — P-2760 is adaptable 
for bottom loading of large gasoline and 
oil trucks. Eliminates costly 

platforms and other facilities ordinarily 
required for overhead fueling. 





Know Your Oi! Laws: 


Protect Your Business 
In an Armed Camp Economy 


Now, and in the months ahead, you and 
your employes should know the regulations 
that govern your business. Ignorance and 
misunderstanding are no defense before 
the law. 


To aid you in knowing quickly about these 
government laws, we are reactivating 
Platt’s OIL-Law-GRAM Reports. This is 
the law reporting service that brings you 
the complete texts of Government regula- 
tions, amendments and supplements issued 
from any and all agencies exercising juris- 
diction over oil and oil products. 


OIL-Law-GRAM is the only exclusive oil- 
law-reporting service. It is now being 
made available on a subscription basis and 
here is what you buy when you subscribe 


all subscribers will receive copies of 
certain basic regulations released since 
October 3, 1950, but not yet published 
in OIL-Law-GRAM form. 


seks 4 OIL-Law-GRAM Reports will be 


published immediately as new regula- 
tions, amendments, supplements and/ 
or corrections are issued from any of 
the government agencies exercising 
jurisdiction over oil or oil products. 
At times, two or three Reports may be 
published in a single day; sometimes, 
two or three days may elapse between 
Reports. The frequency of issue is en- 
tirely dependent upon government ac- 
tivity. 





to Platt’s OIL-Law-GRAM Reports: 


‘i eae with your initial order only, you 
will receive a black leather three- 
ringed binder, into which you can file 
your Reports for easy reference. 


3! oa Va you will be furnished a monthly 
OIL-Law-GRAM Index to help you in 
finding specific material easily and 
quickly. 


ee ey with your initial order, you will be 
sent, without extra charge, a complete 
file of the 66 issues published since 
October 3, 1950. 


Keare 4 also, as part of the total package 
and included in the subscription price, 


ee Ae Delivery of OIL-Law-GRAM will 
be by FIRST CLASS MAIL, either 
surface or airmail, whichever is faster 
for each individual subscriber. Post- 
age costs are included in the subscrip- 
tion price. 


Orders are being accepted now, for the 
period April 1, 1951, through July 31, 1951, 
at a rate of $30.00 per subscription. Dur- 
ing this four-month period, the publishers 
will study the volume of regulations eman- 
ating from Washington and determine, on 
the basis of this volume, the costs neces- 
sary for providing service to the number 
of subscribers who cesire it. Thus, an 
equitable annual subscription price can be 
set. 


Send us your subscription order today. Write. . .Wire. . .Telephone. . . 


Platt’s OIL-Law-GRAM Reports 


1213 West Third Street 


¢ Cleveland 13, Ohio 
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ABOUT OIL PEOPLE 


NEW OFFICERS OF THE TEXAS OIL JOBBERS ASSN.—Left to right: T. C. Groebl, Big Spring, vice president; T. A. Harrell, 
Bishop, vice president; Leslie R. Neal, San Antonio, president; Tom Stephens, San Antonio, secretary-treasurer; Ben Sprague, Tyler, 
vice president. The other vice president, J. S. Carroll of El Campo, was not present 





SNAPPED AT TEXAS JOBBER convention this month were 

two Arkansas jobbers who helped organize Texas association— 

R. H. Green (left) and C. K. Elliott (right). A third Arkansas 
jobber, B. Bruce Cook also attended first Texas meeting 


William P. Gee, vice president of 
Texaco Development Corp., has been 
promoted to assistant to the presi- 
jient of Texaco, Harry T. Klein. 


7 ’ * 


Louis Heidelberger, Dumont, Minn., 
isnot only general manager and sec- 
sara of Dumont Oil Co., 
jut maintains a general insurance 
Wency, is a notary public, a director 
the local co-op elevator, a director 
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of the Traverse County Fair Assn., 
and an elder in the Lutheran church. 

John Frisch is president of Dumont 
Oil, which has been marketing Skelly 
products since 1928. Edna McLain is 
vice president. 

* > ” 

Rudolf G. Sonneborn, of L. Sonne- 
born and Sons, New York, has been 
elected president of the Israel Bond 
organization, which will seek to raise 
$500 million in the next three years, 


EXECUTIVE SECRETARY George W. Hofmayer (left) of 

Texas Oil Jobbers Assn. is shown here with M. E. Tray!or of 

Livingston, retiring secretary-treasurer. Mr. Traylor was one of 
organizers of association 


to aid the state of Israel, through 
the sale of bonds in this country. 


Other oil men serving with the or- 
ganization are: Jacob Blaustein, di- 
rector of the Pan American Petro- 
leum and Transportation Co., Balti- 
more; F. Julius Fohs, oil geologist of 
Houston; Julius Livingston, Mazda 
Oil Corp., Tulsa; and Ralph Wechsler, 
National Oil Products Co., Harrison, 
N. J. 
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GET A GRIP ON FIRE PROTECTION COSTS 


Use 3% AlER-O-FOAM 






















Snuffs Qut oil 
and Gasoline Fires 


_FAST: 





» Ae Gr savings is one of the many ad- 
vantages you gain by using 3% Aer-O-Foam 
Liquid. That’s because half as much of it pro- 
duces as much foam as a same amount of the 
regular 6% concentrate . . . at less cost. 

This is not the only way you save money 
with 3% Aer-O-Foam. Besides lowering foam 
costs, it cuts in half storage space require- 
ments, thereby reducing handling time and 
shipping space needs, 


Fights Fires Better 


Laboratory tests prove Aer-O-Foam gives 
better all-around performance than other 
brands of 3% Liquid. Let it do the same for you. 
Specify and insist on 3% Aer-O-Foam Liquid. 
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James M. Courtright has been Ose: 
made general manager, purchasing. | Okla., 
stores, for Shell of Canada, and J. E, |calf r 
Halford has been made assistant gen- |is now 


eral manager. ling cl 
at Toe i 

Joseph D. Cristian has been made | Mr: 

office manager of Sun’s Williamsport, |ber ar 

Pa., marketing district, succeeding | club ‘ 

J. J. Gavin. Legior 
* * * |ness 


A. Policky, owner and manager, 
Crook County Refinery, Sundance, Hov 
Wyo., has built a new garage, serv- gon ¢ 
ice building and a show room for LP. |, reg 
gas appliances. plane, 

Donald A. Policky has taken over Fesine 
as assistant manager of the com- 
pany. 


Jac 
Sam L. Jackson, has assumed the | eth, a 
new position of assistant manager of | mana; 
Indiana Standard’s products pipe tinent 
line department. Mr. Jackson was |homa 
formerly assistant chief engineer of | keting 
Service Pipe Line Co., Tulsa. has 
a: “oe motec 
Dr. Leo J. Wade is the new medical |seer- 
director at Esso Standard, succeed-| Mr. 
ing Dr. McIver Woody who has re- | joined 


* * * | 


tired after 30 years. tal a 
aa & statio 
in 19: 


F. Patrick Duggan and Brown M . 
Roe, Chestertown, Md., write us that oe 


in February they completed con- mag 
struction of additional storage facili- ee 


ties which brings their company’s to 
tal storage capacity to 240,000 gals ee 
They also converted their plant to ——; 
receive shipments by barge instead y: 
of by truck transport. — 
As operators of the D. & R. Sup-|. Mr. 
ply Co., which they started in 1947,|!™, 
Mr. Duggan and Mr. Roe distribute | *8°T- 
three million gals. of petroleum prod-| A. 
ucts annually. | sistan 
Another officer of the D. & R. Sup-|%!’s 
ply Co. is William B. Willis, Jr., who| "S10" 
joined the company in 1948 after 20 ant ¢ 
years with Gulf Oil. mucce’ 
woe secret 
Ray F. Duffey, Crockett Oil Co, Mr. 
Joplin, Mo., is the new president of 1932 
The Southwest Missouri Oil Men's) #¢ W 
Dinner Club of Joplin, succeeding} *8°T 
M. A. Vavra, Skelly. 1949 
Ben F. Payne, Indiana Standard| ®8® | 
was elected vice president and C, Bi 
Archer, Cities Service, was made sec} Fra 
retary-treasurer. mana 
i By @ mark: 
T. R. Corbett is now managing di-| Harri 
rector for Esso Standard Refinery,| pany. 
S. A. of Belgium, which is construct} tor p: 
ing a new refinery at Antwerp, Bel/vere, 
gium. Mr. Corbett had been with} 
Carter Oil since 1948. | Joh 
_ Ee |Kend: 
V. R. Oakley, vice president, Bare-|0, N 
co Oil, and R. E. Stewart, generdl/pany 
sales manager, refined products, S002 | head 
will be moving to Bareco’s office B®) yy, 
Tulsa. Both men are now located B/4, x 
Wichita, Kans. ley di 
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; been | Oscar Bryant, a jobber at Hollis, 
hasing- |Okla., took up square dancing and 
d J. E, |calf roping at the age of 50, and he 
nt gen. |is now president of the square danc- 
ling club and secretary of the riding 
club. 
2 made | Mr. Bryant also is a charter mem- 
msport, | ber and past president of the Rotary 
ceeding | club and a member of the American 
|Legion. He has been in the oil busi- 
ness since 1919. 





anager, . - 7 

ndance,| Howard Russell, A. N. Russell & 
*, S€Iv- |gon, a jobber at Sheridan, Mich., is 
for LP- |, registered pilot and has his own 
|plane, which he uses for personal and 
en Over | business trips. 

> COM: | 2 & 


Wherever you need rubber hose in the Petroleum 
Industry hether it’s for dispensing pump 
service, tank car or tank truck loading, car 
washing, filling tires with air, or for some other 
purpose—there’s a Quaker Hose that has been 


specially built to do the job. 


Quaker Hose does the work better... more 
efficiently...and more economically! 


That’s because each type of Quaker Hose (of 
which there are hundreds) is designed and sci- 
entifically made to meet the various require- 
ments of pressure, strength, flexibility, and 
punishment that are encountered in the Petro- 
leum Industry. 





Jack J. Nem- 
1ed the |eth, assistant 
ager of manager of Con- 
s pipe tinental’s Okla- 
on was | homa City mar- 
neer of |keting division, - 

has been  pro- Ly 
moted to man- 
medical | *8° 
ucceed-| Mr. Nemeth 
has re- | joined Continen- 
tal as a service 


For all your requirements, flat belts, V- 
belts, packing, or hose—see your nearest 





oa era Quaker Distributor for performance- 
in » tater be- Mr. Nemeth ‘oved rubber products. 
all coming a mer- See ” - 
chandiser, district sales representa- 
. eal tive and jobber salesman. In 1944 SEND FOR YOUR copy ¥ 
ny’s to- he was made Kansas City sales man- . .. Of this big factual booklet and 
0 gals ager and in 1946 was appointed as- other helpful data of the QUAKER 
lant to} *Stant division manager at Ponca a Maintenance Plan. 
instead |CitY: He became assistant division ieee ts ae a 


manager. at Oklahoma City in 1949. 
R. Sup. Mr. Nemeth succeeds E. A. Willi- 
n 1947, ford, central region marketing man- 
stribute | *8¢r. 
m prod-| A. D. Maxwell, co-ordinating as- 
sistant division manager of Continen- 
R. Sup- tal’s Oklahoma City marketing di- 
ir., who vision, has been promoted to assist- 
fter 20 ant director of sales administration, 
succeeding Pete Dominic, who is now 
secretary of the company. 
Dil Co, Mr. Maxwell joined Continental] in 
dent of 1982 as a service station operator. 
- Men's} He was made assistant division man- 
ceeding ager in Ponca City in 1941 and in 
1949 became assistant division man- 
tandard/ 48er at Oklahoma City. 
dork — 
ade se} Frank W. Rutter is now acting 
Manager of Sun Oil’s Portland, Me., 
marketing district, succeeding P. H. | 
ging di-|Harrison, Jr., who has left the com- | 
-efinery,|pany. Mr. Rutter was formerly mo- 
nstruct-|tor products manager for Sun at Re- 
rp, Bel-|vere, Mass. 
| 
| 





n with * * * 


John R. Barry has purchased the 
Kendall distributorship from Warren 


t, Bare-|0,. Nash, and will operate the com- 

generalipany as Nash-Barry Oil Co., with uA RUBBER CORPORATION 
ts, SOON |headquarters in Lexington, Ky. | 

office 1B) a, Be hit theeh atlee mennger | DIVISION OF H.K.PORTER COMPANY, INC 


cated i /for Kendall’s Ilinois-Mississippi Val- 
ie division. PP | Philadelphia 24, Penna.» Branches in Principal Cities 
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This Week 
Continental Oil Company 


Salutes ... 


J. ¥Y. Ware 
Ware Oil Company 


Independence, Louisiana 


J. Y. WARE MIXES MOTOR OIL AND STRAWBERRIES, and 
likes the combination fine. 


Mr. Ware is an oil jobber, serving the farmers and 
businessmen of Independence, Louisiana. And the prin- 
cipal crop around Independence is strawberries. In fact, 
the city has often been called the strawberry capital of 
the world. Chances are the berries you had on that good 
shortcake last night came from Independence. 


As a matter of fact, Mr. Ware practically grew up in 
strawberry beds. His father was a berry farmer and 
J. Y.’s first job was helping on the farm. But he liked 
selling better, so in 1927 he found a job with an oil dis- 
tributor and began by installing equipment, driving the 
tank truck and eventually selling oil. 


In 1931 he became a commission agent for another 
company, starting from no gallonage at all and building 
up to a half-million gallons annually. But three years 
ago he decided he wanted to go on his own. 


With his long experience in the business, he turned 
straight to Continental Oil Company to be the supplier 
for his own organization. For one thing, he was impressed 
with the strong advertising behind Conoco Products . . . 
in national magazines, billboards, newspapers, farm 
papers, radio and, most recently, television. For another, 
he had learned that the nation-wide experience of Conoco 
marketers could be drawn on, if he wanted it. He was 
aware of the extra customers that stopped at Conoco 
stations because they were travelling with the famous 
Conoco Touraide. And he had long watched the leader- 
ship of Conoco engineers in developing better motor oils 

. . such as the recently-introduced Conoco Super Motor 








Oil. The first year he increased sales more than 100,000 


gallons! 


But Mr. Ware says there’s one thing wrong with 
selling Conoco Products. It doesn’t leave him enough 
time for hunting. You couldn’t rightfully say he’d rather 
hunt than eat, but he’s available for a hunting trip 
whenever he can manage a few hours away from business, 


Continental Oil Company takes pride in saluting 
J. Y. Ware, one of the newer members of the wide 
spread Conoco family. In fact, Continental has a great 
respect for all independent jobbers, because they have 


contributed so greatly to the company’s long history of} 9 


achievement. 


And we’d like to add more members to our family. We |* 
believe that, right now, there is a new opportunity for |,75- 


many independent jobbers to build more business by 
selling Conoco Products. If you are interested in a job- 
bing contract, why not write to the Continental Oil 
Company office nearest you, or to Ponca City, Okla- 
homa? If you are not within reach of Continental’s 
gasoline supply, we would be happy to give you informa- 
tion about the possibility of increasing your profits by 
selling the spectacular new Conoco Super Motor Oil in 


any of the 48 States. 
t 
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Jay Basolo, Tony’s Gas House, Mc- 
Alester, Okla., is a former member 
of the Oklahoma House of Represen- 
tatives, past president of the Rotary 
dub, and past district deputy of the 
B.P.O. Elks for eastern Oklahoma. 


Gilbert Watson, assistant manager, 
is vice president of the Junior Cham- 
ber of Commerce. 


Mr. Basolo has been 
business since 1927. 


in the oil 





COMING MEETINGS 


APRIL 


Western Petroleum Kefiners Assn., 
meeting, Plaza Hotel, San Antonio, 
April 2-4. 

0il-Heat Institute, annual convention and Na- 
tional Oil Heat Exposition, Navy Pier, Chi- 
cago, April 2-6. 

American Petroleum Institute, Division of Pro- 
duction, Eastern District, Deshler-Wallick 
Hotel, Columbus, Ohio, April 3-5. 

American Assn. of Battery Manufacturers, 
Fairmount Hotel, San Francisco, April 4-6. 
National Tank Truck Carriers, third mid-year 
meeting, Boca Raton Club, Boca Raton, 
Fla., April 5-9. 


annual 
Tex., 


m Packaging Committee, bi-monthly 
pecting, Caryater 4 » New York, April 9. 


A t Lubrication 





Committee, Book - Cadillac Hotel, Detroit, 
April 9-10. 
higan Petroleum Assn., Detroit-Leland Ho- 
tel, Detroit, April 10-11. 
Association of Eastern Petroleum Credit Man- 
ah annual meeting, New York, April 
-18 


American Society of Lubrication Engineers 
national convention, Bellevue-Stratford Hotel, 
Philadelphia, April 16-18. 
Petroleum Agssn., 
) C:eveland, April 18-20. 
American Petroleum Institute, Division of Pro- 


Hotel Cleveland, 


duction, Rocky Mountain District, Glad- 
stone Hotel, Casper, Wyo., April 19-20. 

| Independent Petroleum Assn., Inc., 
Spring convention, Oliver Hotel, South Bend, 
April 25-26. 

(Natural Gasoline Assn. of America, annual 
meeting, Mayo Hotel, Tulsa, April 25-27. 
laterstate Oil Compact Commission, spring 
meeting, La Fonda Hotel, Sante Fe, New 


Mexico, April 26-28. 

American Petroleum Institute, 16th mid-year 
meeting, Division of Refining, Mayo Hotel, 
Tulsa, April 30-May 3. 


MAY 


Florida Petroleum Marketers Assn., 
meeting, Soreno Hotel, St. 


spring 
Petersburg, May 


National Dixie Distributors, Phoenix, 

May 4-5. 

Pennsylvania Petroleum Assn., spring meeting, 

Bedford Springs, Bedford, Pa., May 6-8 

Independent Petroleum Assn. of America, mid- 

year directors meeting, Cosmopolitan Hotel, 

Denver, May 7-8. 

Liquefied Petroleum Gas Assn., 

vention and trade show, Stevens 

Chicago, May 7-10. 

National Fire Protection Assn., annual meet- 

ing, Statler Hotel, Detroit, May 7-11. 

American Petroleum Institute, Division of Pro- 

duction, Pacific Coast District, Biltmore 

Hotel, Los Angeles, May 10-11 

North Carolina Oil Jobbers Assn., sorting meet- 

ing, The Carolina, Pinehurst, N. May 

11-12. 

National Assn. of Oil Equipment Jobbers, first 

— Brown Hotel, Louisville, Ky., May 
15. 

‘oil Heat Institute of New England, 


Arizona, 


annual con- 
Hotel, 


annual 

Meeting, Bradford Hotel, Boston, May 16. 
nia Petroleum Jobbers Assn., spring 
Meeting, John Marshall Hotel, Richmond, 


17 
Virginia ou Men’s Assn., spring 2 John 
Marshall Hotel, Richmond, Ma 8 





y, Okla- 
inental’s 
informa- 
rofits by 
or Oil in 
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Tennessee Oil Men’s Assn., owe Ma meeting, 
_— Hotel, Chattanooga, Tenn., May 20- 


bestre State Petroleum Assn. we 
Statler, Buffalo, May 20-2 
Industry Information , rey 
| Palace Hotel, Denver, May 21-24 
ican Petroleum Institute, Division of 
Marketing, mid-year meeting, Cincinnati, 
| Ohio, May 28-29. 


Inc., Hotel 


Brown 
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MISSOURI OIL MEN at Springfield, Mo., during the second joint meeting of the 

Southwest Missouri Oil Men’s Dinner Club (Joplin) and the Oil Men’s Club of the 

Ozark Empire (Springfield), are, Jeft to right: Ray F. Duffey of Joplin, president of 

the Joplin club; Fred Nation of Springfield; W. L. Preston of Springfield, president 

of the Springfield club; and Clarence F. Niessen, assistant sales promotion manager of 
Mid-Continent at Tulsa. Mr. Niessen was guest speaker 


Hazel Bishop, who invented a non- 
smear lipstick which is reportedly 
selling like hotcakes, is a former 
chemist for Jersey Standard and 
Socony-Vacuum. 

Although her lipstick has been on 
the market less than a year, it runs 
second only to Revion in sales, and 
her company, Hazel Bishop, Inc., is 
expected to gross about $4 million in 
1951. 

A graduate of Barnard College, 
Miss Bishop joined Jersey Standard 
during World War II as a research 
chemist: In 1945 she went to work 
for Socony-Vacuum doing research 
on oil deposits. While working for 
Socony-Vacuum she began experi- 
menting with her ideas for a new 
lipstick in her spare time. 


The story of Miss Bishop is fea- 
issue of 


tured in the March 17th 
Business Week. 
* . > 

Optimistic 
about the sales 
outlook for oil 
distributors is 37 
year old James 
W. Warden, Ash- 


land jobber in 
New Richmond, 
Ohio, near Cin- 
cinnati, Jim says 


his sales picture 
“is brighter now 





than in five 
years.” He re- Mr. Warden 
cently got de- 


livery of a 1,200 gal. tank truck and 
several gasoline pumps for the ser- 
vice station he operates directly. 

His company, known as Jimmie 
Bill’s Service, supplies three other 
stations and last year had a 400,000 
gallonage in gasoline and fuel oil. 
Five years ago when he bought his 
company, he was selling 300 gals. a 
week. 


Next to the oil business, Jim’s big- 
gest interest is flying. He is a ist 
lieutenant in command of the Bethel 
Squadron of the Civil Air Patrol. He 
also has been active in Boy Scout 
work for the past 25 years and is now 
a Boy Scout Commissioner. 

Prior to entering the oil business, 
he was a motorcycle police officer. 

Jim and his wife Mary Louise have 
four children; James, age 17, Donald, 
age 15, Lois Ann, age 12 and Walter, 
age 6. 

* * * ‘ 

H. E. Hellmund, Hellmund Oil Co., 
Hillside, N. J., has purchased three 
new ten-wheeler tank transport 
trucks, which have 3,000 gals. capaci- 
ty each. 

H. E. Hellmund, ZJr., is vice presi- 
dent and secretary of Hellmund Oil. 
The company distributes Royal Triton 
motor oil. 
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ABOUT OIL PEOPLE 





Vernon W. Smith—Heads lowa Oil Jobber Activities 


When it came time for the Iowa Independent Oil Job- 
bers to elect a new president this year, Vernon W. Smith 
was a “natural.” 


Although he didn’t become an oil jobber until 1941, 
he has been a director of the Iowa group for six years 
and has served as its treasurer and vice president. 


Born in Des Moines in 1910, Mr. Smith spent most 
of his childhood on a farm, first in Iowa, then in Min- 
nesota. By the time he was ready for high school, his 
family left the farm and moved to Ankeny, Iowa. This 
move marked his start in the oil industry, for while in 
Ankeny his father took over an unexpired lease on a 
service station. At the time, the station was barely 
selling 3,000 gals. a month. Even though he played foct- 


ball and was active in the Glee Club and boys quart 
Vernon helped out at the station after school and du 
vacations by hauling gasoline in a model T Ford fro 
Des Moines. 

His youthful experience with the service station mui 
have been to his liking because in 1930, a year after 
graduated from high school, he became a bulk agent f 
Phillips Petroleum. That same year he and his fat 
purchased the station in Ankeny. 

In the spring of 1941, Mr. Smith built his own bi 
plant and began marketing Texaco products as an 
dependent jobber. 

As head of V. W. Smith, Oils, Vernon still operates 
station in Ankeny, although the greatest portion of hi 
business is distributing fuel oil and gasoline to farmers. 
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Why Sell Anything Less? 





WORLD'S viene FOREMOST... 
The first automotive engines were pro- The costliest engines are 


tected by the makers of Mobiloil . te... the makers of Mobiloil 


Ww" N you sett Mobiloil, your customers get 


unsurpassed triple-action engine performance, 


Yes Mobiloil is anti-acid! Yes, it’s dete rye nt! Yes, 

it has a high V.J/.! You give car owners— ‘instant 
lubrication protection against corrosion 

and deposits maximum economy ot operation 


and maintenance. 


You get all the pres 
tige and pulling power 
of the famous Flying 
Red Horse plus the 
sales-building force of 
powerful Mobiloil ads 
in national magazines 


and newspapers! 


LARGEST SELLER... More than ever, it 


pays to sell Mobiloil 


Best-known brand of motor oil around 


the globe! 


Mobiloil 


AT THE SIGN THE NATION KNOWS! 


¥ A uw OMPANY {Aff et MAGNOLIA PRT! xUM MPANY. GENFRAL PF oLeuM 


Mobilgas 








sound reasons why 
you should specify.. 




















GILBERT & BARKER MFG. COMPANY 


WEST SPRINGFIELD, MASS. - TORONTO, CANADA 





